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This chart was prepared by the Oil Industry Information Committee for a booklet ‘Petroleum Industry Record.” Figures used were those 


compiled by the American Petroleum Institute and the U.S. Bureau of Mines 


Domestic demand for fuel oil set new high marks in 1947 
and again in 1948. Since 1918, the use of fuel has 
increased at a steady rate except for the depression Staff writers and correspondents each week keep 
years 1930-32, a slight decline in 1938 and another NPN readers informed of important developments 
in 1946. As shown in the red portion of the above throughout the marketing branch of the oil industry. 
chart, gas oil and distillate fuel oil demand is becoming This week NPN writers report on activities at three oil 
a larger percentage of total fuel oil used. Until 1948 jobber association conventions: Pennsylvania Petroleum 
the domestic demand trend for gas oil and distillates Marketers, p. 46; Indiana Independent Petroleum Assn., 
and for residual fuel followed the same pattern. How- p. 23; Texas Oil Jobbers, p. 24. 


ever, in ‘48 residual use declined from ‘47 while gas 7 2 
oil and distillate increased. Oil Opinion Survey Reported 


Reports on 3 Jobber Conventions 


Current public opinion about the oil industry relative 
Merchandising TBA to other industries is essentially unchanged from what 
it was three years ago when the first public opinion 
survey was completed. However, one important change 
has been noted: the number of persons viewing oil as 
a monopoly has increased. For more detailed report 
on survey, see p. 46. 


A study of community TBA needs and the application 
of seasonal marketing to these needs is recommended 
by one TBA executive who gives other details on suc- 
cessful merchandising, p. 50. Brief notes on what TBA 
manufacturers are doing, p. 52. 


Equipment Section 
Wage-Hour Revisions Reviewed 





News of new equipment, improvements in current 

Suggested revisions to federal wage-hour regulations models, what equipment manufacturers are doing, new 
and their possible effect on marketing employes dis- trade literature available and personnel notes on what 
cussed. Examples of proposed changes are cited. P. 55. equipment men are doing. P. 25. 
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TWO SIDES— 


of the same coin 


Here is why Oil Progress Week 
is significant to every American 


To the average American, perhaps the most obvious advantage he enjoys 
from 90 years of oil progress is the tremendous improvement in gasoline 
production—from the standpoint of both quality and quantity. Without an 
ample supply of high octane gasoline available at thousands of service sta- 
tions, automobile manufacturers could not, over the years, have steadily 
increased the compression ratio of their engines and car owners could not 


enjoy the super-performance of modern engines. 


The vast amount of high octane gasoline needed today is available be- 
cause the progressive oil industry is quick to avail itself of new methods 
and new materials. The use of ‘‘Ethyl’’ antiknock compound by more than 
200 oil companies has helped refiners produce the gasoline needed by 
modern engines to bring out their full power and performance. Oil prog- 


ress has made possible automotive progress and together they have given 
America the best in transportation. 


ETHYL CORPORATION, Chrysier Building, New York 17, N. Y. 
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OCTOBER 
South Dakota Independent Oil Men’s Assn., 
convention, Hotel Cataract, convention ses- 
sions at Coliseum Annex, Sioux Falls, S. D., 
Oct, 24-25. 
National Petroleum Council Quarterly meeting, Vv . . . ° ° 17 
Washington, D. C., Oct. 25. NE s SECTION . ' : 2 . 7 
American Society of Mechanical Engineers, 
Fuels division Conference, French Lick 
Springs Hotel, French Lick Springs, Ind., 7 
Oct. 26-27. FEATURE INDEX 
Oil Trades Assn. of New York, annual ban- 
Se ee EQUIPMENT SECTION—News about new products and improve 
Oct. 27. 7 . 
National Safety Congress, Morrison Hotel ments to current models; items on what manutacturers and equlp- 
Chicago, Ill., Oct. 31 to Nov. 4. 3 ‘ . oe 25 
senna ment jobbers are doing; and activities of equipment men 
NOVE) y 
Society of Automotive Engineers, Inc., Diesel JOBBER MEETINGS—NPN staff writers and correspon jents report 
Engine, Fuels and Lubricants meetings kt: Indiana Inde 
Chase Hotel, St. Louis, Mo., Nov. 1-4. on events at three jobber meetings the past week: Indiana inde 
Arkansas Independent Oil Marketers Assn., ams ae bbers. p. 24; Pennsyl- 
annual meeting, Lafayette Hotel, Little pendent Petroleum Assn., p 23; Texas Oil Jobk - F Y 46 
Rock, Ark., Nov. 3. vania Petroleum Assn 
National Assn. of Corrosion Engineers, South r 
renee a? Adolphus Hotel, Dallas, PUBLIC OPINION—Survey of what the public thinks about the oil 
exas, Nov. 3-4. . ' 1% . 
—— eae Palmer House, industry shows that an important minority hold damaging opin 
shicago, ., Nov. 4-5. ‘er . 
New York Oil Heating Assn., Hotel Statler ions. OIIC had the poll taken by Opinion Research Corr 46 
New York, N. Y., Nov. 7 
— oy Council, Sheraton Hotel TBA SECTION—Study of community need: ind application 
‘hicago, ., Nov. 7-8 és . eo 
American Petroleum Institute, 29th annual seasonal marketing is recommended by one TBA executive, p. 50 
710. ee ee a ae Brief items on what TBA manufacturers are doing, p. 92 50 
g= . — 
American Petroleum Credit Assn., 25th annual Se ee ene, ee 
gage The Sheraton Hotel, Chicago, WAGE-HOUR LAW—Sugcested revisions to the federal wage-hou! 
., Nov. 14-16. — f exempt and non-exempt 
American Society of Mechanical Engineers, an- regulations may affect classification of exempt and non-exemp 
nual meeting, Hotel Statler, New York, il emploves 55 
N. Y., Nov. 27 to Dec. 2 . 
il Dealers Assn. of Arkansas, 15th annual 
convention, Hotel Marion, Little Rock, Ar- 
Kansas, Nov. 28-29 
DECEMBER DEPARTMENTS 
Tennessee Oil Men’s Assn., Hermitage Hotel 7 
Nashville, Tenn., Dec. 4-6. ’ ‘ 7 - 4 
American Institute of Chemical Engineers, About Oil Pe op! 
Pittsburgh section, national meeting, Pitts- Advertisers’ Index 80 
burgh, Pa., Dec. 4-7. : : 9 
Interstate Oil Compact Commission, annual Ahead of the News 
meeting, Roosevelt Hotel, New Orleans, La Atlantic Coast Comment 1] 
Dec. 5-7. sibel we ee 
Nebraska Petroleum Marketers, Inc., Hote! Editorial 21 
Paxton, Omaha, Neb., Dec. 6-7 : Sect 25 
7 ipment section 
JANUARY a 59 
society of Automotive Engineers, annual meet- Markets 
ing, Book-Cadillac Hotel, Detroit, Mich., Midwest Comment 13 
Jan, 9-13. 87% 7 
Kentucky Petroleum Marketers Assn., trade Oil Prices 65 
show and banquet, Hotel Brown, Louisville, ‘ . 
Ky., Jan. 10-11 Pacific Coast Comment 15 
North Carolina Oil Jobbers Assn., Raleigh, Statistics 72 
N. C., Jan. 11 yi a 
Northwest Petroleum Assn., St. Paul Hotel, ® TBA Section 50 
St. Paul, Minn., Jan. 11-12. aes i 1] 
Florida Independent Petroleum Marketers Washington Comment 
Assn., Hotel George Washington, Jackson- 
ville, Fla., Jan. 20. 
FEBRUARY 
Kansas Oil Men’s Assn., annual convention PUBLICATION OFFICE: 1213 West 3rd Street, Cleveland 13, Ohio, CHerry 7672 
Lassen Hotel, Wichita, Kansas, Feb. 6-7. Cable Address: “PLATTOIL, Clevelandohio’’. Cable inquiries are answered by mail 
Illinois Petroleum Marketers Assn., exhibit unless sufficient funds in United States money are advanced for cabled reply 
show and convention, Hotel Pere Marquette, NEWS BUREAUS 
Peoria, Ill., Feb. 14-16 
Wisconsin Petroleum Assn., 24th annual con- New York COlumbus 5-1695 Chicago HArrison 7-590] 
vention, Hotel Schroeder and Milwaukee 50 West 50th St., New York 20 59 East Van Buren St., Chicago 5 
\uditorium Milwaukee Wisc Feb 28- 7 NAti 1 3477 Tulsa 3-7132 
March 1 Washington tiona = 3 
MARCH 1046 National Press Bldg., Washington 4 901 World Bldg., Tulsa 
Ohio Petroleum Marketers Assn., annual con- Houston ; ATwood 8-0413 
vention and marketing exposition, Hotel 320 First National Bank Bldg., Houston 2 
Deshler-Wallick, Columbus, Ohio, March Editors of National Petroleum News accept no responsibility for unsolicited manuscripts. 
aon > Subscription rate $5 per year in United States, Mexico and Pan-American Countries; 
nienn Satepentent cheney Bes ee $6.50 in Canada and Foreign Countries. Current copies 20 cents, except special issues; 
—— ee Seer ee back copies more than two months o 30 on one Stee. See —y meneaeted © = 
5 > ’ , , ' . , Patent Office. Copyright 1949 by the National Petroleum Publishing Company. 
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While it is axiomatic that return on investment—the ultimate earning power of a refinery unit when actually on stream— 
is the only true evaluation of competitive engineering recommendations, initial plant costs remain a major factor in 
g ‘refiners’ decisions on plant installations. M. W. Kellogg takes specific steps to minimize initial plant costs consistent 
” with the achievement of highest ultimate earning power. 
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PLOTTING TO SAVE THOUSANDS OF HOURS 


The process plan is approved. Now comes the engi- 
neering—a simple phrase but a mammoth task. Proper 
coordination at this point can mean thousands of engi- 
neering hours saved ... many weeks cut off final delivery 
date of the completed refinery. 

Kellogg solves this problem in a unique manner. 
Before design engineering is started, every project is 
referred to a compact engineering PLANS GROUP, 
composed of broadly-trained specialists in every major 
phase of refinery engineering. This PLANS GROUP— 
with the active collaboration of process, project and 
construction engineers—pins down in cooperative effort 
every factor that might appreciably affect the overlap- 
ping phases of the work. In short it creates a fixed yet 
elastic plant layout. 


The PLANS GROUP plots within defined limits the 
location and servicing arrangements for all equipment; 
vessel and piping clearances; utility entrances and exits; 


pipeway and heat exchanger banks; and a host of other 
variables that, once established, permit the specialized 
design divisions to proceed independently in engineer- 
ing their particular portions of the plant. 


This intensified, cooperative effort has virtually elimi- 
nated re-engineering time. And as production engineer- 
ing now proceeds simultaneously in al] phases, on a 
uniform, pre-fixed basis, the average time saving on 
engineering has been in the neighborhood of 20%—with 
a corresponding advancement of completion dates. 


The success of this type of operation is dependent in 
large measure on the size and completeness of Kellogg's 
technical man-power pool, from which key specialists 
can be drawn to exactly match the requirements of any 
problem posed . .. and on the breadth and depth of prac- 
tical experience those men enjoy. Both are necessary to 
truly achieve LOW INITIAL COSTS without sacrifice 
of other important considerations. 


THE ML. W. Keztoce Company 


A SUBSIDIARY OF PULLMAN, INC. 


ENGINEERS TO THE PETROLEUM INDUSTRY 


JERSEY CITY LOS ANGELES TULSA 


HOUSTON 


TORONTO LONDON PARIS 
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AMONG MOTOR OILS IT’S HI-V 


Natural ability plus weeks of grueling practice, pro- 
duces a player that stands out on the football field. 
Refinement from the world’s finest Mid-Continent crude 
produces HI-V-I, the quality motor oil that stands out 
in the lubrication field. The finest crude makes the 
finest oil . . . there is none finer than HI-V-I! Its 
higher viscosity index prevents thinning at boiling 
temperatures . . . provides rich, free-flowing lubrication 
in freezing weather. There is a HI-V-I dealership 
available for you... Write... wire .. . or phone, 
today for complete information! 


Complete warehouse stocks of HI-V-I are available at: 


Enid, Okla.; Oklahoma City, Okla.; Hutchinson, 
Kans.; Superior, Nebr.; Omaha, Nebr., Grand 1s- 
land, Nebr.; Lincoln, Nebr.; Mason City, lowa: 
Rock Rapids, lowa; Denver, Colo.; Amarillo, Texas. 





a product of 


CHAMPLIN REFINING COMPANY 
Enid, Oklahoma 


Producers, Refiners, Distributors of Quality Petroleum Products Since 1916 
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WISE MOTORISTS 
CHANGE OIL 
AT THIS SIGN 

































TO AN ASTRONOMER, THE SIGN ABOVE STANDS FOR JUPITER 





TO EVERYONE, THIS SIGN STANDS FOR TWO GUARANTEES! 


e This Gulf emblem on any product stands for two 
guarantees of excellence. One visible, one invisible. 


The visible guarantee is evidenced by the plant and 
properties that make Gulf one of the country’s largest 
producers and refiners of crude oil. 

The invisible guarantee is the determination of Gulf 
to make the best petroleum products that skill, science, 
loyal employees and alert management can jointly 


achieve. 
ca o 
Gulf Oil Corporation 
If Refini 
Gulf Refining Company 
General Offices, Pittsburgh, Pa. 
DIVISION SALES OFFICES REFINERIES 
Boston «+ New York «+ Philadelphia « Pittsburgh New York «+ Philadelphia «¢ Pittsburgh «+ Toledo 
Atlanta *« New Orleans + Houston «+ Louisville +« Toledo Cincinnati + Port Arthur «+ Fort Worth «+ Sweetwater 


6 NATIONAL PETROLEUM NEWS 








roseth insane cissiannidane EB. 


















MONSANTO 
OIL ADDITIVES 


...every one a specialist 





POUR POINT DEPRESSANTS 





SANTOPOUR,* SANTOPOUR B — Keep 
motor oils fluid at low temperatures. Min- 
imize pour reversion while in storage. 











MOTOR OIL INHIBITORS 


SANTOLUBE* 395, 395-X and 398 — 
Protect against bearing corrosion and 
oil oxidation. Primarily recommended 
for “premium” motor oils. 

SANTOLUBE 394-C — Used in combina- 
tion with any level of detergency to 
insure oil stability and protection against 
bearing corrosion. 














VISCOSITY INDEX IMPROVERS 


SANTODEX*— Monsanto's new viscosity 
index improver ... Makes easier starting 
possible in cold weather ... gives better 
oil film protection to engine working 
parts... makes dual-grading practical. 








When you seek a specific quality for your mo- 
tor lubricant, turn to Monsanto Oil Additives. 
Each is a specialist, developed to do a par- 
ticular job. Each is dual tested, in the labora- 
tory and in actual service. Often, Monsanto 
Oil Additives give you a price advantage as 
well as superb performance of your lubricant. 
This is the Monsanto line: 





GEAR LUBRICANT ADDITIVES 


SANTOPOID* 29—Enables a single gear 
lubricant to properly lubricate hypoid 
and other gears under severe operat- 
ing conditions in high-speed passenger 
cars, heavy-duty trucks, tractor-trailers 





and buses. 





SANTOLUBE 203-A, 303-A, 520 - 
Detergent and dispersant type additives 
that minimize ring sticking by dispersing 
lacquer, sludge and other insoluble oil 
contaminants. 








Special pre-blends of a straight deter- 
gent and a straight inhibitor (Santolube 
394-C) for medium and heavy-duty 
service, 








For information on technical > 


counsel, data and experimental 
samples, mail the coupon or 
write: MONSANTO CHEMICAL 
COMPANY, Desk A, Petroleum 
Chemicals Department, 1744 So. 
Second St., St. Louis 4, Missouri. 
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MONSANTO 


CHEMICALS ~ PLASTICS 





MONSANTO CHEMICAL COMPANY 
Desk A, Petroleum Chemicals Department 
1744 South Second Street, St. Louis 4, Missouri 





Please send, without cost or obligation: - Data; 
__Samples for use in 

Name___ Title_ 

Company 

Street 

City Zone. State 


SERVING INDUSTRY. 


-. WHICH SERVES MANKIN 
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** MARATHON’S NEW MULTI-MILLION DOL- 
LAR CATALYTIC CRACKING UNIT, It’s the 


most modern, most efficient ever built. 
Gets more gasoline power out of every 
barrel of crude than was ever before 
thought possible. That’s the plain and 
simple reason Marathon can produce a 
gasoline like this to sell at the price of 
“regular.” 


UNCAGED ‘ this month. .. the new multi-million dollar” 


fuel that brings motorists a kind of pertormance never before thought possible; 


that gives jobbers the biggest competitive advantage in years. 


MARATHON CAT GASOLINE 


Gives cars a jungle-cat smoothness and power motorists can actually feel. 


Cuts down shifting in traffic and on hills. 


ee 99 
RE ULAR PRICE Yes it sells at the price of “regular” 


gasoline ... to give motorists the two things they want most: performance and savings. 


THE OHIO OIL COMPANY 


Producers of petroleum since 1887, Findlay, Ohio 
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BURNER BOOM-—-In a modest way oil burner deal- 
ers have been experiencing a rush of business ever 
since Sept. 1. For that matter, so too have the coal 
dealers and the gas heating equipment dealers. But 
the desire for automatic heat still sparks the trend 
away from coal to oil or gas, and wherever the pric¢ 
deck is not stacked too heavily in favor of gas, the oil 
heat men can find customers. 


SIDE POCKET—Some market observers see Cali- 
fornia, with its fuel oil surplus, as potential source of 
supply for Midwest distributors on the inland water- 
ways system as well as the Eastern Seaboard. To 
date, the cargo bookings from California are destined 
for the Atlantic Coast. Now, however, midwestern- 
ers are showing interest in specifications of California 
products, Panama Canal tolls, tank steamer freight 
rates, etc., giving rise to speculation that the move- 
ment may be extended inland. Material would be off- 
loaded from ships directly to barges at mouth of the 
Mississippi, or put through ocean terminal storage in 
the New Orleans area for loading to barges. 


COUPON BOOKS vs CREDIT CARDS~— A few credit 
men in the petroleum marketing field think that many 
requests for credit cards can be satisfied by the issu- 
ance of one or more $10 coupon books. The use of 
the coupon books sets a maximum on the amount 
which may be bought as compared to the unlimited 
purchases which can be made with credit cards. It 
is pointed out that for some business purposes, where 
gasoline is chargeable to an expense account, custom- 
ers really prefer coupon books. 


CHECKING UP ECA Comptroller’s Office is run- 
ning a new audit on all Marshall Plan oil transactions. 
Purpose is to check compliance with ECA policy, 
which generally frowns on underwriting sales if prices 
at which products are to move exceed the low of 
Platt’s Oilgram. 


DUE IN 1950—Look for automatic transmissions for 
Ford and Mercury to make their debut in June or 
July of next year, probably as optional equipment at 
first. Report is that 1951 models of both cars will 
come equipped with automatic transmissions. Trans- 
mission will be a three-speed torque converter and 
is said to be different from types now on the market. 
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OPEN ROAD—tThe Pennsylvania Turnpike Commis- 
sion is looking into the feasibility of having “split- 
station” facilities on the projected extensions of the 
Quaker State’s famous thoroughfare. On the present 
turnpike, all stations are Esso-built and fly the Esso 
flag because the service station concession was offered 
on an all-or-none basis. Following a suggestion by 
the Pennsylvania Petroleum Assn., the commission 
is getting an opinion from Pennsylvania’s attorney 
general on the question whether the commission law- 
fully may build stations on the extensions itself and 
then invite bidding for station operating contracts 
on an individual station basis. It may be that the com- 
mission’ would have to offer contracts, station by 
station, under which the oil company which is to 
operate a station, or lease it, would erect it. But 
either way, the opportunity would be created for more 
than one company to have products on the exten- 
sions. Esso itself reportedly sees one-company opera- 
tion as sOmething less than desirable from an in- 
dustry standpoint. 


ANOTHER STEP UP—Though not unexpected, signs 
are becoming more definite now that compression 
ratios of new model cars coming off assembly lines 
in the next year will be higher generally than 1949 
models. It has been established pretty definitely that 
one car with a 7.25 to 1 ratio will step up its ratio to 
7.6 or 7.8 to 1, and perhaps even to 8 to 1 in its next 
models. Automotive men say that in this case the 
change requires only the use of a thinner head gasket 
than was used in 1949 models. 


LEVEL OFF IN °50—One of the manufacturers who 
will boost the compression ratio of next year’s models 
to a point near or at 8:1 (see above) hopes to hold at 
that level. Spokesman for the company, however, 
points out that “‘competitive factors’’ may enter into 
the picture and its problematical as to how long the 
car maker can maintain a status quo position. 


MORE CAR COMFORT—Those oil men who watch 
the influence on traffic of new roadside real estate 
developments may be hearing about cold weather op- 
eration of outdoor theaters. Latest device being 
talked about is some method of hooking up individual 
car heaters to keep the parked customers warm when 
the chilly weather arrives. The great number of new- 
ly constructed outdoor theaters has built an attrac- 
tive volume market for any kind of equipment which 
will prolong their period of profitable operation. 
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They ride free in place of 2560 lbs. of deadweight 





saved by U*S°S COR-TEN construction 


If You Want to Cut Costs — Cut Weight. 
It’s as simple as that. For example, 
cutting 1's tons off the weight of 
these two Fruehauf Trailers makes 
room for 412 bonus gallons, saves the 
marketer $2.06 in hauling costs on 
every trip. (And that’s figuring de- 
livery cost at only one-half cent per 
gallon. ) 

Oil jobbers and oil companies are 
getting the biggest savings in deliv- 
ery costs by cutting truck weight 
with U-S-S Cor-Ten. That is be- 
cause, at present steel prices, it costs 
so little to reduce weight with this 


AMERICAN STEEL & WIRE COMPANY, GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA STEEL COMPANY, SAN FRANCISCO - NATIONAL TUBE COMPANY, PITTSBURGH - 
UNITED STATES STEEL SUPPLY COMPANY, WAREHOUSE DISTRIBUTORS, COAST-TO-COAST - 
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superior high-strength steel. In fact, 
in some cases, it costs not a cent 
more to build light with Cor-TEN 
than it costs to build heavy with or- 
dinary steel. As a result, the added 
payload Cor-ITEN equipment can 
carry pays off almost immediately 
as a clear profit in lowered operating 
expense. 

Lightweight construction with 
U-S-S Cor-Ten pays off in other 
ways. Because Cor-lT EN has one and 
a half times the strength of plain 
steel, because it has from 4 to 6 
times greater resistance to atmos- 


pheric corrosion, and because it of- 
fers much greater resistance to 1m- 
pact and abrasion, transportation 
units built lighter with this service- 
tested steel require less maintenance, 
and stand up better under severe 
service. 

Find out how cheaply and how 
readily you can apply U-S-S Cor- 
TEN to cut the weight and cut thi 
operating cost of your equipment. A 
letter to our nearest ofhce will put 
you in touch with our engineers who 
will furnish you with the facts on 
Cor-TEN without any obligation. 


> CARNEGIE-ILLINOIS STEEL CORPORATION, PITTSBURGH & CHICAGO 
TENNESSEE COAL, IRON & RAILROAD COMPANY, BIRMINGHAM 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS HIGH STRENGTH STEELS 


U*S*S COR-TEN - U-S*S MAN-TEN - U-S*S MANGANESE-NICKEL-COPPER 
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One member of 
Congress who 
never deviates 
from the New 
Deal line is wealthy Sen. James E. 
Murray of Montana. 

His unfailing advocacy of the vari- 
ous features of the F. D. Roosevelt- 
Harry Truman program is attested 
by the fact that he is frequently ac- 
corded what must seem the very 
great privilege of introducing legis- 
lation giving effect to those pro- 
grams. At this very moment, for 
example, he is the principal Senate 
sponsor of S. 281, the _ so-called 
“Economic Expansion Bill of 1949” 
which, in original form, would have 
empowered Mr. Truman to _ inject 
the government at whim into any 
and every form of industrial activity, 
including the oil business. 

So there is not now, nor has there 
ever been, any doubt as to where 
Jim Murray stood with the New 
Deal—he is just plain in, of, by and 
for it. The only doubt has concerned 
the reasoning processes by which he 
managed always to embrace whole- 
heartedly the schemes and plans 
concocted at the White House and 
in the executive agencies downtown, 

That is, there had been that doubt, 
we should say, because the mystery 
is no more. It vanished suddenly just 
a week ago almost as quickly as 
you could say Sen. Robert E. Kerr 
(D., Okla.). 

There just isn’t any rhyme or rea- 
son at all to Sen. Murray’s unfailing 
espousal of New Deal causes. Like 
most 100% New Dealers, he just 
supports them because—well, because 
that’s the way it should be, and who 
cares about anything else, or if two 
and two are supposed to add up to 
four. 


Mr. Yocom 


* * * 


The Senate debate on the Leland 
Olds nomination afforded this un- 
usual insight into what makes the 
extreme New Dealers tick. (Sen. 
Murray gets mentioned, not because 
he is any different than the rest, 
but simply because the part he 
played in that debate gives us the 
example.) 

The senator, it seems, was defend- 
ing the efforts of Mr. Olds to regu- 
late natural gas production, despite 
the absence of any law authorizing 
the FPC to do so, when Sen. Kerr 
arose to inquire how come gas should 
be singled out for such treatment 
and not copper, which also is a nat- 
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WASHINGTON—By Herbert A. Yocom 


Thumbnail Sketch of Circuitous 


Reasoning of a New Dealer 


ural resource. After the answer that 
copper is in “an entirely different 
category,” the debate went along 
about as follows (and we'll let Mur- 
ray’s part in it prove our point with- 
out further comment): 


Kerr—. . . What difference is there 
between the status of an Independ- 
ent producer of gas on the one hand, 
having the right to sell his product 
in a free market, and the Independ- 
ent producer of copper on the other 
hand, who has the right to sell his 
product in a free market? 


Murray—TI think there is consid- 
erable difference, just as there is a 
difference with respect to water. 


Q—If a man owned water he 
would have the right to sell it in a 
free market, would he not? 


A—Yes, he would. 


Q—If he owns copper, he has the 
right to sell it in a free market? 


A—Yes. 


Q—If he owns gas, does he not 
have the same American right to 
sell it in a free market? 


A—Yes, if it is confined to a free 
market, and not sold to the public. 
When a producer devotes his 
commodity to the public service he 
assumes a public responsibility im- 
posed by the Congress through stat- 
ute. If he engages in dealing with 
the citizens of the country, and if 
the commodity is something like gas 
or water, then he bec*mes a public 
utility. If he (Inc: pendent pro- 
ducer) wishes to hold his gas in the 
ground at the well, and keep it 
there, that is all right. But if he is 
going to sell gas to the American 
people and make millions of dollars 
out of it, he should come under gov- 
ernment control. 


Q—wWhat is the difference between 
the seller of gas and the seller of 
coal? 


A—If coal became a commodity 
in such demand as water is, and of 
such an essential character, I sup- 
pose coal could be made subject to 
control, if that were desired. 


Q—The senator from Montana is 
aware of the fact that there are 
five times as many individual con- 
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sumers of coal as there are of gas, 
is he not? 


A—yYes, but gas is in more de- 
mand; it is in a different situation 
at the present time. People want 
gas and want to get it at a fair 
price. They do not want the cor- 
porations which have gotten control 
of it to monopolize it and force them 
to pay excessive prices for it. 


Q—Who does the senator think is 
entitled to help fix the fair price, 
if the producer who owns it is not? 


A—yYears ago I had the notion 
that if a man owned the water sup- 
ply in a community, he could fix 
the price of it. But we very soon 
got over that notion when public 
service commissions were established 
and undertook to regulate prices of 
that sort. 


Q—I thought the bill (under dis- 
cussion) related to the producer of 
a natural commodity or natural re- 
source which belong to the man who 
finds it. 

A—But gas is not produced; it is 
just taken out of the ground. 


Q—What is done in the case of 
copper or coal? 


A—Of course, it is taken out of 
the ground. But gas is not produced 
it is something that is in the ground 


Q—If the utility status is to be 
applied to a group of people in the 
U. S., should it be done by the Con- 
gress of the U. S. or by a commis- 
sion created by the Congress, but 
not having specific authority to do 


so? 


A—-Of course, commissions § are 
created by the Congress with cer- 


tain authority and power. 


Q-—I am talking about the OPA 
regulation of the price of a commod- 
ity in a free market. Who should 
put that restriction upon the pro- 
ducer of that commodity in this 
country ? 


A—Of course, Congress lays the 
basis for the control of those mat 
ters. 


Q—If it is done, it should be done 
by the Congress; should it not? 


A—Of course. 


Q—Would the senator from Mon- 
tana now point to the law which 
puts that restriction upon the pro- 
ducer of gas in this country? 


A—It is there by the natural fact 
that it is gas and is going into the 
service of the people on that basis: 
and therefore it should be controlled 


Q—Does it merely automatically 
apply without any law? 


A—I think so. 
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and the Indepen- 

Mr. Bjorkback ‘ent 

are making oil 

progress. They are drawing closer 
together— inch by inch. 


Why the tortoise-like pace of this 


progression ? 


It cannot be due to any serious 
doubt that supplier and distributor 
make, or would make, a pretty darned 
good team As a matter of fact, 
both are making it rather evident 
that they have concluded more 
teamwork is essential 


Is the supplier shy? 


Two men who hold responsible posi- 
tions in two of the most important 
supplier organizations on the Eastern 
Seaboard proved last week that he 
isn’t. 

30th men addressed the fall meet- 
ing of the Pennsylvania Petroleum 
Assn. Walter E. Black, vice president 
of Esso Standard of Pennsylvania, 
said if the oil men of this country 
don’t stand together and fight hard 
they'll wake up one morning and 
find that their industry has been 
nationalized ‘‘what’s happened in 
England is already happening here.”’ 


George D. McDaniel, eastern sales 
manager for Socony-Vacuum, got up 
and had to say that Mr. Black had 
taken the words right out of his 
mouth. But Mr. McDaniel went ahead 
and spoke his piece anyway, since the 
central theme of the two talks did 
bear repeating 


In effect, Mr 3lack and Mr. Mc- 
Daniel admitted for the supplier that 
he can’t win the fight against So- 
cialism or leftism alone. The fact that 
no one segment of the industry can 
afford to stand idly aside is beside the 
point. The point is that the supplier 
is frankly bidding for co-operation. 


At the same time, downright 
decent evidence exists that the sup- 
plier has a concern for the distribu- 
tor which will be with the supplier 
longer than a concern for the No. 1 
political peril of any single genera- 
tion. 


This column reported the other 
week that quite a few suppliers are 
giving considerable thought to the 
idea of helping the jobber and dis- 
tributor strengthen his economic posi- 
tion. Also, that certain suppliers al- 


ready have developed some definite 


ideas about how to go about extend- 
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The supplier 
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ATLANTIC COAST—By Raymond E. Bjorkback 


Teamwork Between Suppliers, 


Distributor Should Be Hastened 


ing that help—increasing the jobber’s 
efficiency. 

The way the suppliers are ap- 
proaching the matter suggests rather 
plainly, we believe, that the supplie1 
more and more is acknowledging the 
Independent distributor as a vital ex- 
tension of his marketing organization, 
one with a deftness for the loca! 
scene that the supplier cannot match. 

Does a men clap another on the 
back out of shyness? 

All right then. How. about the 
jobber? Is he shy? 

Let’s go back to Pennsylvania and 
its association of Independents. That 
group is working to keep government 
controls on business to a minimum 
Its leaders are planning steps along 
this line, as their first order of busi- 
ness, which they see as benefitting 
not only themselves but the entire 
industry. 

As one of those leaders puts it, 
“We've got all the controls we want, 
and then some.” 

Spoken like a man with his back 
up. But wait. 

No. 2 on the Pennsylvania Petro- 
leum Assn.’s long-range program is 
the problem of “Better Relations with 
Suppliers.” 

How would the association seek this 
end? By doing all it can to bring 
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together supplying companies’ top 
men and their distributors The 
thought in the group is that there is 
no reason in the world why the indi- 
vidual distributor and his supplier, o1 
the distributors of a particular sup- 
plier and that supplier annot solve 
among themselves many problems 
confronting the individual distributor 
or the distributors, of th 
supplier. 

Anything shy about the direct ap- 
proach? 

This reminds us of another piece 
of printed matter we had in this space 
recently. That column noted that 
Pennsylvania jobbers and distributors 
were about as unhappy over margins 
as any Independents in country; 
thet they have to contend with rela- 
tively greater” jobbe population 
density, higher gasoline taxes and 
labor costs, more regulatory restric- 
tions, longer hauls and greater traffic 
hazards. 

Our naivete may be showing 
bedly, but we'll say this 

When jobbers” and listributors 
situated as the Pennsylvanians ar 
take the attitudes and courses out- 
lined above, and when suppliers show 


respec tive 


rather 


an earnest inclination to be realisti 
too, about the facts of marketing life, 
it does seem that little stands in the 
way of some real progress 

We must say we never could ses 
how government or anyone else could 
work out the industry's problems as 
well as the industry could itself. We 
must say also we never could see how 
supplier and distributor could get 
anywhere—anywhere desirable, that 
is—by dealing with each other forever 
at arm’s length. 

What are we waiting for? 





It was five 
weeks ago last 
Monday that 
Standard Oil Co. 
(Indiana) abandoned Group 3 pric- 
ing and the time appears ripe for 
an interim report on how Standard’s 
new policy has affected oil marketing 
in the Midwest. It can be only an 
interim report because most oil men 
agree that the new method hasn't 
been in effect long enough yet for 
final conclusions to be drawn. 

Marketers are still divided as to 
what the ultimate effect will be. Most 
feel that it will result in greater 
competition at the local level than 
ever before. Many think it will be 


Mr. Castle 


MIDWEST—By Leonard Castle 


Marketers Still Split on Effect 


On Indiana Standard’s Pricing 


a stabilizing influence on the mar- 
ket, but some _ disagre: with this 
belief. 

Many Independent jobbers are dis- 
gruntled at Indiana Sandard because 
they are unable to obtain tank wagon 
prices without visiting each Stand- 
ard bulk plant and in the case of a 
jobber operating in a fairly wide area 
this presents a problem We were 
told of one extreme case wherein 
the Standard bulk agent posted the 
prices on the ceiling of his office. 
When anyone called to obtain the 
prices he was told that the step lad- 
der stood in the back room. This, 
of course, was far from being a nor- 
mal situation and most Standard 
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You Can Sell more 
Pennsylvania Oil 


This year 90,000,000 advertising mes- 
sages like this will tell the readers of 
Saturday Evening Post, Life, Holiday, 
Country Gentleman and Progressive 
Farmer why 100% pure Pennsylvania 
oil is the finest motor oil they can buy. ° 


Hundreds of car and truck owners 
who will read these ads will be people 
who live and buy in your own com- 
munity—YOU CAN SELL THEM IF 
YOU TELL THEM. 

Sell them by letting them know you 
handle 100% pure Pennsylvania oil. 
Sell them by telling them Pennsylvania 
Motor Oil is preferred by automotive 
engineers (for use in their own cars) 
2% to 1 over any other motor oil. 
Sell them by a display of your Penn- 
sylvania oil. 

Sell them by telling them that there is 
no finer oil in all the world than oil 


from the oil fields of the Pennsylvania 
Grade Region. 
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agents are pleasant and co-operative 
when someone comes in for price 
information. 


* * * 


There are some observers who feel 
that Indiana Standard’s new policy 
will tend to discourage local price 
disturbances. For the first time in 
many years Standard is in a position 
to move rapidly to meet local price 
competition. Usually, in the past, 
the Indiana company was one of 
the last of the majors to reduce its 
prices in a local price war. Instruc- 
tions had to go through channels 
and come down from on high. 


But the fact that the reverse now 
is true was indicated strongly in the 
current price war at Madison, Wis. 
When an Independent cut his prices 
5c per gal. and other Independents 
quickly followed, Standard, moving 
rapidly at the local level, became 
the first major company to reduce 
its prices a corresponding amount 
in order to protect its gallonage in 
the area. 

This is the way one 
price seller summed it up: 

“The price seller no longer has 
an ‘umbrella’ over his head allowing 
for a sudden cut in retail gasoline 
prices which normally lasted until 
the Indiana company’s cumbersome 
machinery began to turn to meet it. 
Often the war would end_ shortly 
after the cut was met, but this al- 
lowed an increased profit to the 
price seller for a week or two. It 
would seem now that a price seller 
would think twice before making a 
deep cut because he knows that 
Standard can move about as fast 
as he can.’ 


traditional 


One observer who disagrees with 
the contention that Standard’s new 
policy will be a stabilizing influence 
is H. H. Hahn, secretary of the Ne- 
braska Petroleum Marketers Assn., 
who said: 

“The abandonment of an _ estab- 
lished formula—any formula—is ex- 
pected to have unhappy consequences 
for the Independent jobber who has 
‘all his eggs in one basket’ and must 
prosper or fall on the basis of the 
market in one locality. He may find 
several prices, refiecting several 
opinions of ‘local competitive factors,’ 
in effect in his country territory. 
These prices may be found posted 
at ‘individual supply points’ at widely 
listant places. He will be forced 
to go to each to get the information 
he needs to stay in the market. He 
must make frequent trips in order to 
be assured that he knows of all 
changes promptly.” 

Glenn Primm, secretary of the IIli- 
nois Petroleum Marketers Assn., says 
that a new interpretation will have 
to be placed on jobber contracts with 
their suppliers as a result of Stand- 
ard’s new policy. Most contracts 
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have provided for a minimum mar- 
ginal spread below Standard’s nor- 
mal tank wagon price, with the low 
of the spot market prevailing when 
to their advantage. 

But, Mr. Primm asks, what is 
Standard’s normal now? The nor- 
mal, he replies, is whatever price 
the company posts at an individual 
bulk plant. Therefore, he says, ‘‘the 
minimum marginal spread as speci- 
fied in jobber contracts is now inter- 
preted to be that as computed on a 
basis of local community postings 
and not the heretofore published 
postings for Standard’s entire terri- 
tory. There should be no variation 
in jobbers’ marginal spread as speci- 
fied in their contracts with supplying 
companies regardless of what Stand- 
ard’s local posted price may be, price 
war or otherwise. 

“Whether or not supplying com- 
panies will place an entirely different 
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interpretation on what is now ‘nor- 
mal’ under Standard’s new pricing 
method remains to be found out. 
If not, then a new yard stick for 
computing jobber minimum margins 
as provided for in jobber contracts 
will have to be devised.” 


Other jobber spokesmen report 
that supplying companies are “up 
in the air’’ as to what should be done 
about jobber contracts. Many job- 
bers are suffering a “temporary 
squeeze’ because of the small price 
reductions initiated simultaneously 
with the Indiana company’s new pric- 
ing policy. The jobbers have had 
to reduce their tank wagon prices 
to meet Standard’s new postings but 
in many cases their suppliers have 
not as yet cut. the tank car price. 
It appears probable, however, that 
this is only a temporary condition 
and that suppliers will make the ad- 
justment desired by jobbers 





Celebration of 
Oil Progress 
Week in the West 
this year con- 
trasts sharply to last year when the 
general program was called off due 
to the oil workers’ strike. 


Mr. Breese 


General Petroleum took the lead 
in planning a program on its own. 
GP prepared a full kit with speeches, 
prints of the motion picture, “The 
Last Ten Feet,” recordings, suggest- 
ed ads, radio interviews, publicity 
stories, posters and mats. Kits were 
sent to wholesale distributors, whole- 
sale agents, branch managers and 
other field personnel. Actually, they 
form the basis for observance of the 
week in the company’s entire mar- 
keting area. This was the most com- 
prehensive attempt to tell the story 
of oil this particular week. 

Standard Oil of California planned 
to fly newsmen to Bakersfield to in- 
spect its San Joaquin Valley opera- 
tions. 

Shell featured an open house in 
Ventura (California). There, guests 
feasted at a barbecue and toured the 
natural gasoline plant. In addition 
to the Ventura program, several 
Shell officials gave speeches at serv- 
ice clubs throughout the state. 

The Texas Co. lined up speeches 
to be given by some of its officials 
and is showing the movie, “‘The Last 
Ten Feet.” 

Lane-Wells has placed a number of 


PACIFIC COAST—By Frank Breese 


Individual Companies Lead 


In Oil Progress Week Events 


posters on display. Western Gulf is 
showing movies. 

Last year, several events had been 
planned by members of the industry. 
At that time, OIIC was functioning 
in the West, and its Los Angeles of- 
fice offered material and guidance 
to companies that wanted to partici- 
pate. Quite a respectable program 
had been set up. Before Oil Progress 
Week started, the strikebound com- 
panies decided it would not be sound 
public relations to sponsor a celebra- 
tion in the face of a serious strike. 

Since then, OIIC has been deacti- 
vated in the West. The Western Oil 
and Gas Assn. public relations com- 
mittee agreed to take over OIIC’s 
function and carry out a program 
of its own. That program has been 
under preparation since last spring. 

Meanwhile, no integrated program 
was developed for Oil Progress Week 
this year. So the individual compan- 
ies made their own special prepara- 
tions. 


* * 


The Ben Hur Refining Co., which 
furnishes a chain of self-service sta- 
tions, with a substantial quantity of 
gasoline, has arranged with some 
Texas oil interests to expand plant 
facilities immediately. J. A. Novelli, 
president of the company, said a 
$1,000,000 catalytic cracking plant 
will be installed. This, he said, will 
increase the plant’s throughput to 
10,000 b/d. 
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California Oil's President 


Staunch Believer in Jobber 
As Vital Marketing Medium 


EK. W. Endter, boss of the bouncingest petroleum ‘“‘baby 
on the Eastern Seaboard today, is asked every once in a 
while if he’s ever uneasy about the California Oil Co.'s 
marketing entirely through Independent jobbers and dis- 
tributors. The answer, invariably and firmly, is “No.’ 

As most oil men know, California Oil is Standard of 
California’s marketing arm east of the Mississippi River 
What many may not know, Mr. Endter is quick to point 
out, is that California Standard has “never lost a dis- 
tributor we wanted to keep.” 

Mr. Endter himself is imbued with a philosophy about 
jobbers and distributors developed in work with them 
through 20 of the 30 years he’s been with California 
Standard: 

“If you provide quality products, have a policy built 
to operate for the Independent businessman, are an ag- 
gressive company and try to be nice to the people you 
do business with, you're going to do all right.’’ 

Moreover, Mr. Endter feels that Independent distribu- 
tors are mighty good for the industry—and that Cali- 
fornia Oil is “doing a job for the industry” in relying 
on them. 

The star to which his company hitched its wagon 
when organized in December, 1945, already is made up 
of about 40 distributors, and they represent approxi- 
mately 1,100 retail outlets, in Maine, Vermont, New 
Hampshire, Massachusetts, Rhode Island, Connecticut, 
New York, New Jersey, Pennsylvania and Maryland 
(Baltimore only). 

And their number is going to grow, as witness the 
steps California Oijil’s processing associate, California 
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E. W. Endter 


Refining Co., is taking to double capacity of its 25,000 
b/d plant at Barber (Perth Amboy), N. J. 

In this atmosphere, California Oil's first president is 
very much at home Not only has he spent all those 
20 years with distributors, but he knows retailing, too 
Also, he’s a westerner who likes the East. 

His very first job for Standard of California was on 
a barge at Long Beach, fueling fishing boats, in a one 
man operation. Young Endter, a basketball player fresh 
out of the University of Utah, went on from that into 
almost every kind of job in retailing you can name 
from service station to home office. He was merchandis- 
ing manager for Standard when elected head of Cali- 
fornia Oil 

In those jobs, he covered big areas of the Northwest, 
Far West and Southwest 

His early youth was spent in the Middle West—he was 
born April 2, 1901, in Muscatine, Iowa, and went to 
high school in Rock Island, Ill However, he acquired 
not only his oil background in the West, but also an 
interest in horses. This, he enjoys as only an owner 
can—when he's not dividing his time between offices at 
the refinery in New Jersey and in New York City’s 
Empire State Building, or is on a business trip 

Mr. Endter owns a harness horse, which he races at 
Roosevelt Raceway on Long Island, and a saddle horse, 
a Palomino which he rides with all the westerner’s pride 
in the blond-and-tan equine strain 

With his wife and 13-year-old son, he lives in Colonia, 
N. J., near New York. He has a daughter, who is mar- 
ried and has one child 
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Oil Swings into Action 
Telling Its Progress Story 


List of Activities in Towns and Cities Throughout 
Nation Expands as Programs Actually Get Under Way 


“We are trying to clear away any 
mystery about the oil business; we 
are trying to dispel distrust by mak- 
ing the facts available everywhere; 
we are trying to make people more 
aware of what a good economic sys- 
tem we have.” 

When A. W. Peake, president of 
Standard Oil Co. (Indiana), spoke 
these words before the Rotary Club 
of Milwaukee, Wis., Oct. 18, he 
sounded a keynote that is being 
echoed in Oil Progress Week promo- 
tion throughout the country 

Oil men this week, (Oct. 16-22) 
are uniting to tell the facts about 
production, research, service, compe- 
tition, economic freedom, gains in hu- 
man values—about 90 years of oil 
progress. Through a wide range of 
promotional activities they are tell- 
ing the public the story of what goes 
on in the oil industry behind “the 
last 10 feet” of service station hose 
pumping gasoline into their cars. 

Here are summaries cf Oil Prog- 
ress Week programs not reported 
previously (see NPN Oct. 5 and 12): 


Dayton, Ohio—High praice for their 
work in serving the American people 
was given oil men by Charles F. 
Kettering, director of General Motors 
research laboratories, in a speech Oct. 
17. 

“The great paradox of the oil in- 
dustry,” he said, “is that every time 
the industry increases its production 
and the country uses more oil, the 
industry turns around and _ finds 
greater reserves of oil.’ Speaking 
before an overflow attendance of 
more than 800 at Biltmore Hotel, Mr. 
Kettering stated oil supply at the 
present rate of consumption would 
last at least 1,000 years. 

Another speaker, S. A. Swensrud, 
president, Gulf Oil Corp., emphasized 
the relation of freedom and progress 
by stating, “The development of the 
oil industry in the United States 
could never have occurred in any 


October 19, 1949 


other climate than that of our free 
enterprise program.” 

The dinner followed an afternoon 
parade of antique automobiles led 
by radio singer James Melton. Twen- 
ty-two cars, traveling from all over 
the Middle West under their own 
power, were entered in the “Parade 
of Progress,’ which was televised 
in Dayton and Cincinnati. 

C. Z. Hardwick, vice president, 
Ohio Oil Co., and OIIC chairman for 
Ohio, ahnounced that more than 150 
local committees are sponsoring pro- 
grams in the state. Oil men present 
at the dinner included: Harry A. 
Mack, Ethyl Corp.; J. C. Donnell, II, 
Ohio Oil Co.; Paul G. Blazer, board 
chairman, Ashland Oil & Refining 
Co.; J. H. Marshall, president, Ash- 
land Oil; J. B. Hutchinson, vice 
president, Aetna Oil Co. and district 
OIIC chairman; C. T. Foster, presi- 
dent, Standard Oil Co. (Ohio); and 
Ralph Champlin, public relations di- 
rector, Ethyl Corp., and national OIIC 
vice chairman. 


Great Bend, Kans.—Oil Apprecia- 
tion Festival Oct. 19, 20 and 21 has 
a wide variety of activities including 
tours of supply and service stations, 
carnival rides, free movies at all 
theaters, store window displays, 
dances, barbecue and a _ parade. 
Floats, bands, automotive units and 
equipment used by the oil industry 
will be featured in the parade. 


Cleveland—Stating that “we won 
two wars with the ability to pro- 
duce,” A. A. Stambaugh, vice presi- 
dent, Standard Oil Co. (Ohio), called 
upon oil men to “reach the public” 
as a means of preserving high pro- 
duction and economic freedom for 
the industry in a speech Oct. 17. 

Addressing 300 oil men at meeting 
sponsored by OIIC committees from 
Cuyahoga, Geauga and Lake Coun- 
ties, Mr. Stambaugh warned of the 
“statism” threat and added, an in- 
formed public was the industry’s best 


safeguard. He stressed the import- 
ance of public understanding of com- 
petition. Program included showing 
of OIIC movie, “The Last Ten Feet.” 

Mayor Thomas A. Burke has pro- 
claimed Oil Progress Week. 

Sun Oil Co. held open house at its 
warehouse and terminal Oct. 17 with 
an illustrated talk on company prog- 
ress by L. P. Unks, manager, indus- 
trial products department, and a 
showing of the movie, “The Last 
Ten Feet.” 


El Dorado, Ark.—Plans of Lion Oil 
Co. include open house at both its 
refinery and chemical plant, a radio 
message over 23 stations, showings 
of movie, “The Last Ten Feet,” 
dressing of six store windows in El 
Dorado with petroleum exhibits, lit- 
erature distribution, a contribution 
to defray cost of a radio speech by 
Gov. Sidney McMath Oct. 18, and 
speeches by company executives. 

Lion Oil schedule of addresses has: 
T. M. Martin, president, speaking to 
Arkansas Retail Credit Assn. conven- 
tion, Oct. 17 in El Dorado—to El 
Dorado Kiwanis Club Oct. 19—and 
to Downtown Salesmanship Club, 
Dallas, Oct. 20; Dr. F. J. Soday 
speaking to Fort Worth Kiwanis 
Club Oct. 20, and to El Dorado Jun- 
ior Chamber of Commerce Oct. 21; 
and T. H. Barton, chairman of the 
board, speaking to El Dorado Lions 
Club Oct. 18. Mr. Martin is chairman 
of Arkansas OIIC. 

Oct. 18 is set aside for civic oil 
celebration, with stores closed from 
2:30 to 3:30 p.m 


Chicago—Pure Oil Co. activities 
include an address by David §S 
Frank, Toledo refinery manager, to 
Michigan Engineering Society, at 
Birmingham, Mich., Oct. 18; and a 
speech by W. J. Arnold, assistant 
vice president, before the Kiwanis 
Club here on same day. 

Pure Oil has distributed packages 
to 17,000 dealers and accounts, with 
pamphlets, posters, and oil progress 
information. Company also has made 
available “90 YOOP” (90 Years of 
Oil Progress) buttons, special oil ex- 
hibits, and movies, and is supporting 
Oil Progress Week with radio com- 
mercials. 


Kansas City, Mo._Chamber of 
Commerce planned noon luncheon 
Oct. 19, showing oil's contribution to 
daily life. Cast of professional actors 
and musicians were engaged, sup- 
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ported by writing and directing tal- 
ent to produce “Wizardry of Oil’ 
program. Invitations were sent out 
in form of oil “preferred stock” cer- 
tificate showing value of $250 mil- 
lion, representing worth of city’s oil 
industry. 


Ventura, Calif.—Open house is 
scheduled here at dedication of Shell 
Oil Co.’s new natural gas plant. 
Other promotions include radio com- 
mercials, at least one Shell televi- 
sion appearance, and extensive use 
of motion pictures throughout the 
week. Company executives are speak- 
ing at numerous luncheons. 


Hartford, Conn.—Leaflet reviewing 
90 years of oil progress has been dis- 





tributed by Connecticut Petroleum 
Industries Committee 
Death 

Albert G. Hochuli, 51, assistant 


manager of Boston division, sales de- 
partment of The Texas Co., and 
brother of Walter Hochuli, Texaco 
general sales manager, died Oct. 12 in 
Boston. He had been ill for several 
weeks. He had been with the com- 
pany since 1927. He is survived by 
his wife and two sons. 


Senate Delays Final Action 
On O'Mahoney Pricing Bill 


Compromise Version Which Might Upset Indiana 
Standard-Detroit Ruling Rapped by Opponents 


WASHINGTON The Senate on 
Oct. 18 decided to postpone final ac- 
tion on the controversial and buffeted 
O’Mahoney Pricing Practices Bill 
(S.1008) until Jan. 20. 

A new version of the bill, written 
last week by a conference of sena- 
tors and representatives, was adopted 
quickly by the House, 200 to 104 on 
Oct. 14, but hit a talking snag when 
it was called up for debate in Sen- 
ate. 

As a result and rather than imperil 
chances of early adjournment of this 
session of Congress, the Senate by 
a voice vote approved a motion by 
Sen. Douglas (D., Ill.) to put off 
further consideration until the next 
session. 

Both Douglas and Sen. Long (D., 
La.) had given every indication of 
an all-out effort to prevent a final 





FTC's Tire Discounts Ruling Viewed by Many 
Oil Companies as Peril to TBA Departments 


NPN News Bureau 

CLEVELAND TBA departments 
of oil companies will be seriously 
handicapped if Federal Trade Com- 
mission enforces its proposed maxi- 
mum discount rule of 20% on carload 
of tires is off-record opinion of ma- 
jority of oil and rubber officials ex- 
pressed to NPN. 

New rule was announced in FTC 
statement appearing in NPN (Oct. 5, 
p.18) which referred to previous 
maximum discounts of 30.5°7 on pas- 
senger tires and 38.5% on truck tires 
(revealed in reports from 21 rubber 
companies in 1947 sales) as unfair 
to small buyers. 

Both oil and rubber company offi- 
cials are uncertain about 
proposed new rule. It is assumed by 
some that it will apply to oil compa- 
nies who have contracts for manu- 
facture of tires under their own 
brands, even though some of these 
contracts are said to be on cost plus 
basis FOB factory door with all dis- 
tribution expense assumed by buyer. 


scope ot 


One oil company executive made 
the flat statement that suggested 
maximum discount would make it 
impossible for his company to han 
dle distribution of tires to its dealers 
and jobbers. 

Also raised was question whether 
FTC intends maximum discount rule 
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to be applied on quantity basis only, 
without distinction between whole- 
scaling and retailing function, and 
whether it intends to bar present 
wide practice of granting rebates or 
bonuses on total dollar volume of an- 
nual purchases. Some bewilderment 
also was expressed by rubber com- 
pany officials over condemnation by 
FTC of “six carload” discount which 
apparently describes pricing method 
not now in general use by tire com- 
panies. Usual discounts applicable at 
time of shipment are 2% below what 
is known as large dealer price on 
truckload, or 10,000 lb. shipments, or 
3% on carload or 20,000 Ib. 
ments. 


ship- 


Greatest concern is expressed by 
all because FTC move is viewed as 
unwarranted extension of govern- 
ment control into realm of private 
business. General opinion is that if 
FTC is allowed to dictate quantity 
discounts on tires it can assume 
same control over oil, food, or any 
and all products and commodities, 
putting government squarely into a 
price fixing function leading eventu- 
ally to complete dictation of all 
prices. 

FTC has set Nov. 18 as date on 
which interested parties may appear 
or present evidence and arguments 
for or against proposed ruling. 


vote at this time if the matter was 
not postponed. 


The compromise measure approved 
by the House would, in effect, over- 
turn the ruling of the U.S. Circuit 
Court of Appeals in the FTC-Indiana 
Standard-Detroit case that “good 
faith’ is not a defense if price dis- 
crimination lessens competition. 


Would OK ‘Good Faith’ 


House and Senate conferees deleted 
both the so-called Kefauver and Car- 
roll amendments from their compro- 
mise version and inserted new lan- 
guage in the bill authorizing ‘good 
faith’ price differentials in sales to 
resellers. The Kefauver and Carroll 
amendments originally were included. 
the former by the Senate and the lat- 
ter by the House, to “protect” the 
circuit court ruling in the Detroit 
case, which arose from a Federal 
Trade Commission cease and desist 
order against Indiana Standard. 


The company was charged with 
violating the price discrimination pro- 
visions of the Robinson-Patman Act 
by selling at lower prices to some 
purchasers. Indiana Standard ap- 
pealed to the circuit court, which sup- 
ported the FTC position, and the com- 
pany now has asked the U. S. Su- 
preme Court to review the lower 
court’s ruling. The company contended 
its price differentials were directed 
towards meeting competition in good 
faith. 

As now written, the bill permits 
“good faith’ delivered pricing sys- 
tems, in addition to its provisions af- 
fecting price discriminations. 

Sen. O’Conor (D., Md.), who helped 
write the new provision, assured his 
colleagues that the measure would 
not weaken the antitrust laws as op- 
ponents have claimed, but would clar- 
ify confusion arising from recent 
court rulings regarding pricing prac- 
tices. 

On the other hand, Sen. Douglas 
contended the bill would open a gap 
in antitrust laws wider even than 
the hole “punched” in the Tulane U. 
line last week end by the University 
of Notre Dame football team. 


Other Developments 
In other developments in Washing- 
ton during the past week: 
3 The Senate rejected by a 
smashing 53 to 15 vote the contro- 
versial nomination of Leland Olds for 
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a third term as a member of the Fed- 
eral Power Commission, despite ex- 
traordinary efforts by President Tru- 
man to rally support for his nominee. 
At Mr. Truman’s suggestion, Nation- 
al Democratic Party Headquarters 
wired all state party chiefs to put 
the “heat’’ on their state’s senators, 
but the latter refused to warm up. 


2. Hearings on “tidelands”’ legis- 
lation were ended, at least until the 
first of next year, by the Senate In- 
terior Committee, following a week 
of testimony from both sides on the 
long-standing question of whether 
coastal states or the federal govern- 
ment shall own and manage the oil- 
rich submerged lands. 


3. Two Independent Gulf Coast 
refiners wrote Chairman Maybank 
(D., S. C.) of the Senate Banking 
Committee that a general lowering 
of the oil price structure would make 
the U.S. “so dependent on outside 
sources of petroleum that our na- 
tional security would be placed in 
jeopardy.” 


4. Commerce Department’s Of- 
fice of Business Economics made 
plans for conducting a survey of oil 
industry capital expenditures as part 
of a project to point up the relation- 
ship between capital investments and 
general business prosperity. 


5. House Judiciary (Celler) Com- 
mittee invited W. W. Vandeveer of 
Cleveland to testify either Nov. 2 or 
3 at the group’s investigation of mo- 
nopoly power. Mr. Vandeveer will be 
asked to tell the committee how fed- 
eral tax laws forced him and his part- 
ner to the decision to sell the Allied 
Oil Co., which they had built into a 
profitable enterprise. 


The two Gulf Coast refiners—-Ed. 
Singer of Pontiac Refining Co., and 
S. S. Seltzer of Southwestern Oil & 
Refining Co., both of Corpus Christi, 
Tex. wrote Sen. Maybank in reply 
to a press statement in which the 
senator criticized the petroleum in- 
dustry for increased heating oil 
prices. Sen. Maybank, whose com- 
mittee is investigating hikes in gaso- 
line and heating oil prices, had as- 
serted that the “patriotic way” to 
narrow the spread between fuel oil 
and gasoline prices would be to lower 
gasoline prices instead of boosting 
heating oil prices. 

Oil refiners and those who sell re- 
fined products, said Mr. Singer and 
Mr. Seltzer, have taken a $200,000,000 
loss in less than eight months due 
to “‘severe price drops in all refined 
products.” 

In 1926, the two stated, gasoline 
sold for 13.75c per gal. at the re- 
finery, today “greatly superior gaso- 
line is sold at the refinery for 10c per 
gal.’ The present price relationships, 
they continued, cannot continue in- 
definitely without putting additional 
refiners out of business. 
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State-Treasury Department Split 
Bars Oil Showdown with British 


NPN News Bureau 

WASHINGTON A cleavage in 
American ranks over the matter of 
policy is preventing the U. S.-British 
oil talks here from entering the show- 
down stage. 

The split fundamentally is between 
the State and Treasury Departments 
and involves the basic question of 
how far this government should go in 
sacrificing America’s overseas oil 
position to help Britain out of her 
balance of payments dilemma. 

State insists that our overseas po- 
sition in oil must be maintained re- 
gardless of what that means to the 
British. 

On the other hand, Treasury eyes 
the $740 million annual dollar drain 
on Britain represented by her dollar 
oil purchases and the dollar costs of 
her own oil operations and says that 
the elimination or reduction of this 
drain is something we must strive to 
achieve, the effect on American oil 
interests notwithstanding. 

Whether or when the conflict of 
U. S. viewpoints can be reconciled is 
very much up in the air at the mo- 
ment. Little over a week ago it ap- 
peared a compromise had _ been 
reached, only to find Treasury with- 
drawing later and returning to its 
original position. 

Meantime, reports are circulating 
here that when and if the conferees 
actually get down to brass tacks, the 
British will propose, among other 
things, that the U. S. Government 
take on the burden of meeting cer- 
tain of their dollar costs of produc- 
ing sterling oil. The word is that if 
such a proposal is broached, it would 
provide for the U. S. being repaid in 
sterling oil in an amount equivalent 
to the dollar costs assumed by this 
country, or some $200 million worth. 

There was talk also that the British 
planned to urge (1) a reshuffling of 
geographic areas of _ distribution 
which would have sterling oil taking 
over certain dollar oil markets and 
(2) that the ECA expedite the financ- 
ing of their planned production and 
refinery expansion programs. 


Hits Behind-the-Door Talks 


It was reports such as these that 
brought from Walter S. Hallanan 
during the week the protest that “be- 
hind-the-door discussions” here aimed 
at aiding the dollar-poor nations 
“have brought the most ominous 
threats we have ever known in keep- 
ing the American oil industry on a 
basis where it can survive the on- 
slaught of foreign competition.” 

Speaking at Bakersfield, Calif., the 


chairman of the National Petroleum 
Council and president of Plymouth 
Oil, continued: 


“The incredible thing about all of 
this is that, according to reliable re- 
ports, some of our American repre- 
sentatives in these international deals 
and conversations who hold positions 
of public trust and who should be ex- 
pected to protect the welfare of the 
most vital segment of our economy 
are out-Britishing the British. They 
are willing to finance British oil pro- 
duction to an ven greater extent 
than the British themselves have sug- 
gested. I know that it is regarded 
as heresy in some quarters, but I be- 
lieve the time has come when ws 
ought to give some consideration to 
America and Americans.” 


The Hallanan statement served to 
emphasize the importance attached 
by many to next week’s quarterly 
meeting here of the NPC. 


Other Developments 


Other developments on the “foreign 
front” during the week included 
these: 


1. Chairman Harris (D., Ark.) of 
the House oil subcommittee declared 
that the differences between the State 
and Treasury Departments empha- 
sized the need for legislation he has 
introduced to create a national oil 
policy council. 


2. Sen. Thomas (D., Okla.) intro- 
duced as a separate bill his proposed 
limitation on imports to 5% of do- 
mestic requirements. 


3. The Cal-Tex group of companies 
began discussions here with the Brit- 
ish on “ways and means’ whereby 
they might adjust their sterling op- 
erations ‘‘to fit the new conditions of 
international exchange.” 


4. The Japanese Government fur- 
nished a practical illustration of the 
difficulty confronted by American 
companies in foreign markets by in- 
viting bids on 4,000,000 bbls. of crude 
oil, to be paid for in pounds sterling 
only. 3efore they can even bid, 
American firms will first have to 
consult the Bank of England to as- 
certain if they may accept payment 
in sterling. 
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Gulf Oil Regroups Sales Activities 
By Class of Customer, Not Products 


PITTSBURGH Chief feature of 
Gulf Oil Corp.’s marketing reorgani- 
zation, now virtually complete, is the 
grouping of sales activities by class 
of customer rather than by products. 
A new plan of organization for do- 
mestic marketing was adopted by the 
company last April. It was the out- 
growth of a lengthy and detailed 
study of Gulf’s marketing operations 
conducted by Robert Heller & Associ- 
ates, management engineers of Cleve- 
land. 

The department is 
three sections, two of 
rectly engaged in sales. 

The third is an engineering section 
devoted to product development and 


divided into 
which are di- 


control. The work of this section is 
in turn subdivided into three units: 
the first is responsible for product 
quality; the second studies product 


applications in the automotive field; 


marketing department, which are di- 
rectly responsible for sales, are known 
as general sales and divisional sales. 

The general sales. section has 
charge of sales to special accounts, 
including the government; sales of 
by-products such as asphalt and coke; 
and sales outside of division terri- 
tories. 

The divisional sales section will be 
the one most in the public eye. It is 
organized into 10 customer classifica- 
tions, which in turn are organized 
into two groups of five classifications 
each. As can be seen from the ac- 
companying chart (below), the retail 
marketing group includes sales which 
are usually made through resellers 
such as dealers, jobbers or agents. 

The direct marketing group com- 
prises sales to five different classes 
of what are usually known as com- 
mercial accounts, where sales and de- 


about a reassignment of duties in- 
volving, for the most part, Gulf ex- 
ecutives already attached to the home 
office. Exceptions are: H. G. Meador, 
divisional sales vice president, for- 
merly division manager at New Or- 
leans; M. C. Enright, assistant gen- 
eral manager in charge of farm mar- 
ket sales, formerly sales promotion 
and advertising manager at New Or- 
leans; and C. E. Kramb, assistant 
manager for fuel oil, formerly in 
charge of fuel oil sales for the To- 
ledo division. 


Because of Gulf’s extensive foreign 
operations, that portion of the gen- 
eral sales section’s activities involv- 
ing crude oil will be under the direct 
supervision of Sidney A. Swensrud, 
president of Gulf, as indicated on the 
chart. 


Some idea of the size of Gulf’s 
marketing operations can be gained 
from figures quoted in a recent issue 
of the company’s house organ, the 
Orange Disc. In 1948 domestic sales 
were in excess of 139 million bbls. of 
some 600 various products. Perhaps 
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‘Closed Shop’ Stand of Domestic Producers on Imports 


Not Conducive to Competition or National Security 


HERE isn’t a major oil company executive, an In- 

dependent refiner or Independent marketer who wants 
the domestic oil producing industry to wither away be- 
cause of oil imports. There is no argument about the 
need for abundant and profitable production of crude oil 
in the United States. 


But it’s about time the producers realized that others 
in the industry don’t see eye-to-eye with them in their 
bitter fight to avoid the competition of oil from abroad. 
The fixed barrier urged by the producers, which would 
restrict imports to 5% of domestic demand, is not a 
good thing for the rest of the oil industry, or for the 
consuming public. 


Let’s take a look at what are at least possible, if not 
probable, results of such a barrier: 


1. Enable the producers to get the price of oil so 
high as to curtail the domestic market for refined prod- 
ucts. The thousands of Independents who market heat- 
ing oil are particularly aware of the relationship of 
price and market opportunity. They are not concerned 
about coal, because oil has so many advantages over coal 
as a household fuel that they can beat coal hands-down 
even when the oil price is considerably higher. Natural 
gas, however, is offering competition to many fuel oil 
marketers on both a price and convenience basis. Fuel 
oil marketers in areas where natural gas is available 
certainly don’t want a sky-high crude oil price to put 
them out of business. 


2. Create a bad public relations situation for the whole 
industry. If a restriction on imports were to boost the 
price of crude, and hence of refined products, the public 
and Congress would soon find out and would get hop- 
ping mad. The “oil industry,” including the Independent 
marketers, would be blamed. The producers, who have 
little contact with the public, would get only a wee bit 
of blame, if any at all. The public would say that the 
“oil industry” had shut out foreign oil in order to raise 
the price. 


3. Curtail the activity of American companies in for- 
eign lands. While the Middle East fields have been de- 
veloped with the Eastern Hemisphere market primarily 
in mind, the American companies operating there have 
every right to expect that they shall be permitted to 
bring part of their product back home. And if U. S. 
companies do not develop these oil-rich areas abroad, 
someone else will. Isn’t it better for the whole American 
oil industry and for this nation to have these foreign 
fields under American development ? 


4. Discourage development of what apparently will be 
great fields in western Canada, fields from which crude 
could be brought to U. S. refining centers, even in war- 
time. If it appears that the United States is going to 
adopt a closed shop principle on crude oil, the enthusiasm 
for and the investment in the potentially huge and stra- 
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tegically valuable Canadian fields will be considerably 
reduced. When there is talk about foreign oil, it is well 
to remember that this means not only the Middle East 
and Venezuela, but also our land border neighbors, Can- 
ada and Mexico. 


With few exceptions, Independent refiners and mar- 
keters have said little about imports, even though re- 
finers now are critically squeezed by the crude-refined 
products price relationship. But more and more marketers 
and refiners are seeing their interest in the problem, 
and will give voice to it, no matter how hard the pro- 
ducers try to make the fight over imports look like a 
fight between themselves and the “big companies 


The jobber in Indiana and the consignee in Carolina 
are realizing that imports give their suppliers, and hence 
give them, insurance against a crude oil closed shop; 
they are realizing also that it is a good thing to have 
a stand-by supply for the markets they are continually 
expanding. 


There is a very real danger that the producers would 
make the most of it if they got a crude oil closed shop. 
Producers are no more generous than farmers or labor 
unions in backing down from a high price. 


During the brief period of oil shortage, many of them 
demanded and got premiums. They demanded all sorts 
of other concessions and privileges and got them when 
refiners were under the lash of inadequate supply in face 
of the unexpectedly large postwar demand. Now that 
the rise in imports may have taken some edge off that 
situation, but still permitting profits ample to spur the 
search for domestic oil, the producers are boiling. Noth- 
ing less than a touchdown on every play seems to sat- 
isfy them. 

It would be well if the next few months would see 
more voices raised to counteract the producers’ pres- 
sure on Congress for the crude oil closed shop. For 
their part, the importing companies might do well to 
take the offensive, instead of merely defending them- 
selves against the ofttimes vitriolic attacks of the pro- 
ducers. They might explain to the industry and to the 
public just how development by American companies 
of fields outside the U. S. helps this nation. They might 
point out, at least to the industry, why there is danger 
in the restrictions proposed by the producers, just how 
and why reasonable imports help the whole industry. 


A report on imports to be made at the National Oil 
Jobbers Council meeting in Chicago next month may 
provide a good base from which Independent refiners 
and marketers can work in making certain that their 
viewpoints reach Congress. 


Independent marketers don’t want to put the domestic 
producers out of business, but neither do they want 
an exorbitant price for crude oil to put a ceiling on 
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their businesses. Nor do they want potential supplies on competition with a reasonable amount of imported 





for the future shut out. 


Competition has built the oil industry. This competi- 


tion has not always been simply 
against one or more other sellers. 


petition of all kinds. The latest phase of this compe- 
tition, the turn of the balance toward 


all sections of the country have faced various kinds 
of competition almost from the day 


net importation 
of crude oil, happens to give some pain to the producers. 
Just as oil people in all branches of 


the industry be- 
gan, so should the domestic producers take their chances 


oil. In the long run, competition in oil adds up to the 


of one seller 


benefit of the industry and of its millions of customers. 





has been com- 


the industry in 





An illogical opinion only requires enough rope 
to hang itself- 

Comments on editorials are welcomed always. 
Please address 
Editor, NATIONAL PETROLEUM NEWS, 1213 West 
3rd St., Cleveland 13, Ohio. 


Augustine Birrell. 


comments to Warren C. Platt, 











Continental Drops Direct Marketing 
In East; Cities Service Takes Over 


Disposal of Continental Oil’s east- 
ern marketing properties to Cities 
Service, effective Nov. 1, was dis- 
closed Oct. 14 in a joint announce- 
ment by the two companies. 

Inquiry by NPN disclosed that 
most jobbers in the Southeast now 
handling Conoco products are agree- 
able to shifting to Cities Service as 
a new source of supply and that any 
anxiety shown when they first 
learned of Continental’s intentions 
was allaved when they received of- 
fers from several supplying compa- 
nies to furnish products. 

Direct marketing properties being 
disposed of by Conoco are in Vir- 
ginia, Maryland and the District of 
Columbia. 

Included in properties being trans- 
ferred to Cities Service are 51 serv- 
ice stations, 23 bulk plants, three 
ocean terminals and two barge ter- 
minals. Ocean terminals are located 
at Baltimore, Md., Norfolk, Va. and 
Wilmington, N. C. Barge terminals 
are located at Richmond and War- 
saw, Va 

Shell Oil at same time acquires 14 
service stations representing prop- 
erties in Baltimore, Washington and 
Norfolk not taken over by Cities 
Service 

Value of properties involved in 
transfers is approximately $7,500,000. 

In check on jobbers now handling 
Conoco products, NPN understood 
that Whiting Oil Co., Clifton Forge, 
Va., one of the larger Independents 
affected by the shift, is agreeable to 
handling Cities Service products. Na- 
tional Oil Corp., Richmond, Va., an- 
other large Independent currently 
handling Conoco products, said it had 
offers of several suppliers, including 
Cities Service, under consideration, 
but that final decision awaited action 
by National's board of directors. 


McCollum Explains Move 


Conoco’s withdrawal from direct 
marketing in the East was described 
by President L. F. McCollum of Con- 
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tinental as a move for concentrating 
its marketing capital to the best pos- 
sible advantage. He said: 

“Discontinuance of Conoco branded 
marketing on the Eastern Seaboard 
is a final step by Continental to shift 
its marketing investment to the Mid- 
dle West, the Southwest and the 
Rocky Mountain States. In _ those 
western areas the company is a large 
producer of crude oil and maintains 
eight refineries strategically located 
to serve those markets. 

“Continental has crystalized a pro- 
gram of intensifying its merchandis- 
ing efforts in this solid block of 
states in the middle of the nation 
from Canada to Mexico and the Gulf. 
Within this section we can trans- 
port our products to market with 
greatest economic and competitive 
advantage. Additional marketing in- 
vestments which are now planned 
will be concentrated in this inte- 
grated area, but our premium motor 
oil will, of course, be sold in a much 
wider market.” 

Shift Policy Makers 

Then, this week, Conoco President 
McCollum revealed that top policy 
makers of the company will move 
their headquarters from Ponca City 
to Houston early in 1950. He said 
transfer of six Continental officers 
and members of their immediate 
staffs to Houston “is considered to 
be essential to the best economies 
and competitive advantage of Con- 
tinental Oil. 

Officers to be transferred include: 
W. C. MacMillan, executive vice 
president; Harry J. Kennedy, vice 
president in charge of marketing; 
R. L. Bosworth, financial vice presi- 
dent; Serge B. Jerenev, vice presi- 
dent in charge of co-ordinating and 
planning; A. W. Tarkington, treas- 
urer; T. F. Dowd, controller; E. W. 
Webb, manager of production depart- 
ment, and John Post, manager of in- 
dustrial relations department. 

Meanwhile, in Ohio, Goldkamp Co., 


Inc., Independent oil jobber operating 
in the Dayton area since 1928, was 
sold to Pure Oil Co. and the busi- 
ness is being conducted now as part 
of Pure’s direct operations under su- 
pervision of the Indianapolis divi- 
sion. Prior to the sale, Goldkamp 
marketed the Socony brand through 
38 service stations, doing close to 6 
million gals. last year. An undeter- 
mined portion of the stations were 
independently owned by dealers who 
remained with Socony. 

Principals in the Goldkamp enter- 
prise were Robert J. Goldkamp and 
Louis J. Goldkamp, founders of the 
business, and Louis E. Goldkamp, son 
of Louis J. The latter will continue 
active as an employe of Pure in 
charge of the bulk plant. 


Strike Slows Gasoline 
Sales in Steel Centers 


Effects of ‘the steel strike have 
been felt by oil marketers in princi- 
pal steel centers, according to an 
NPN survey. In some steel strike 
areas gasoline sales are off as much 
as 25%, with greater declines antici- 
pated as the strike continues. 

Residual fuel sales have been more 
sharply hit, with marketers in the 
Cleveland-Youngstown and Chicago 
areas reporting current sales “practi- 
cally nil.” 

NPN survey of oil companies in 
steel centers shows the following gas- 
oline sales picture currently: 

Pittsburgh—__No appreciable lag 

Youngstown, Ohio—-Sales down 10- 
25%. 
Warren-Niles, Ohio—Down 20-25¢ 

Hammond-Gary, Ind. 
13% 

Lorain, Ohio—Slight decline 


Down 5- 


Youngstown marketers feel the gas- 
oline sale decline has been slowed by 
steelworkers’ pay checks last week, 
but point to big losses by stations 
serving trucks hauling steel. Major 
company reports Gary, Ind., sales off 
13% for the first 12 days of October 
compared to ’48, and 6% drop of 
Hammond sales for the same period. 
Another Gary major estimates a 15% 
decline by the end of the month if 
the strike continues. 
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Indiana Jobbers Warned of ’Hoarder 
Conservationists as Threat to Oil 


Gulf Executive Terms Fallacious Conservation 
Theories ‘Subtle Approach to Regulation’ 


By LEONARD CASTLE 
NPN Staff Writer 


INDIANAPOLIS—A warning that 
“the most subtle and destructive ap- 
proach toward regulating the oil in- 
dustry” is disguised under the word 
“conservation” was voiced by H. G. 
Meador, vice president of Gulf Oil 
Corp., in a speech before the fall con- 
vention of the Indiana Independent 
Petroleum Assn. Oct. 13-14. 

Other speakers included: Morris 
Parker of South Bend, association 
president; L. C. Allman, vice presi- 
dent of Freuhauf Trailer Co., Detroit; 
H. E. Capehart Jr., Indianapolis at- 
torney; and R. C. Shannon, sales man- 
ager of the St. Louis district for So- 
cony-Vacuum Oil Co. 

Mr. Meador said that the persons 
who support the conservation pro- 
gram, “in most cases no doubt pa- 
triotic, well meaning persons, believe 
that the output of all industry must 
be regulated in order to conserve 
natural resources.” 

“These ‘hoarder conservationists’ 
maintain that the less we use, the 
more we will have. They preach 
that smaller, lower powered cars, 
the elimination of high octane gaso- 
line, and other restrictions on petro- 
leum use, would result in a building 
of greater petroleum reserves against 
possible future shortage or the crisis 
of war. 

“To my mind nothing could be 
further from the truth,’ Mr. Meador 
said. “It strikes me much the same 
as if a football coach should tell his 
team not to exercise between games 
so that their muscles would be con- 
served for the contest. Such think- 
ing is mere nonsense. Strength and 
industrial resources are built through 
use. The more we need, the more we 
find or create; that is the road to 
plenty.” 


Refutes Hoarding Theory 


To expose the “absurdity” of the 
hoarding theory of conservation, Mr. 
Meador suggested consideration of 
what would have happened had mo- 
toring needs and developments been 
frozen at the level of the 1930s. 
Imagine, he said, that the productive 
capacities of the petroleum, auto, 
steel and rubber industries had been 
denied the normal expansion that 
comes with development of newer 
and better machines and consequent 
increasing demand. 

“Where, under those circumstances, 
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would the volume and superiority of 
mechanized vehicles and _ aircraft 
have come from, which made our 
weight decisive in the war?” he 
asked. “Where would the petroleum 
products have come from to fuel and 
lubricate them? Would it have been 
available because we had hoarded, 
and not used it? No, of course not! 
Such resources would not have been 
available because, through lack of 
demand, they never would have been 
developed. 

“The facts of our petroleum econ- 
omy tell the story clearly,” he said. 
“Today we are producing and con- 
suming over 2,000,000,000 bbls. a 


year. Yet at the same time our 
prospectors have built up the great- 
est reserves in the history of the in- 


dustry, amounting to over 23,000,000,- 
000 bbls. And on the flood tide of our 
immense oil production of recent 
years, the development of our auto- 
motive and aircraft industries has 
flowed triumphantly forward. 

“Let’s keep America producing. 
Let’s believe that creative work builds 
larger resources. Let us preach that 
the way to strength and prosperity 
lies not in hoarding what we have, 
but in using it to create ever more 
and better products, and to unlock 
nature’s vaults to new natural riches. 
This has been the true moral of in- 
dustrial progress in the twentieth 
century.” 


Consumer Will Lose 


Mr. Parker, in his president's mes- 
sage to the convention, reported that 
the federal government seems totally 
unable to make up its mind as to 
what constitutes unfair competition. 
The consumer will lose, he said, by 
paying higher prices in both the fol- 
lowing cases: 

“The implication of the Standard 
Oil-Detroit case is that the govern- 
ment is attempting to fix prices, 
thereby eliminating competition. 
Heretofore, the private brand product 
was sold at a lower cost than the na- 
tionally advertised brand of the large 
companies. 3ut in the case of the 
A. & P. food chain, the government 
is charging that the large company 
with lower prices to the consumer is 
offering unfair competition to the 
smaller Independent company or deal- 
er. This is perhaps, on the surface, 
an attempt by two different federal 
agencies to equalize competition. But 
since both cases result in higher 
prices to the consumer, one wonders 
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what has happened to our democratic 
concepts. And one further wonders 
just how far we have gone along the 
road to complete nationalization of 
industry.” 

Mr. Parker said, “We in the oil in- 
dustry should firmly resolve to be no 
part of any ill-advised group looking 
to government for the answers. We 
are definitely closer to nationalization 
of this business than we realize. That 
we must not have. Our duty is crys- 
tal clear. We must work now to 
stop the trend.” 


Mr. Allman declared that public 
interest will require continued devel- 
opment of motor transport despite 
the attacks of unfriendly critics who 
contend that heavy vehicles cause 
damage to highways. If this public 
interest involves the building of larg- 
er vehicles to transport greater loads 
economically, it means that highway 
building must keep abreast of this 
progress, he said. 

“I want to elaborate on the com- 
mon charge that trucks break up 
highways,” Mr. Allman stated. “This 
is a charge most likely to be believed 
by the average individual. That’s why 
it is common. What are the facts? 
No competent engineering opinion 
supports it. Trucks do little or no 
damage to highways for engineers 
have produced tandem axles to dis- 
tribute loads, giant dual tires to 
cushion them and other factors which 
prevent trucks from damaging roads 
and streets. 

“Road failures more frequently are 
caused by poor maintenance or no 
maintenance. The well constructed 
road, properly maintained by the 
state, cannot be damaged by trucks,” 
Mr. Allman said. 





Parker Re-Elected 


INDIANAPOLIS Morris 
Parker of Central West Oil 
Corp., South Bend, was re-elect- 
ed president of Indiana Inde- 
pendent Petroleum Assn. at its 
fall convention last week. C. J 
Kramer of Colonial Oil Co. of 
Indiana, Ft. Wayne, was elected 
vice president and Emmett Far- 
mer of Capitol Oil Co., Camby, 
was re-elected treasurer. 

New directors chosen were: 
Francis Schuster, Troy Oil Co., 
Indianapolis; George E. Young, 
Young Oil & Supply Co., Shelby- 
ville; Charles E. Gerber, Gerber 
Oil Co., Cannelton and R. B. 
Fletcher, Fletcher Oil Co., Gary. 

Re-elected to the board were 
George L. Horton of Horton 
Oil Co., Indianapolis, and A. L. 
Stallings, Indiana Farm Bureau 
Federation, Mt. Vernon. 
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More Than 100 Attend First Annual 
Convention of Texas Jobber Group 


Special to NPN 

FORT WORTH—\Texas Oil Jobbers 
Assn, assembling here Oct. 13-14 for 
the first annual meeting heard the 
merits of jobber organizations lauded 
by an Independent refiner’s repre- 
sentative, J. E. Chandler of Wood 
tiver Oil & Refining Co., Wichita, 
who told the group that one of the 
main values of oil jobber organiza- 
tions lay in their ability to combat 
harmful and promote useful legis- 
lation at all levels of government. 

Mr. Chandler pointed out to Texas 
jobbers the benefits to be derived 
from contact with other phases of 
the industry, such as supply and 
transportation, and as a fact-finding 
agency to assemble and disseminate 
vital information to members. 

More than 100 jobbers were present 
for the meeting which saw the adop- 
tion of a formal resolution setting 
forth the initial objectives of the 
association as being: “To promote 
the interests of the jobbers of petrol- 
eum products insofar as is consistent 
with the welfare of the oil marketing 
industry and the consuming public 
as a Whole.” 

Resolution further stated: 

“We believe the following policy 
to be consistent with our purposes: 

“1—-To oppose any effort to in- 
crease present state gasoline tax or 
any effort to divert state gasoline 
tax revenue to any other use than 
now allocated. 

“2—-To co-operate with National 
Oil Jobbers Council in any effort 
originating with it to remove the fed- 
eral excise tax on gasoline. 
“3-—Recognizing that marketing 
and distribution of petroleum prod- 
ucts is a worthwhile occupation and 


serves a useful purpose in our com- 
munities and our organization will 
make a concerted effort to keep the 
public informed of the services ren- 
dered by petroleum jobbers and of 
the resultant benefits to the public. 

“4-_Knowing the tremendous im- 
port of growing local, state and fed- 
eral business regulations, to keep our 
membership informed of any new or 
proposed regulations, interpretations, 
or legislation affecting our opera- 
tions. 

“S—-To maintain among our mem- 
bership principles of fair dealing and 
good business ethics. 

“6—To conduct research and spread 
information among our members of 
improved handling equipment, stor- 
age equipment or methods of selling, 
financing, bookkeeping or other im- 
proved procedures designed to pro- 
mote the welfare of our individual 
members. 

“7—Recognizing that the State of 
Texas makes no provision in collect- 
ing its state gasoline tax for the pro- 
tection of the jobber who has direct 
losses on taxes paid due to evapora- 
tion, spillage, leakage and handling 
loss, to obtain a compensatory al- 
lowance patterned after the most 
workable of similar laws in other 
states.”’ 

K. C. King, Jobber Council secre- 
tary-treasurer and executive secre- 
tary of Wisconsin jobber group, Mad- 
ison, Wis., spoke on the functions of 
jobber organizations. President E. K. 
Bennett presided at the meeting. 

A committee was appointed to in- 
vestigate the feasibility of employing 
a full-time secretary in the state 
capitol. 


Mid-Continent Oil & Gas Assn. Protests Use 
Of U.S. Tax Money on Foreign Oil Development 


NPN News Bureau 

HOUSTON —In a session featuring 
talks by scientific, military and busi- 
nessmen, and capped by a resolution 
denouncing the expenditure of Amer- 
ican tax money for development of 
foreign oil interests, the 30th an- 
nual meeting of Texas Mid-Continent 
Oil & Gas Assn. was held here Oct. 
13-14. 

A formal resolution was adopted in 
which the association went on record 
as opposing the expenditure of Amer- 
ican tax money by the federal gov- 
ernment for the development of 
foreign oil interests. All association 
officers were re-elected, including 
President R. B. Anderson of Vernon, 
Tex. 

Mr. Anderson, while calling for 
co-operation in restoring proper trade 
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balances and reducing taxation im- 
posed by “top heavy, free spending 
government,” warned the association 
that industry must not be too hasty 
in seeking legislative privileges and 
government protection lest’ this 
“transform our basic right to oper- 
ate as free people into a_ govern- 
ment-sponsored privilege.” 


Lt. Gen. Leroy Lutes, commanding 
general of Fourth Army and former- 
ly director of the Munitions Board 
staff, told the meeting military be- 
lieves that “a reasonable balance’ 
between oil imports and _ exports 
should be maintained in the Western 
Hemisphere but that this should be 
done without “placing a penalty on 
U. S. producers.” 


The problem, Lt. Gen. Lutes said, 


is to maintain a level of production 
high enough to insure immediate ade- 
quate supplies in event of emergency 
while still conserving our resources 
to the utmost and using Eastern 
Hemisphere sources of supply. 

In praising the industry’s accom- 
plishments in World War II and 
the postwar era, he said: “It has 
often impressed me that in spite of 
the production load placed on the 
petroleum industry, it required less 
government aid, relatively speaking, 
than any other industry. Practically 
all of the expense incurred by the 
industry was privately financed to 
the great credit of the American 
system of life 


Hits Government Regulation 


Asserting that government regula- 
tion of trade and industry should 
be confined only to checking collusive 
efforts to eliminate competition and 
should not prevent any company from 
growing at the expense of another, 
Dr. Harold G. Moulton, president of 
Brookings Institution, Washington, 
noted that restriction on company 
size “is a negation of the very ob- 
ject of competition.” 

Mr. Moulton also said that the 
nation has not yet reached ‘economic 
maturity,” but that the population 
and consumer demand are increasing 
and the increase in proved oil re- 
serves; growing efficiency with which 
oil is extracted and used, and the 
development of synthetic substitutes 
seemingly assures ‘‘abundant supplies 
of oil and gasoline for many gener- 
ations to come.”’ 

Indiana Standard’s board chair- 
man, Dr. Robert E. Wilson, pointed 
out to the group the part “crack- 
ing”’ has played in the 50% increase 
in food production achieved during 
and since World War II. The three- 
fold increase in the use of farm 
tractors and advances in the use of 
other power equipment would not 
have been possible, Dr. Wilson said, 
without the doubling of our gasoline 
supply made possible by “cracking.” 


Warns Against Sabotage 


Warning against possible commu- 
nist sabotage was sounded by Texas’ 
director of public safety, Col. Homer 
Garrison after quoting from what 
he described as ‘secret Communist 
Party manual on organization” and 
a book written by William Foster, 
U. S. Communist Party chairman in 
which oil was listed as one of the 
basic industries in which communist 
cell organizations were interested, 
Mr. Garrison recommended: 

1—That the oil industry be decen- 
tralized. 

2—That increased guard protection 
be provided for oil installations. 

3—More effective screening of 
“radical” elements among employes 
while avoiding the stigma of a witch 
hunt. 
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1—Lubrication Aid 





A new flywheel turning tool has 
been developed to facilitate the lubri- 
cation of automatic transmissions, 
particularly on the Dynaflow. ‘Turn- 
it,” as the tool is called, overcomes 
the difficulty of turning the torque 
converter flywheel and makes it pos- 
sible to perform this job manually 
with ease, manufacturer says. De- 
veloped by Socony-Vacuum’s retail 
sales development laboratory, the tool 
is manufactured by Preston Engineer- 
ing Co. Distributed by Grant Equip- 
ment Co. 


2—Can Crusher 


New can crusher flattens out a can 
in one stroke, manufacturer says, and 
is easy to use because the device is 
designed to let leverage do the work. 
The crusher is made for use at sta- 
tions where the accumulation of 
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empty oil cans becomes a nuisance. 
It is estimated that a 55-gal. drum 
will hold less than 100 whole cans 
but when the cans are crushed the 
same drum will easily hold more 
than 500 cans. Constructed from 
heavv rauge bar and plate steel. the 
over-all length is 40’, and standard 
color is red (other colors available 
on quantity orders). Geuder, Paesch- 
ke & Frey Co. 


3—Spark Plug Tester 


A compact spark plug tester 
equipped with “sparking comparator” 
dial is being marketed. The unit 
provides the customer with an ac- 
curate and convincing demonstration 
of the relative sparking efficiency of 
new and used spark plugs, manufac- 
turer says. A conveniently located 
air valve and switch button assures 
simple and fast operation through an 
improved electrical system which pro- 
vides balanced current and requires 
no adjustment, company states. The 
tester may be mounted on a bench or 
on the wall, and operates as an in- 
dependent unit to combine with any 
spark plug cleaning machine. Cham- 
pion Spark Plug Co. 





4—Collapsible Hand Truck 


A new hand truck folds and opens 
up like an _ accordion. Although 
weighing only 25 lIbs., the truck is 
said to have a capacity of 700 Ibs. 
It is 42” high when open. Two fea- 
tures listed by the manufacturer are: 
a glider bar which is said to make 
taking a load up or down stairs as 
easy as rolling along level ground; 
and rubber wheels which are placed 
inside the frame to eliminate the 
danger of catching passing objects. 
Two models are available—straight 
back for most packages, and round 
back for barrels and kegs. The latter 
can also be used for straight pac- 
kages, company says. Truck is all- 





steel construction with heavy duty 
oil-less bearing wheels made of rub- 
ber. Business Equipment Specialists. 


5—Toilet Flusher 


A foot pedal control for flushing 
toilets is being marketed especially 
for use in service station restrooms. 
Manufacturer says the equipment 
helps eliminate unflushed toilets by 
making it easy and sanitary for cus- 
tomer to touch the pedal with his 
foot to start the flushing cycle. De- 
signed to accommodate all flusho- 
meter and tank type water closets on 
both new and existing installations, 
the equipment does not require plumb- 
ing changes or shutting off of the 
water supply. Company says it can 
be installed in 10 minutes It is 
finished in polished chromium plat- 
ing on heavy gauge brass. Approved 
Products Co. 














STREAMLINED 
Wheaton “aeccupiits 





SPECIFICATIONS 









© ROTATION— 
240° VERTICAL 

360° HORIZONTAL 

® SHOCKLESS LOADING VALVES 


® SEAL-PACKED BALL BEARING 
SWING JOINTS 


© 2”, 2%", 3” and 4” SIZE 








WHEATON TYPE 290 LOADING ASSEMBLY 


This completely streamlined Wheaton Loading 
Assembly has a minimum of fittings, a design 
which makes loading operations faster and easier. 
Model 290 provides greater flexibility 
(360° horizontal and 240° vertical 
rotation ), automatic equalized counter- 
balancing, features smooth operating 
shockless loading valves and 

ball bearing swing joints. 


Sliding tubes and drop 
pipes furnished in vari 
ous lengths on request. 














WHEATON TYPE 295 LOADING ASSEMBLY 


New high efficiency assembly of advanced design assures maximum 
flow, rapid loading. Assembly is equipped complete as shown 
including swing joints with special gasoline resistant seal. Due 

to low friction, seal permits easier swing. Type 295 is auto- 
SPECIFICATIONS matically counterbalanced to assume original position 


* 360° HORIZONTAL ROTATION after loading. 


© 5% FT. RIGID TUBE 
* ALUMINUM LOADING VALVE 
© 2”,2%,", 3” and 4” SIZE 









Rigid tube supplied 
in various lengths 
when specified. 


WHEATON BRASS WORKS PROVEN 


NEWARK 5, NEW JERSEY FOR QUALITY 
DISTRIBUTORS IN ALL PRINCIPAL CITIES Since 1892 


Manufacturers of FAUCETS, VALVES, JOINTS AND LOADING ASSEMBLIES Exclusively 
In Canada: EMPIRE BRASS MFG. CO., LTD., LONDON, ONTARIO + In England: EMCO BRASS MFG. CO., LTD., MILL LANE, WADDON, CROYDON 
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6—Self-Pressurizing Lube 





A new self-energizable lubricant 
for pressurized plug valves has been 
developed. It provides completely au- 
tomatic lubrication, manufacturer 
states, because the lubricant is com- 
pressed and, when placed in the valve 
chamber, it fills lubrication voids by 
means of its own energy. It main- 
tains pressure for multiple valve 
turnings and may be _ re-energized 
when the pressure drops to a mini- 
mum of 50 lbs., company says. The 
pressure can be restored by adding 
more lubricant either by insertion of 
the material in stick form or by 
means of a high pressure grease gun. 
Manufacturer says users of pressur- 
ized plug valves may derive three 
advantages from the new lubricant 
which provides automatic lubrica- 
tion: (1) decrease the frequency of 
valve lubrication, (2) keep the valves 
in a state of 100% lubrication, (3) 
maintain the valves in operable con- 
dition without first stopping to re- 
lubricate the valve. The new lubri- 
cant is similar to standard, non-com- 
pressible materials in its lubricating 
properties and wetting action and is 
available in stick or bulk. The manu- 
facturer says the new lubricant will 
not feed into the line nor does the 
lubricant pressure have to be higher 





PERFECT 
SEALANT 


Available in 
complete size 
range 


Prevent leoks . . . save 
gasoline waste .. . 
specify RECTORSEAL 
2 on all piping con- 
nections. It's economi- 
cal. It retains its sealing qualities for the 
life of the connection . . . assures leak 
prevention. Order from your dealer... or 


Write RECTORSEAL, Dept. J 
2215 Commerce St. 
Houston, Texas 











RECTORSEAL # 2 


MAKING THE OIL INDUSTRY SAFER 
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than the line pressure. After the new 
lubricant has filled all lubrication 
voids, it assumes its plastic form, 
company reports. Available in eight 
types and grades for various services 
and temperature ranges. The accom- 
panying photograph shows the 
amounts of lubricant storable in a 
plug valve. The beaker beside box at 
left shows amount of the new lubri- 
cant which is storable in the plug 
valve shown and the beaker next to 
valve shows amount of conventional 
lubricant. Nordstrom Valve Division, 
Rockwell Manufacturing Co. 


7—Loading Arm Assembly 


A new 3” loading arm assembly has 
been added by manufacturer to his 
line. Among new features listed are: 
solderless joints on brass slide sleeve 
assembly which make for full- 
strength tubing and permit quick, 
easy replacement when necessary; a 
concentric, free-turning, counter-bal- 
anced swing joint which may be 
turned through a 360° circle and 
thus permits use of both sides of the 
rack; a _ specially designed, easily 
adjusted bolted stuffing box on the 
slide sleeve which facilitates the 
elimination of leaks without affect- 
ing ease of operation; a felt wiping 
gasket which keeps seal packing lub- 
ricated and prevents dirt and cinders 
from causing leaks or scoring tubing; 
@ special stop cushion which prevehts 
undue strain on assembly when slide 
sleeve is suddenly pulled forward to 
its limit. The assembly includes an 
aluminum outboard swing joint by 
means of which the drop tube hangs 
strairht down under gravity; de- 
tachable handle for attaching pull 
rope or directing drop tube; a shock- 
proof loading line valve; and a vacu- 
um breaker which is dripless when 
fuel is flowing but assures quick 
clearing of slide sleeve when valve 
is closed, manufacturer says. A. Y. 
McDonald Mfg. Co. 


8—Non-Freeze Hydrants 


Hydrants which are said to be non- 
freeze are available for service sta- 
tions. They may be installed in the 
open ground, on the island or through 
the wall of the station building. The 
wall type hydrant has a_ shut-off 
valve inside the building. The yard 
hydrant for outdoor installation is 
made in several lengths so the valve 
may be installed below the frost line 
in any section of the country, and 
the water above the shut-off valve 
drains out so that the portion of 
the hydrant exposed to freezing is 
empty except when in actual use. 
Hydrants are made of bronze and 
copper and a standard valve washer 
is used, Entire valve assembly is 
removable in one piece when it is 
necessary to replace the washer. 
Strataflo Products, Inc. 


CALIFORNIA 








GASBOY PUMPS 


The Oilman’s choice for 


consumer accounts 


DUNCAN-HUNTER CO. 


8215 Avalon Blvd Los Angeles 3, Calif 








GEORGIA 








We Repair and Refinish 
Veeder-Root 
Computer and Register Wheels 


All Work Guaranteed 


EQUIPMENT SALES CO., INC. 


858 Dekalb Ave., N.E. 
Atlanta, Georgia 
Lamar-1754-5 


Inquiries Invited 








ILLINOIS 





P. R. GIRARD 


Factory Representative 


Champion Compressors 
Globe Hoists 
Wheaton Brass Works 


327 S. LaSalle St. 
Chicago 4, Ill. 











Your Needs In Oil Handling 
Service Station Equipment 
From Our Warehouse 


PLEWKE EQUIPMENT CO. 


1742 W. Madison Ave., 
Chicago 12, Ill. 











BULK PLANTS 


DECATUR 


ILLINOIS 


SERVICE 
STATIONS 








INDIANA 








Everything in Bulk Plant 
and 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indiana 
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Modern 


OIL DISPLAY- 
SERVICE CABINETS 


@ Profit from mass display and increased 
sales of canned oil with permanent DeLuxe- 
type Oil Display-Service Cabinets! These 
sturdy, handsome units merchandise 
canned oil (a big-profit item preferred 16 
to 1 by your customers) out on the island 
where no one misses it. They improve 
station appearance, speed service, save 


steps and labor. They pay for themselves 






"Speeds service by day— 
Locks safely by night” 


quickly through increased sales, plus oil 
salvaged from opened cans which drains 
look at th ese Features f into an enclosed receptacle. Write direct 


@ Speeds Up Service @ Beautifies Your Station for Bulletin i today! 
@ Heavy Steel Construction @ Baked Enamel Finish 


@ Smart Chromium Trim @ Displays three full cases 
@ Oil arranged by SAE. viscosity @ Easily removed waste can container Mod err 
@ Can cutter compartment 
@ Completely pilfer-proof - | 
METAL PRODUCTS COMPANY 


@ Keeps island neat and clean 
@ Estimated life—ten years . 
Greensboro, North Caralina 


@ Pays for itself in oil saved alone 
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9—Portable Oil Changer 








A manually operated portable oil 
changer requires no electricity or air 
for operation. Manufacturer says 12 
strokes of the hand-operated pump 
remove oil and sludge from the aver- 
age car engine in less than two 
minutes. A test tube is provided as 
part of the unit to permit oil being 
drained to be shown to the customer. 
The changer is portable with locking 
handle for carrying and weighs 12 
Ibs., company claims. Economically 
priced, the unit has a container ca- 
pacity of 20 qts. and is made of 24- 
gauge steel. Chisholm Industries, 
Inc. 


10—Foot Warmer Mat 

A new, flexible rubber electrical 
foot warmer mat is being marketed 
for service station and other indus- 
trial uses. Manufacturer says the 
mat resists abrasives, oils, acids and 
is safe on damp floors and wet 
ground. Made of rubber, the mat is 
do” thick, 14” wide, and 22” long. It 
is reversible and is ribbed on both 
sides. Mat operates on 115 volts. 
Dan Morey. 


11—Blueprint Cabinet 


A new steel cabinet for storing 
blueprints permits filing on hangers 
without danger of wrinkles, creases 
or curled edges. Each cabinet accom- 
modates 1,000 prints while an index 
file locates them easily, manufacturer 
reports. Any print can be removed 
without disturbing the others. The 
cabinet is available in gray, green 
and brown. Empire Development 
Corp. 


October 19, 1949 


12—Glass Window Sills 


A structural glass window sill is 
being marketed in competition to 
marble. Sills are available in black, 
white, gray, ivory and tranquil green 
in 1%” thicknesses and in all these 
colors but the green in %” thick- 
nesses. Manufacturer says the glass 
sills are stronger than marble and 
water, acids, chemicals, grease and 
grime do not affect them. They are 
said to be impervious to heat, cold 
and moisture and will not warp or 
fade with age, and are easily kept 
clean by wiping occasionally with a 
damp cloth. They are recommended 
for use with steel casement windows. 
Pittsburgh Plate Glass Co. 


13—Platform Ladder 


A platform ladder designed for 
mounting on most materials handling 
trucks or other truck bodies has been 
developed. Manufacturer recommends 
it for all types of overhead mainte- 
nance, repair, inspection and con- 
struction work. The lightweight alu- 
minum ladder is transported in a re- 
tracted horizontal position parallel to 
the long axis of the truck with over- 
all length half the extended length. 
Maker says it may be used for both 
interior or exterior applications, ex- 
tending to a height of 28’ and ro- 
tating 180°. Other models are avail- 
able in lengths up to 60’. Manual or 
hydraulic actuation controls the in- 
clination of the latter to as much 
as 14’ laterally from the center of 
the truck. Erection of the ladder re- 
quires only ‘one man, company says. 
Aero Metalcraft Corp. 





INDIANA cont'd 





OIL APPLIANCES CO. _ 


145-149 W. 16th St. 
Indianapolis 2, Ind. 


Complete Bulk Plant & 
Service Station Equipment 
Engineering & Installation 











Service Station and 
Bulk Plant Equipment 


COFFIELD SUPPLY CO., INC. 


801 Prairie Ave., Box No. 42 
South Bend, Ind. 


Bulk Plant Constr. Rep. Serv. 








LOUISIANA 





METRIC SUPPLY CO. INC. 


867 St. Charles St. 


New Orleans, La. 


Tokheim Pumps—Worthington Compres- 
sors—Rotary Lifts—Parts—Service Depot 
Balcrank Lubricating Equipment 


SALES & SERVICE 











SERVICE EQUIPMENT CO. 


(Houston W. Martin Owner 
Petroleum Equipment 
Headquarters Since 1915 
726-28 Girod Street, New Orleans, La 
34 Years of Dependable Service 








MAINE 








In MAINE it's 
gould equipmnt co. 
Box 1611—Portland, Maine 


20 years of equipment service to the oil 





man—bulk plant—service  station—truck 
tank. 

ralph gould 
al gerry don kelley 





MICHIGAN 





SCHWAB EQUIPMENT CO. 


Bay City, Mich. 


Bulk Plant Service Station 
Industrial—Truck Tanks— 
Transport Equipment 


Sales — Service — Installation 











R. V. SEAMAN COMPANY 


Saginaw — Detroit — Grand Rapids 
Michigan 


Petroleum Equipment 
Since 1920 
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MISSOURI 





TRISTATE EQUIPMENT CO. 
519 S. W. Blvd. 

Kansas City 8, Mo. 
Petroleum Dispensing 
Equipment 
The Quality Lines 








CUNNINGHAM EQUIPMENT CO. 


1348 E. Commercial St. Springfield 2, Mo. 
Tokheim Pumps—Globe Lifts 


Par Compressors—Brodie Meters 
Graco Lubrication Equipment 


Roper Pumps—Hose and Reels 


Supplies and Parts 
For All Nationally Known Brands of 
Bulk Plant & Service Station Equip. 


WE MAINTAIN AND SERVICE EVERY LINE 











NEW JERSEY 





COMPUTING CLOCK WHEELS 
Refinished like new 
Exchanged or sold 
Prices reasonable 


SERVICE SPECIALTIES INC. 


205-15th St. Jersey City 2, N. J. 








EQUIPMENT HEADQUARTERS 
for 


Reconditioned Pumps, Rebuilt 
Meters, Pumping Units, Rebuilt 
Registers and Parts for all 
Pumps. 


TEN HOEVE BROTHERS 


359 McLean Bivd. Paterson 3, N. J. 











NEW YORK 





RENICK & MAHONEY, INC. 


114 Liberty Street 
New York, N. Y. 


Bulk Plant—Truck Tank 


and 
Service Station Equipment 








C. A. BREWER 


32 Byron St., Rochester, N. Y. 
Petroleum Marketing Equipment 
Farm Electric Pumps 
Truck Tank Power Dividers 
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THE 


HUA 


OIL CHANGER 
AND FLUSHER 


— - 


14—Oil Changer and Motor Flusher 


Oil changer and motor flusher has 
a removable sediment pan which en- 
ables the motorist to make a close 
inspection of the sludge, thus demon- 
strating the need for an oil change, 
new filter and motor flush. A built- 
in transparent container in front of 
unit holds up to eight quarts of oil 
and, by means of the visible cali- 
brated scale marked in red, lets the 
customer see how much oil he has 
used. A 36” x 60” two-color rope- 
tie display banner is supplied with 
each machine. The changer has white 
baked-enamel finish and is contour 
formed throughout. All hardware is 
plated for rust resistance, manufac- 
turer states. Standard equipment in 
the unit consists of a filter, a self- 
priming pump, and a one-third horse- 
power electric motor. Explosion-proof 
motors and switches are available. 
Four drain tubes of varying construc- 
tion are supplied. Grieve-Hendry Co., 
Inc. 


15—Ladder Accessory 


A tread device which fits on the 
rung of a ladder is said to promote 
safety, comfort and efficiency to 
maintenance men and others who 
work on ladders for long periods of 
time. The equipment consists of treads 
which are engineered to fit any stand- 
ard extension ladder, are spaced 12” 
apart, give a flat step, plus a 2” air 
gap, plus the ladder rung or a total 
tread surface ample for any foot. 
The treads are set at the correct 
position to assure good balance at 
any ladder angle and at any height 


up to 50 ft., manufacturer says. The 
treads are light in weight, will sup- 
port 600 Ibs. and are put together 
with six bolts. The three wooden 
steps are supported by full width 
iron bracket supports riveted to the 
hangers which are made of strip steel. 
J. E. McKinley Co. 


16—Drum Truck 


A new drum cradle truck is said 
to enable one man to handle drum 
loads up to 500 lbs. A straight rocker 
feature allows operator to position 
nose of the truck close to bottom 
chime of drum where truck stands 
upright alone, permitting the drum 
to be rolled over a safety catch lo- 
cated on the nosepiece, manufacturer 
says. Drum and truck are then tilted 
as one unit to horizontal position 
with the aid of a two-point fulcrum 
action. Equipped with 3” diameter 
wheels, the truck is constructed of 
angle iron which is electrically weld- 
ed and is finished in red enamel. 
Morse Manufacturing Co. 





17—Portable Microfilmer 


New copying device for microfilm- 
ing documents is entirely self-con- 
tained with camera, lights, reader, 
stand, and all accessories carried in 
a single case, manufacturer says. 
Weighing 18 lbs., the microfilmer 
takes legal size documents, smaller 
documents and records in multiples 
which approximate legal size. The 
reader which is supplied as part of 
the equipment, may be set up in place 
of the camera. For large group view- 
ing, an enlarged image may be proj- 
ected on a wall or screen placed at 
a distance, company says. The micro- 
film camera which uses 35 mm film, 
can be removed from the stand and 
changed over in a moment for candid 
photography in black and white or 
color, the manufacturer says. Migel 
Distributing Co., Inc. 
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in design 
in effectiveness 
in economy 


NEW 








AVAILABLE 
FOR IMMEDIATE 
DELIVERY 


A DESIGN FOR TROUBLE-FREE LOADING. 


SWING JOINT FEATURES ARE EXACTLY THE SAME AS 
OUR WELL KNOWN MASTER SERIES—CONCENTRIC 
DESIGN. 


RANGE-7 ft. closed to 11 ft. extended—measured from 
center line of riser. 


DIVIDED COUNTER-WEIGHTS—cannot strike riser. 


SOLDERLESS JOINTS on entire brass slide sleeve assem- 
bly—assures easy replacement and stronger construction. 


BOLTED STUFFING BOX on slide sleeve—easily adjusted 
and repacked—oversize bearing area assures easy opera- 
tion. 


FELT WIPING GASKET—easily replaced—keeps slide tube 
clean—increases life of tube and packing. 


October 19, 1949 













MCDONALD 


LOADING ARM ASSEMBLY 


(Plate 214—Size 3”) 


Balanced Design, Special Features, Bring New Efficiency to Loading 


STOP CUSHION—no shock when tube is suddenly extended 
full length. 


ALUMINUM OUTBOARD SWING JOINT—concentric design 
—drop tube hangs vertically. 


DETACHABLE HANDLE—operates slide sleeve and drop 
tube. 


SHOCK-PROOF LOADING LINE VALVE equipped with 
effective VACUUM BREAKER. 


Write for prices and further details of the new McDonald 
Loading Arm Assembly. 


A. Y¥. MCDONALD MFG. CO 
The Home of the Swing Joint 
Dubuque, lowa 
There's a McDonald Branch or Distributor Near You 


© DONALD 








OHIO 





OHIO OIL EQUIPMENT CO. 
251 North 5th St. 
Columbus 15, Ohio 


Adams 8920 Adams 5484 L.D. 337 


Distributors for 
Erie Meter Systems 
Progress Tank Trucks 
and Trailers, Joyce Lifts, 
Complete Service Station 
and Bulk Plant Equipment 











OKLAHOMA 





KELLEHER EQUIPMENT CO. 
1717 E. Ist St., Ph. 2-2889 
Tulsa 4, Okla. 
Tokheim-Curtiss-Lincoln-Wheaton 
Buckeye-Granco-Gates-Binks 
Sales Service & Parts 











PENNSYLVANIA 





E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 
[emed | 

















For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 











RUTLEDGE EQUIPMENT CO. 
334 Bivd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 














West. Penn. Oil Equipment Co. 
512 Sandusky St. Cedar 8822 
Pittsburgh 12, Pa. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Yale & Towne Pumps 
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18—Wheel Balancer 








A new model of electronic wheel 
balancer is said to provide greater 
sensitivity to vibration caused by un- 
balance, easier operation, lighter 
weight and more rugged design. One 
balancer, with variations only in 
spinner and other accessory equip- 
ment, will serve for passenger car, 
light truck or heavy truck wheel 
balancing. All wheels are restored 
to both static and dynamic balance 
without removal from the vehicle. 
Among features listed by the manu- 
facturer are: swiveled meter or un- 
balance indicator which can be read 
by the operator from all positions; 
swivel mounting of the stroboscopic 
lamp which illuminates the wheel to 
indicate point of unbalance; added 
brilliance in the stroboscopic light 
permits use of the balancer indoors 
or outdoors. The entire unit is con- 
structed on a base 20” x 20” in size 
and is mounted on 4”, ball-bearing 
casters for maximum portability. 
Balancer is finished in white, alumi- 
num and black, with chrome trim. 
Stewart-Warner Corp. 


19—Roller Conveyor Switch 


Manufacturer has developed a 
switch for his line of roller or wheel 
conveyors. It consists of a series of 
pivoted straight rollers, forming the 
central or main line, which can be 
manually turned to the left or to the 
right to divert commodities either 
to the left or right, or the rollers 
may be set straight to provide 
straight-through travel. Pivoted roll- 
ers are controlled by a hand lever, ex- 
tending on both sides of the switch, 





permitting control from either or 
both sides. Switch is complete with 
45° curve spurs on both sides and is 
fitted with universal hook and rod 
couplings so that straight or curved 
sections may be quickly attached to 
the switch. Standard Conveyor Co. 


20—Ball Type Valve 


A new 3” and 4” cast steel ball 
type valve is said to combine features 
of plug cocks, gate and globe valves. 
Equipped with a floating ball and 
resilient, synthetic rubber seat, the 
valve will handle fluids without leak- 
ing after continued use, manufacturer 
states. The new valves can be fully 
opened and closed with a quarter 
turn. Other valves of the same de- 
sign are available in sizes from 1% 
to 2”. Rockwood Sprinkler Co. 


21—Sump Pump 











The enclosed and explosion-proot 
motor and switch used in the manu- 
facturer’s new series sump pump are 
said to have Underwriters’ approval 
for hazardous locations such as in 
atmospheres containing gasoline, 
naphtha, alcohol, acetone, lacquer, 
and solvent vapors. Motor leads are 
connected to switch terminals through 
threaded conduit as required by Na- 
tional Electric Code. Switch housing 
has %” pipe size threaded outlet for 
connection to line. The sump pump 
has a nominal capacity of 4,000 g.p.h. 
and will operate against a 23-ft. dis- 
charge head. It is constructed of 
copper and bronze. The switch is 
adapted to float operation and is 
controlled by a heavy copper float, 
sliding freely on the supporting col- 
umn, Adjustable stop governs water 
level at which the pump starts and 
stops. These automatic electric sump 
pumps are available in five lengths 
for sump depths of 2, 3, 4, 6 and 8 ft. 
Penberthy Injector Co. 
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Ouality Bright Stocks 
and Neutrals 


* High VI Solvent Processed Midcontinent Oils 
*« Solvent Processed Naphthenic Oils 


«x Conventionally Treated Midcontinent Oils 





*« Conventionally Treated Pennsylvania Oils’ - 


| ALSO 

| Quality Cylinder Stocks, 
Greases and Gear Oils 

} 


1. Finest quality lubricants of every type 


2. Nearby, fully equipped facilities 





3. Fast, helpful, efficient service 


You'll find it profitable and advantageous to use In addition, your jobber arrangement with 
your own brand name on any of these fine quality Cities Service may include blending and com- 
Cities Service lubricants. Both products and serv- pounding, canning and drumming, grease manu- 
ice are noted for excellence. facturing, and expert technical advice if desired. 


Conveniently located plant 
Distribution Centers 























MILWAUKEE, WIS * 
a TITUSVILLE, PENNA 
(CHICAGO) CICERO, ILLINOIS * 
CLEVELAND, OHIO 
PRINGFIELD, OH! 
PONCA CITY, OKLA ee 
* SHREVEPORT, LA. 
LAKE CHARLES, LA e * SAINT ROSE. LA. (ACROSS RIVER FROM NEW ORLEANS) 











= = == —=—=—=§ —=—==$ === = =— Se Se se 


CITIES SERVICE OIL COMPANY 
Room 1520, Sixty Wall Tower. New York 5. New York 


Gentlemen: 


We are interested in further information about your com- 
plete jobber service. 


4 
| 
| 
| 
| 
| 
| 
; 
| Please write us. 
| C T i E S SE RVI C E ! Please send a representative. 
| 
| 
| 
| 
| 
| 
| 


Name 
Quality Petroleum Products 


Position 
Company name 


Addres- City State 


October 19, 1949 











PENNSYLVANIA cont'd 





PENNINGTON EQUIP. SALES CO. INC. 
442 Tinsman Ave. Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels— 
Storage Tanks — Pittsburgh Equitable 
Meters —Gasoline & Oil Equipment 











TEXAS 





Storage Tanks 
Reconditioned Computing Pumps 
Complete Service Station and 
Bulk Plant Equipment. 
United Pump Service & Supply Co. 


1701 South Lamar St. Dallas 2, Texas 








WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 











To Establish 
Your Company 
As the LEADING 


Oil Marketing 
Equipment 
Distributor 

IN YOUR AREA— 


Box advertisements 
in this section are 
available. 


DISTRIBUTORS ONLY 
Write us for rates 


NATIONAL PETROLEUM NEWS 
1213 W. 3rd St. 
Cleveland 13, Ohio 
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22—Intercommunication System 





New intercommunication equipment 
has automatic audio-visual signaling 
which is said to simplify and speed 
call-origination. Pressing any button 
on a station automatically announces 
the call at the station selected by 
means of a modulated chime and 
signal light. The caller does not 
have to press the talk bar, or an- 
nounce himself, nor does the _ indi- 
vidual being called have to match 
buttons with the station calling The 
equipment is said to minimize back- 
ground noises, making voices easily 
recognized. Annoying electronic “key 
clicks” are eliminated with an auto- 
matic blanking impulse. Full trunk- 
age switching, manufacturer says, al- 
lows as many simultaneous conver- 
sations as there are pairs of stations, 
and conversants are protected from 
eavesdropping or cutting-in. Execu- 
tone, Inc. 


23—Lubricant Tester 


An apparatus for studying the cor- 
rosion characteristics, oxidation sta- 
bility, and the varnish and sludge 
formation tendencies of lubricating oil 
has been developed by a manufac- 
turer.in co-operation with Standard 
Oil Co. (Ohio). Manufacturer says 
10-hour tests on the new apparatus 
correlate satisfactorily with the 36- 








hour L4 Chevrolet test (ASTM). In 
contrast to the L4 test, which tests 
one oil at a time, the new unit will 
evaluate 12 samples at once, and is 
said to be easily cleaned in a short 
time. The tester can be used to study 
the effect of experimental variations 
in additive composition, the effect of 
additive concentration in a base oil, 
the additive response in different 
types of base oils and the effect of 
corrosion inhibitors in combination 
with corrosive detergent-type addi- 
tives. It also can be used as a qual- 
ity control instrument for plant 
batches of commercial motor oil, 
manufacturer says. In operation, a 
highly polished test piece of bearing 
metal is weighed and placed in 100 
grams of oil sample. A _ hardened 
steel drill rod weighing about 600 
grams is placed on the bearing metal 
to approximate the thrust load on a 
bearing. The entire setup is heated 
electrically to 325° F. The drill rod 
is then rotated at 625 r.p.m. while 
air is bubbled through the oil sample 
at 70 liters per hour. The bearing 
metal piece is weighed after the test 
to evaluate the degree of corrosion 
Precision Scientific Co. 


24—Mobile Fire Extinguisher 





A compact carbon dioxide cylinder 
and hose reel unit that can be easily 
installed on one-ton truck bodies for 
mobile fire protection has been in- 
troduced. Mounted directly behind 
the cab of the truck, the unit con- 
sists of six 75-lb. capacity cylinders 
of carbon dioxide which are arranged 
to discharge in two groups of three, 
through high pressure, flexible hose 
and a rapid flow nozzle. Manufac- 
turer says the hose reel, on top of 
the cylinder bank, permits flow of 
carbon dioxide—under its own power 
when released—from the cylinders 
through gas-tight piping into the hol- 
low trunnion of the hose reel, then 
directly into the hose and out the dis- 
charge nozzle. Any reasonable length 
of hose may be carried on the reel 
which has a brake to prevent excess 
uncoiling. Walter Kidde & Co., Inc 
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“QUARTS” AND “TWO GALLON” SIZES 


Crown makes all types of cans for the 
Petroleum Industry, but “specializes” in the two Workhorses of 
the Oil Business—“Quarts” and “Two Gallon” cans—assuring 
you abundant supply and highest quality. Ask to have a Crown 


Sales Representative call and explain Crown Service on these 


Crow Carr 


PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST LOUIS, HOUSTON, ORLANDO + Division of the Crown Cork and Seal Company 


two features. 


One of America’s Largest Can Manufacturers 





a 


October 19, 1949 








35 








Equipment 





25—Fire Extinguishers 

Improvements are reported on two 
models of fire extinguishers—one for 
foam and the other for soda-acid 
charge. Special] features of the new 
extinguishers are listed as: seamless 
drawn shell of bronze, made entirely 
without rivets, welds, or solder from 
dome to base; a forged collar which 
is said to be lighter yet more durable 
and pressure resistant. The two mod- 
els more than meet the Underwriters’ 
Laboratories 500-lb. pressure test, 
manufacturer says. The General De- 
troit Corp. 





26—Sander and Polisher 

A new portable, electric finisher 
is said to vvrovide smooth, vibra- 
tionless operation plus straight-line 
sanding, rubbing and polishing. Manu- 
facturer says straight-line sanding 
duplicates the natural back-and-forth 
motion of hand work and does not 
cut swirls and other hard-to-cover 
patterns on the surface. A _ rear 
handle provides for one-hand opera- 
tion but a front guide handle is 
furnished for use on overhead work 
and other jobs where two-hand oper- 
ation is desired. A new abrasive 
paper holder permits attaching sev- 
eral sheets at one loading. Detroit 
Surfacing Machine Co. 


27—Hydraulic Hand Pallet Truck 


A newly designed hydraulic hand 
lift truck is being produced for use 
with single or double faced pallets. A 
slide plane arrangement raises or 
lowers the forks to permit the dual 
wheels in each fork to roll over sills, 
cross members of double-faced pal- 
lets and up ramps, manufacturer says. 
Operation is accomplished by pump- 
ing the handle which moves the lift 
ram, operating vertically, to raise 
the load a full 4”, company states. 
Handle rotates a full 360° and will 


36 


lift in any position. Lowering is by 
foot lever, at any speed desired, and 
fall is cushioned to prevent noise and 
jar. Revolvator Co. 


28—Battery Charger 


Fast battery charger has individ- 
ual cell tester, an electrical time 
clock, new lever type clips and dou- 
ble outlet on back. Same equipment 
can be used as a slow charger, man- 
ufacturer says, by hooking up as 
many as 20 batteries in a line. 
Charger is available for 115 volts, 
60 cycle; also furnished for 220 
volts and for 25 and 50 cycles as de- 
sired. The model also is available 
for coin operation to permit a time 
payment plan with complete assur- 
ance of payments. Inserting a quar- 
ter allows operation of charger for 
one hour. After machine is paid for 
an electric time clock may _ be 
changed for the coin device. Quick 
Charge, Inc. 


V4 




















29—Plug Valve 

A new corrosion resisting plug 
valve has a plug made of a hard 
corrosion resisting alloy. The shank 
is made of stainless steel permanent- 


ly bonded into the plug. Packing 
for the stuffing box consists of a 
combination of corrosion resisting, 
hard and resilient packing rings and 
an anti-friction packing seal which 
maker says provides sufficient resil- 
iency to permit plug to be freed 
easily by lubrication; sufficient firm- 
ness to maintain proper plug position; 
ease in turning under heavy gland 
pressure; freedom from stuffing box 
leakage under the medium line pres- 
sures for which each valve is recom- 
mended. Valve is produced in sizes 
1” through 3”. The Duriron Co., Inc. 





30—Vacuum Cleaner 


New heavy duty model industrial 
vacuum cleaner has 60-gal. tank ca- 
pacity, is powered with from 2 to 
7.5 h.p. motors. Units are portable, 
have a self-cleaning filter, convert 
from blower to suction by moving 
a lever, and may be used for both 
wet and dry pick-up. Other models 
are available in either 10-gal. or 12- 
gal. tank capacity, with motors of 
either 3/5 h.p., 1 hp., or 1% hp. 
Weight is 40, 42 and 45 lbs. respec- 
tively. The cleaners have a bag for 
dust and light particles and the steel 
tank for heavy objects. The motor- 
fan unit is removable from the tank 
for use as a portable blower. Breuer 
Electric Mfg. Co. 


31—Brake Tester 


A new hydraulic brake tester is 
said to make brake testing a 15- 
second operation. The machine, which 
comes in passenger car and heavy 
duty universal models, features the 
gauge cabinet in a forward position 
for easy readability by the motor ve- 
hicle operator. The tester measures 
braking effort between front and 
rear wheels, between one side and the 
other and total braking, all at the 
same time. It complies with all laws 
governing percentage of equalization 
of brakes and gives the facts im- 
mediately on the four large dials in 
the gauge cabinet with no calcula- 
tions necessary, manufacturer says. 
Bear Manufacturing Co. 


32—Electric Fork Trucks 


Short-turn models of electric bat- 
tery-powered fork trucks are being 
offered by manufacturer to provide 
increased maneuverability and faster 
handling of materials in confined 
storage areas Models are of 2,000, 
4,000 and 7,000-lb. capacity. Manu- 
facturer says redesign of the trucks’ 
battery compartments and counter- 
weights to provide angled corners 
has reduced the turning radii by 6%” 
on the 2,000-lb. unit, 64” on the 
4,000-lb., and 6” on the _ 7,000-lb. 
Clark Equipment Co. 
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TFs eautiful...” 


Rapidayton’s completely new 
design gets the same reaction 
from all discriminating 
customers—“‘It’s beautiful.” 

It is beautiful, with sleek, 
proportionate lines; with 

just enough sparkling chrome 


to set off the rich colors. 
wer 
sage 
puRC MASE 


——_——_—_-— © 


It modernizes older service 
stations and blends harmoniously 
with the new. 






The RAPIDAYTON is functionally 
beautiful, too. It features 
accessibility —PLUS, with all 
component parts on individual, 
sliding shelves. It offers the 
exclusive “‘Siteflo” device, 
along with completely 
illuminated, extra large dials. 
Truly, the RAPIDAYTON is 
America’s most beautiful 
computing pump. Write 

for details, 


THE DAYTON PUMP & MFG. CO. 
DAYTON, OHIO 


NEW SERIES 1500 


PATENTS 
PENDING 
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NEW LITERATURE 


33—Air, Water, Light for Island 
Catalog describes new air and 
water service unit for service station 
pump islands. Named the “Islander,” 
the equipment consists of retractable 
hose reels for both air and water. 
Unit is compact measuring 8” in 
diameter, and is available with or 
without an island light on top. Five 
models are available; one with con- 
ventional island light standard on top, 
one with automatic tire gauge on top, 
another with both ‘light and tire 
gauge, others equipped with metal 
cash box, “air-water” sign and a 
special reducing casting to permit re- 
use of present light standards. Illus- 
trated catalog gives complete mech- 
anical detail and installation data 
Service Station Equipment Co. 





34—Lighting Equipment 

New, 40-page catalog bulletin de- 
scribes and _ illustrates , company’s 
most widely used lighting units. En- 
titled “Lighting Equipment for In- 
dustry and Commerce,” bulletin gives 
specifications, prices and lighting da- 
ta on company’s new lighting system 
that provides high-level lighting of 
offices and commercial locations. De- 
scriptions and specifications of light- 
ing installations for outdoor’ pur- 
poses, explosion-proof and dust-tight 
units for hazardous-location lighting, 
and fluorescent units for the proper 
lighting of all types of industrial 
work areas. Benjamin Electric Mfg. 
Co 


. . 

35—Expansion Joints 

Company has prepared a catalog 
of its expansion joints. It gives de- 
tails on selecting expansion joints, 
how to determine the amount of ex- 
pansion in a pipe line and describes 
the company’s different models of 
expansion joints, together with il- 
lustrations, tabulations and recom- 
mendations on what type to use on 
lifferent jobs. Cook Electric Co. 


36—Shelving 


Folder shows complete line of com- 
pany’s rotating bins and_ straight 
shelving. Illustrations show some of 
the different combinations which 
may be achieved by combining the 
various types of shelving. Frick- 
Gallagher Mfg. Co. 


37—Corrosion Service Piping 

A 32-page booklet entitled “‘Corro- 
sion Service Piping” gives the his- 
tory of LP.S. (iron pipe size) and 
brings the reader up-to-date on a 
new schedule proposed for stainless 
piping. The booklet gives reasons for 
welding in corrosion service, design 
tips, sizes and weights of company’s 
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pipe and fittings, including dimen- 
sional data. Also given is a table 
giving the resistance of stainless 
steels to a large number of sub- 
stances. Taylor Forge & Pipe Works. 


38—Planned Station Lighting 


Lighting of service station exteri- 
ors and interiors is the subject of a 
new 28-page booklet. It gives num- 
ber of footcandles necessary for three 
levels of lighting, depending on the 
location and type of station, and lists 
the equipment recommended by the 
company for the job. The lighting of 
all-glass stations is included, as well 
as canopy lighting and illumination 
of parking lots. One section of the 
booklet covers interior lighting, with 
details for sales room, lube room, 
wash rack and other servicing areas. 
Illustrations and drawings aid in 
making the non-technical booklet 
easy to understand. Westinghouse 
Electric Corp. 


39—Welding Rods and Electrodes 


Selector and comparison chart of 
hardfacing rods and electrodes has 
been prepared in the form of a four- 
page folder. Chart lists each of com- 
pany’s welding rods and electrodes 


and indicates the type of service for 
which each is designed. Metallurgical 
and physical descriptions of each rod 
are arranged in a manner to sim- 
plify selection by the user of the 
right rod for the job. Company also 
lists competitive rods which are the 
closest equivalents for the service 
noted. American Manganese Steel Di- 
vision of American Brake Shoe Co. 


40—Gauges and Valves 


Four-page folder illustrates and 
describes gauges and valves offered 
by manufacturer who makes gauges 
and valves for the observation of 
liquids and levels. Jerguson Gage 
& Valve Co. 


41—Threading Stainless Steel 


Folder gives case studies, speeds, 
tool angles, coolants and other data 
on threading of stainless steel. The 
folder, entitled ‘‘Don’t Fear Thread- 
ing of Stainless,” is designed to show 
that properly trained personnel, us- 
ing carefully selected equipment, can 
thread and tap stainless steel at high 
production rates and achieve uni- 
formly high quality. Cooper Alloy 
Foundry Co 


NEWS OF MANUFACTURERS 


The thermal insulation of a factory- 
fabricated, job-erected, all-metal 
building was recently completed at 
Sun Oil Co.’s Toledo, Ohio, refinery. 
While the building is currently being 
used for a tool crib and craft shop 
during company’s large-scale con- 
struction program, it will eventually 
be used as a warehouse. 


The one-story structure with sheet 
aluminum walls and roof was insu- 
lated to prevent overheating in sum- 
mer and permit economical heating 
in cold weather with steam heating 
units. 


For the insulation job, Owen- 
Corning Fiberglas PF insulation, 2’ 
thick, light-density, unfaced and un- 
painted, was applied to the walls 
and roof by a low-cost, rapid method. 
The entire insulation job on the 640’ 
by 40’ building was completed by 
nine men in less than three weeks. 


In applying insulation to the walls, 
mechanical fasteners, or clips, were 
first affixed to the walls with stand- 
ard adhesive. The insulation was 
then impaled on the clips, and the 
prongs of the clips were bent back 
so that they were flush with the in- 
culation surface. The clips were ad- 
hered to the walls on 12” centers, 
horizontally. Vertically, three clips 
were spaced at an equal distance 





insulation is 
prongs of clips and prongs are bent 
back flush with insulation in new Sun 
Oil building 


Fiberglas impaled on 
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designer, builder, 


lessor of tank cars- 


GENERAL AMERICAN ‘W . 


No matter where a GATX car rolls, 
it’s never far from one of the many 


General American Maintenance Shops. 





These strategically located shops 
keep the cars used by General 


American’s customers rolling. 


GAT Xx 
GENERAL 


V 
GENERAL AMERICAN 


TRANSPORTATION CORPORATION 


135 South LaSalle Street - Chicago Ji 


District Offices: Buffalo © Cleve- 
land *® Dallas ® Houston ® Los 
Angeles * New Orleans * New 
York © Pittsburgh © St. Louis 
© San Francisco ¢ Seattle °@ 
Tulsa ® Washington 


Export Dept., 10 East 49th Street, 
New York 17, New York 


= 
= 
= 
= 
= 
= 
— 





In cooperation with the rail- 
roads, experienced record-keep- 
ing and traffic control distribute 
more than 40,000 GATX cars 
to meet shippers’ special and 
seasonal requirements. 


Se eT 
paladin 


READY FOR WINTER: 
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=GOOD QUESTION Z7 








a 


How about you 7 


ee 





Are you ready to take advantage of this special Champion Fall-reminder- 
campaign that’s being carried directly to over 36,000,000 customers via 


all our national 


HERE’S HOW | / 
TO PROFIT FULLY! | 


——-_—weeoeeeee ee ee oO OOO OOO Oe Oe eK PO OE OE EE Ee ee EO ee Ee EEE eee ee eee 


Clean up your cleaner and 
tester and place it in a prom- 
inent location in your shop! 


4 


| 


J, 


and farm magazines! 


Get your posters,* display 
prominently and call atten- 
tion to them! 


Wipe off spark plug insula- 
tors. This may lead to a 
clean and test operation— 
or sale of new spark plugs. 





(4-colors in Post and Life!) 


Have plenty of dependable 
Champions in stock! 


Apply extra effort to selling 
spark plugs while cars are 
on hoist—an excellent sales 
opportunity! 


*& Contact your jobber salesman or Champion representative if you do not have display material as yet. 








Make Champion, America’s Favorite Spark 


Plug, a Major Sales Item This Winter! 








CHAMPION SPARK PLUG COMPANY 


TOLEDO 1, 


October 19, 1949 


OHIO 











EXCLUSIVE 
TIRE DISTRIBUTORSHIP 


In Your 


ENTIRE MARKETING AREA 


If you are seriously interested in get- 
ting into the tire business and would 
like a brand for your sole use in your 
territory, be it half a state or two or 
three states; 


If you want to avoid the $75,000 to 
$100,000 mold investment required to 
produce the multiplicity of types and 
tread designs of truck and passenger 
tires you will need today; 


If you are looking for a high quality 
type of merchandise in keeping with 
your own products; 


If your credit is gilt-edged; 


Then you should write for details of 
a simple cost-plus plan being offered by 
a tire firm which still has several open 
territories. In your first letter, please 
outline your marketing area. 


Address: Box 270 
NATIONAL PETROLEUM NEWS 
1213 W. 3rd St., Cleveland 13, O. 






























DEPENDABILITY 


for over 30 years! 


Approved 
bythe ¢ 
Petroleum "~~ 
Industry 


PHILLIPS Hand-Op-~ 
| erated Pumps, Tank 

Units, Grease Dis- 
pensers and other 
Service Station Equip- 
ment have long been 
on the approved lists 
of the major oil com- 
panies as well as the 

independents from 
coast to coast. 





Senet 


dependability is a 
) priceless asset — 
constantly maintained. 


| Our reputation for 








| Write for Catalog Today 


PHILLIPS PUMP & TANK CO. 
5060 Brotherton Road 
Cincinnati 9, Ohio 
West Coast Office: 


2449 Hunter St. 
Los Angeles 21, California 
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between the 
apart. 

Insulation was applied to the roof 
by using wooden strips attached to 
the steel beams, which, in combina- 
tion with fasteners applied on top 
of the insulation, hold the insulation 
firmly in place, Owens-Corning says. 

Although noise reduction was not 
a factor in this Sun Oil building, 
the insulation company says the in- 
stallation of the Fiberglas material 
provides a high noise absorption ef- 
ficiency. 

To improve the appearance of the 
building, the insulation can _ be 
sprayed with a water base paint 
without appreciably affecting its ther- 
mal or acoustical properties. A vapor 


girts which are 65” 


barrier facing can be employed 
where temperature and humidity 
cause condensation to occur fre- 


quently. Joints between the insulation 
also can be stripped with vapor re- 
sistant tape. In some cases it may 
be desirable to provide a vented space 
between the insulation and the metal 
surface. 


Amco Corp., Chicago, is exclusive 
distributor of gasoline pumps manu- 
factured by American Pumps, Inc., in 
such major markets as New York 
City, Philadelphia, Cleveland, Detroit 
and Chicago. The new distribution 
arrangement will not interfere with 
the company’s regular divisional and 
distributing offices, but it is intended 
to supplement their coverage. 

The move necessitates an immedi- 
ate and substantial step up in the 
company’s’ production, Charles 
Schnabel, secretary-treasurer of 
American Pumps says. 


Purolator Products, Inc., Newark, 
N. J., has moved to new and larger 
office quarters at 122 South Mich- 
igan Ave., Chicago, Ill. Andrew Raf- 
fay, Jr., and S. B. Wanner will be 
in charge of the new office. 


Tanks fabricated in Phoenix, Ariz., 
by Eaton Metal Products Co. of Den- 
ver now are available to Arizona cus- 
tomers. Company says Phoenix plant 
will permit faster deliveries and bet- 
ter service and result in less freight 
for customers in the area. 


Three new _ sales_ representatives 
have been named to handle distribu- 
tion for Kieley & Mueller, Inc., from 
the Southwest to Oregon. W. J. Beck- 
ett Co., Los Angeles, has been ap- 
pointed to cover Southern California 
territory; Hugh Rodman, San Fran- 
cisco, will cover northern California 
territory; and Farnes & Martig, Inc., 
will handle the Northwest Pacific 
area. 





EQUIPMENT PERSONALS 


Wayne Pump 
Co. recently ap- 
pointed Walter 
C. Leitch as ex- 
ecutive assistant. 
He will be asso- 
ciated with F. S. 
Shumaker, vice 
president and 
manager of ma- 
jor oil company 
sales. For many 
years, Mr. Leitch 
was a director 
and general sales 
manager of Gil- 
bert and Barker Mfg. Co. Mr. Leitch 
will make his headquarters in the 
Wayne offices in New York. 


Mr. Leitch 


* * * 


John H. Selby, sales representative 
for Oronite Chemical Co., has been 
transferred to New Orleans. In his 
new position Mr. Selby will handle 
sales work in Tennessee, Georgia, 
Florida, Alabama, Mississippi, Loui- 
siana, Arkansas, Oklahoma and Tex- 
as (except El Paso). 


The Geuder, 
Paeschke and 
Frey Co., Mil- 
waukee, Wisc., 
recently  ap- 
pointed Harry L. 
Stiles as vice 
president in 
charge of engi- 
neering. Prior to 
this appointment 
Mr. Stiles served 
for four years as 
managing’ engi- 
neer of the Chi- 
cago Electric 
Manufacturing Co. Prior to that he 
was with General Electric Co. as 
commercial engineer. The position 
which Mr. Stiles now 
newly-created one. 





Mr. Stiles 


takes is a 


William D. 
Jameson has been 
appointed pump 
sales manager of 
the Stamford di- 
vision of Yale & 
Towne Mfg. Co 
He will direct all 
operations 

for Yale tri-rotor 

pumps, including 

the new Yale bu- 
f tane and propane 

pump. Before 

joining Yale & 

Towne, Mr. 
Jameson was sales manager of Com- 
monwealth Engineering Co., Dayton, 
Ohio. 


sales 





Mr. Jameson 
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foe Dputive Prieta 


USE J&L STEEL BARRELS and DRUMS 


best protection from contamination and leakage. 
stay safe—use J&L Steel Barrels and Drums. 


Your products deserve the 
Be-sure they will arrive safely, 


J&L STEEL 


SIDIARY OF JONES & LAUGHLIN STEEL co 


NEW YORK 17, NEW YORK 


BARREL COMPANY 


asus RPORATION 


70 EAST 45TH STREET, 


PLANTS 
PHILADELPHIA, PA. ° NEW ORLEANS (GRETNA), LA. 


CLEVELAND, OHIO * 
PORT ARTHUR, TEXAS 


BAYONNE, N.J. ° 
NORTH KANSAS CITY, MO. °* 


October 19, 1949 


Heavy-duty ICC 
Drums and 


Bilged Barrels 


Light-gage 
Drums, 55, 30, 
and 15 gal. ca- 

pacity and 100 Ib. 


Grease Drums 


Lightweight Drums 
for Chemical 
and Powdered 


atehictate] ts 


Painted Various 
Colors or 


Decorated 








STEBERLITE 
SPOT and 
Floodlighting 
A brightly lighted service station 
attracts more attention and brings 


you more customers. With the new 
Steberlite lamp holder 





for 150 to 
500 watt projector and reflector type 
lamps—you can have this better spot 
and floodlighting at lower cost. 

Steberlites are complete, with no 
additional small parts required. They 
are compact, weather-proof and com- 
pletely wired. Steberlites are quickly 
assembled installed on 
conduit fittings, wall brackets or pole 
slip fitter. They can be used singly, 
in pairs, or clusters of 3, 4 and 5. 
Write us for Bulletin 120 which 
contains complete data and illustra- 
ask electrical 
wholesaler. New Silicone long-life- 
seal gaskets are heat-proof. 


/STEBER\ 
LIGHTING UNITS 


STEBER MANUFACTURING CO. 
Dept. 88, Broadview, Illinois 


and easily 


tions, or your 
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Equipment men took an active 
part in helping to make the first an- 
nual meeting of the Alabama Pet- 
roleum Jobbers Assn., Sept. 26-27, 
a success. Exhibits were set up by 
many companies to permit the oil 
jobbers to see some of the latest 
equipment available to help in mar- 
keting operations. Among some of 
the oil equipment men registered at 
the Montgomery meeting were: 

W. E. “Bill” Brown, Southern Tank 
Equipment Co., Dothan, Ala.; Emil 
Georg and Howard Kelly, Bennett 
Pump, Atlanta; G. A. Love, Revere 
Mfg. Co., Atlanta; C. R. Speas, of 
Chickasaw, Ala., and C. V. Metzger, 
of Ft. Wayne, Ind., Wayne Pump Co.; 
Wallace R. McKinney, Jr., of Mobile, 
Ala., and Joe Hutson, Atlanta, Tok- 
heim Oil Tank & Pump Co.; Andy 
Reachmack, Emil Georg Co., Atlanta; 
C. Al Moore and A. Bolvig, Alemite 
Co. of Ala., Inc., Birmingham; W. L. 
Wall, Oil Equipment Co., Birming- 
ham; W. H. Lane, Ingersoll-Rand Co., 
Birmingham; H. K. Haun and S. F. 
Knighton, Pump Shop, Birmingham; 
John Williams, Equipment Service 
Co., Birmingham; Jack Granade, 
Metal Hose & Tubing Co., Atlanta; 
Frank Potts and C. P. Lee, Liberty 
Equipment Co., Birmingham; and 
S. H. Wilds, Service Station Equip- 
ment Co., Decatur, Ala. 


* * ok 


New Chicago division sales repre- 
sentative of Dayton Pump & Mfg. 
Co. is Howard Gibson. He has repre- 
sented oil marketing equipment 
manufacturers for a number of years 
and will continue to represent United 
States Air Compressor Co., Phillips 
Pump & Tank Co and O.P.W. Corp. 


* * * 


Birmingham Tank Co. has ap- 
pointed George Hoberts as sales man- 
ager to fill the vacancy created by 
the resignation of J. W. Billings. Mr. 
Roberts worked for the company pre- 
viously as assistant sales manager. 


* * * 


Robert Fheming, Jr., has joined 
the field service staff of the National 
Tank Cleaning Co., Philadelphia. He 
formerly was associated with Sun 
Oil Co., Harry J. Ferguson Co. and 
Gratzon Porcelain Laboratories. Wil- 
liam Beckhardt, general manager for 
the tank cleaning firm, says the ap- 
pointment of Mr. Fheming is one of 
the initial steps in an expansion to 
meet the increased demands for the 
company’s service. Company cleans 
domestic and commercial fuel oil 
storage tanks on the recommendation 
of local oil companies, using Nation- 
al Tank’s patented, mechanical meth- 
od. 

* * * 

New director of American Can Co. 
is W. C. Stolk, who was recently 
elected executive vice president of 
the company. 


Ralph Walsh 
has been ap- 
pointed vice pres- 
ident of Service 
Station Equip- 
ment Co. He has 
been California 
division manager 
for the company 
since 1938. Mr. 
Walsh formerly 
was executive 
vice president of 
Richfield Oil: Co. 
for 10 years. In 
his new capacity 
he will contact oil companies to in- 
troduce a new combination air-water 
service tower which the company 
will begin marketing soon. Mr. Walsh 
will maintain offices in New York 
and Los Angeles. 





Mr. Walsh 


* * - 


Harold J. Mam- 
moser, treasure! 
and controller of 
the Tokheim Oil 
Tank & Pump 


« 


hae 





+4... Co., has been 
' elected president 
of the Fort 


Wayne, Ind., con- 
trol of the Con- 
trollers Institute 
of America 
Harvey H. Eich, 
controller of the 
Wayne Pump Co 
, was elected a di- 
rector of the Fort Wayne control. 


</ 
Py 


Mr. Mammoser 





* * * 


xeo. D. Roper 
Corp. has named 
John Albright as 
chief engineer of 
the company’s 
pump _ division. 
Mr. Albright has 
been employed in 
the Roper engi- 
neering depart- 
ment for eight 
years and has 
been responsible 
Mr. Albright for much of the 
development and 
improvement in 
company’s pumps and allied products. 
During this time he served as con- 
sultant on special pump and hydrau- 
lic applications and will continue in 
this capacity. He now has supervi- 
sion of all development, design and 
processing engineering for the com- 
pany’s rotary pump products 





* * * 

Neptune Meter Co has appointed 
John J. Carroll district manager of 
the company’s Louisville office to 
succeed the late Edwin L. Cantrell. 
Mr. Carroll has represented Neptune 
in Indiana since 1939. He joined the 
company in 1937. 
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Reo’s Latest Design 
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Reo Introduces Its 


\DUSTRIAL 
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for you, too! 





HEADLINES FROM COAST TO COAST! 
—The Reo Gold Comet engine is the 
year’s biggest news in the truck industry. 





140 USABLE HORSEPOWER!—The new 
Reo E-22 trucks are the most powerful of their class on the 
road. 


4,970 TRUCKS ARE A LOT OF TRUCKS!—Reo recently 
received a single order for this number, powered by the 
new Gold Comet engine . . . and other large fleet orders 
have followed. 


REPORTS OF NEW E-22 OWNERS AND DRIVERS give sensa- 
tional proof of Reo Gold Comet economy, speed, and extra 
rugged performance. 


SEE YOUR NEAREST REO DEALER NOW AND ARRANGE 
FOR AN ON-THE-JOB DEMONSTRATION. Reo Motors, Inc., 
Lansing 20, Mich. 


October 19, 1949 
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THE NEW REO-BUILT GOLD COMET ENGINE 


@ 140 Usable horsepower 
@ Governed at 3200 RPM 
@ 60 MPH road speeds 


plus REO LONG LIFE 
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Industry Must Fight Nationalistic 
Trends Now, Oil Jobbers Are Told 


Pennsylvania Group Warned That Nationalization 
Similar to That in Europe Is Happening Already 


By RAYMOND E. BJORKBACK 
NPN Staff Writer 


BEDFORD. Pa.—Leftists and ideal- 
ists eventually will bring about na- 
tionalization of petroleum unless joint 
and continuing efforts are made by 
all segments of the oil industry to 
refute untruths and popular mis- 
conceptions about it, the Pennsyl- 
vania Petroleum Assn. was told in its 
fall meeting here last week. 

“You may say that what is hap- 
pening in Europe cannot happen 
here,” observed W. E. Black, vice 
president of Esso Standard Oil Co. 
of Pennsylvania. 

“I believe unless we acquaint the 
American people quickly it can hap- 
pen here—-it is already happening.” 

George D. McDaniel, eastern sales 
manager for Socony-Vacuum, said he 
once did not take talk of oil na- 
tionalization seriously, but, “I’m not 
scoffing any more.” 

Calling attention to recent pro- 
posals in Congress for divorcement, he 
observed that measure might appear 
to be a good “compromise,” but de- 
clared: 

“It may be an easy way (of settling 
the issue) but not a good one. In- 
stead of settling anything, it merely 
is a stepping stone to final and com- 
plete nationalization which the gov- 
ernment-control advocates will push 
at a later date.” 

From his company’s standpoint, Mr. 
McDaniel added: 

“We want to know you better. We 
hope to know you better.” 

J. Parks Gwaltney, Durham, N. C., 
chairman of the National Oil Jobbers 
Council, told the Pennsylvania as- 
sociation, as he did the Alabama Pe- 
troleum Jobbers Assn., recently, that 
the jobber is here to stay, but he 
must prove his worth “to both his 
supplier and his community” by con- 
ducting his business along business- 
like lines and keeping abreast of the 
times. 

Also, L. H. Setztr, L. H. Setzer 
Petroleum Co., Camp Hill, Pa., re- 
tiring as president of the Pennsyl- 
vania group, said the jobber and dis- 
tributor must “stand on his own feet.” 
At the same time, he said, he must 
practice and foster the democratic 
way of living and doing business. 

Another speaker was W. A. Parker, 
secretary of the North Carolina Oil 
Jobbers Assn. 

Mr. Black pointed out that leftists, 
working under cover, are captitaliz- 
ing on the public’s impressions—as 
determined in opinion surveys—that 
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“all oil companies were the same (a 
monopoly), that oil companies hold 
back new developments and that oil 
companies get together to fix prices, 
therefore, were non-competitive.” 


Counteracting This Activity 


To counteract this activity, Mr. 
Black said the industry’s. plans 
should be to: 

1. Continue and expand the work 
already started in all fields of public 
relations (such as through the Oil 
Industry Information Committee). 

2. Get our story quickly and con- 
tinuously to all elements of our busi- 
ness and their 2 million employes. 

3. Make our employes, our dealers 
and their employes vocal, telling daily 
the good of the industry—challenging 
at a local level the misstatements 
constantly being made by others. 

4. Continue and strengthen organi- 
zation of committees at all appropri- 
ate levels, within the industry and 
among allied industries. 

5. Reach through our committees 
as many diverse groups as possible. 

Mr. McDaniel suggested: 

“A few years and even many times 
a few years will not be enough to 
inform everyone we want to reach 
with all the information that we want 
to impart. And, more important, our 
constant efforts can never be relaxed 


if we are to stave off the attacks 
of those who would enmesh our op- 
erations in the red tape of govern- 
ment control.” 


He suggested also that between 
those who seek out-and-out govern- 
ment control and those who want 
“only a little government control’”’ 
the latter “to my way of thinking is 
the more dangerous group.” He de- 
clared: 


‘Little’ Control Can Be Sold 


“Americans do not want commu- 
nism or socialism when it is labeled 
as such. However, they can be sold 
the idea that a ‘little’ control hér« 
and a ‘little’ control there might not 
be a bad idea.” 

The meeting brought the first 
change in the association’s officers 
since the Pennsylvania group was 
organized three years ago. The new 
officers are: 

President-—-G, E. Phillips, Juniata 
Valley Gas & Oil Co., Lewistown, Pa 

First vice president—M. D. DeTar 
Aero Oil Co., New Oxford, Pa. 

Second vice president—-Martin H 
Heine, Martin H. Heine Petroleum 
Co., Huntingdon, Pa. 

Secretary-treasurer—Ralph F. Hal- 
ler, Automotive Service, Inc., Reading, 
Pa. (the office of secretary and 
treasurer being combined for the 
first time). 

Two new directors also were elected 

George Glenn, Penn Glenn Oil 
Works, Inc., Leechburg, Pa., in plac« 
of his father, Todd Glenn, who died 
in September; and C. G. Mercatoris 
Mercatoris Oil Co., Meadville, Pa 
The latter replaces C. Guy Suter 
Alpha Gasoline & Oil Co., Tarentum 
Pa., who resigned. 


Minority Views Hold Threat to Oil, 
OIIC Public Opinion Survey Shows 


By NPN Staff Writers 

The number of people who think 
the oil industry is a monopoly has 
increased in the last three years, from 
33% to 37%. This is shown in an 
opinion study made for the Oil Indus- 
try Information Committee by Opin- 
ion Research Corp., Princeton, N. J., 
details of which were released last 
week. 

Over-all picture of the survey (See 
NPN Sept. 21, 1949, p. 16) shows 
that the American public generally 
has a favorable attitude, although 
damaging opinions are held by im- 
portant minorities. Compared with 
three years ago, when a similar sur- 
vey was made for American Petro- 
leum Institute (See NPN Nov. 13, 
1946, p. 26), public opinion about the 
industry relative to other industries 
is essentially unchanged. 

Increased criticism, however, is 
noted on the price of gasoline, with 
the public showing greater protest on 
some other issues—lack of competi- 
tion, high profits and collusion. Signi- 


ficant in both 1949 and 1946 surveys 
is the presence of a large ‘opinion 
vacuum” in the public mind, and the 
fact that the more people know about 
the oil industry, the more favorably 
they are disposed toward it. 
Following are details on several of 
the more important questions asked 
the public in the survey for OIIC 


MONOPOLY 


The fact that monopoly and oil 
are often related in the public mind 
is shown by replies to the question 
“Do you think of the oil industry 
as being a monopoly, or not?” 


1949 1946 
Yes, monopoly 37 be 
No, not a monopoly 38 5 
No opinion 16 1s 

y 


Don't understand term It 


NUMBER OF COMPANIES 
Ignorance in the public mind con- 
cerning the operation of oil companies 
is indicated by its estimate of the 
number of companies. Question asked 
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Viamspec 


Moore and Munger Specifications 
means — 


perfection in 
petroleum wax 


for every industrial need 














was: “About how many companies 
would you guess there are altogether 
in the oil industry in this country?” 
1949 1946 


5 or less 


5 4% 
6 to 10 7 S 
11 to 15 5 6 
16 to 25 6 S 
«6 to 0 7 S 
1 to 100 6 7 
101 to 999 12 5 
1000 or more 7 5 
Unclassifiable answers 4 4 
Don't know 41 42 
Median estimate 42 Ss 


COURTESY AND SERVICE 


The American people are well satis- 
fied with service received from station 
operators, judging from their replies 
to the question: “From what you 
know or have heard, which would 
you say gives the customer the most 
courtesy and attention grocery 
stores, drug stores, or filling sta- 
tions ?”’ 


1949 1946 
Filling stations 55 54° 
Drugstores 11 10 
Grocery stores 10 Ss 
lt depends . 17 17 
No opinion 7 1] 


NEW DEVELOPMENTS 


A growing belief that the oil indus- 
try retards new development is shown 
by comparative answers to the follow- 
ing question: “Do you think that oil 
companies hold back new develop- 
menvis—such as ways for increasing 
gasoline mileage, or that they are 
quick to adopt new developments ?”’ 











1949 1946 
Hold back 31% 25% 
Quick to adopt 458 57 
No opinion 21 1s 


EMPLOYE RELATIONS 


Oil has improved its relative posi- 
tion as a good employer since 1946. 
Question asked was: “Over a period 
of years, which industry do you think 
gives the steadiest employment?” 





1949 1946 
Railroads 4k % 56 % 
ions Aut mobil 10 10 
e — Operate Steel... 9 9 
No by-pass or Pressure “i ; at Standard Motor Speed Chemical 7 ‘ 
- el S. Coal 5 5 
“ or overloaded engines e Valves no burned Out Mot om bed 4 ‘ 
May b ' Ofors win ; 
€ placed 
Outdoors tas y —_ 
‘ —nNno pump h GASOLINE PRICES 
ou 


Over three times as many persons 
think gasoline prices are too high 
this year (36%) as compared with 
1946 (12%). The question was asked: 
“Would you say that the present 
price of gasoline is high, about right, 
or low in comparison with prices of 
other things you buy?” 














- 1949 1948* 1946 
Send for a copy of bulletin PM48 Higt 37 6; 33.0% 12% 
that gies details. ~~ right 2 51 66 
OW o 
No opinion 7 12 ‘ 


Figures from 1948 survey for OTIC 


DETERMINING PRICES 


Public opinion as to how retail 
prices are set is characterized by a 


MARLOW PUMPS « RIDGEWOOD, N. J. 


MANUFACTURERS OF=QUALITY PUMPS SINCE 1924 large percentage making “don't 
know” responses. Survey labels this 
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gap in public knowledge an “opinion 
vacuum.” Question asked was: ‘““‘What 
is your idea of how retail gasoline 
and oil prices are decided?” 


1949 1946 
Cost of production determines 16% 10% 
Companies get together .... 14 11 
Large companies get together, 
smaller ones follow vou 6 2 
Supply and demand ......... i) 6 
Te Oh EE Scccescccevucnes 6 3 
Distribution costs determine 4 3 
Competition governs ......... 4 5 
Set by companies seinen - 2 5 
Government sets ere 2 3 
 é«esesees 2 5 
Don’t know 47 56 


PRICE ‘COLLUSION’ 


A majority of those questioned be- 
lieved that oil companies practice col- 
lusion to set prices when the idea 
was specifically suggested. The sur- 
vey draws attention to filling of the 
“opinion vacuum” noted in the pre- 
vious question and states that “when 
certain false ideas are suggested, 
large proportions of people, lacking 
evidence to the contrary, readily ac- 
cept them.” Question asked here was: 
“Which of these statements comes 
closest to your own idea of how gaso- 
line and oil prices are decided?” 

1949-1946 


‘*The oil companies get together 
and set prices for their prod- 


ucts pesbe : sasleure 56% 57% 
OR 
‘Each company sets its own 
prices to meet competition?’’ 31 31 
Qualified answers oa be 5 3 
No opinion es swedenedous s 9 
DISTRIBUTION 


That service stations and fuel oil 
dealers are an important factor af- 
fecting public thinking about the 
industry as a whole is indicated from 
a survey statement: “Distribution is 
mentioned more prominently than any 
other phase of the industry.” 


Every second person (54%) mentions 
some phase of distribution 


swuen .(1946 survey, 53%) 
One person in four (27%) mentions 
refining .... - (et senbav cleus Gee 
A fourth (25%) refer to produc- 
CO wen ce cs inen coccccece s(2US6, BG) 
A seventh (15%) mention 
transportation ..... ooccccce - (1946, 15%) 
Every fifth person (21%) thinks 
of machines or industries which 
use oil products occee (1946, 24%) 


DESCRIBING OIL INDUSTRY 


Favorable comments predominated 
over unfavorable by a ratio of 66 to 
24, when the public was asked to give 
its own characterization of the oil 
industry in a few words. When asked 
to select adjectives descriptive of the 
oil industry, the public chose as flo- 
lows: 


Progressive . 65% 
Backward ... ines ; rr “s 2% 
Competitive ........ . , an o. a 
Monopolistic ........ _ ne 27% 
Public-spirited eae eon ‘ ae eabe 36% 
Greedy . nine’ ; ee 14% 
Not wasteful ‘of oil beads . 380% 
Wasteful of oil yewwka . ; ; 11% 
No opinion ; 7% 


REGIONAL DIFFERENCES 


In general, people in the Far West 
tend to be more critical of the oil 
industry on the subject of competition 
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than do people in other sections. 
Replies below are to the question: 
“Is it your impression that there is 
a great deal of competition between 
the companies who manufacture and 
sell gasoline and oil, a medium 
amount, or only a little competition?” 


Great Only a Medium No 
Deal Little Amount Opinion 


Far West ...... 34% 31 27 8 
Middle Atlantic. 36% 28 28 S 
Industrial Midwest 37% 26 27 10 
Agricultural 

Midwest ..... 39% 27 29 5 
Southeast ...... 33% 18 31 18 
Southwest ...... 37% 21 27 15 
New England 42% 17 34 7 
National public. 36% 25 29 10 
National public 

(1946) 6 , . 41% 19 31 9 





Sentiment for stricter government 
regulation of the oil industry is lowest 
in the Southwest, greatest in the Far 
West. Answers are given below to 
the question: “Do you think there 
should be more government regula- 
tion of the oil industry than there is 
now, less regulation, or about the 
same amount?” 


Same or 
More Less No Opinion 
Southwest .... ; 10% 20 70 
Industrial Midwest 15% 22 63 
New England .... 16% 21 63 
Southeast ......... 15% 13 72 
Agricultural Midwest 19% 15 66 
Middle Atlantic 20% 21 59 
Far West ... ; 20% 14 66 
National public 17% 18 65 
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New, fast action axle supports 
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® ROTARY LEADS AGAIN! New Clear-All and 
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Rotary LIFTS 


Rotary Lift Co., 1070 Kansas, Memphis 2, Tenn. 
THE ORIGINAL HYDRAULIC AUTO LIFT 
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Study of Community Needs Will Help 
Determine What TBA Items to Carry 


One of a series of articles written for 
NPN by oil company TBA executives to 
inform readers of what oil companies 
are handling and what they are selling 
in the TBA line. Following article is 
written by the sales manager of the 
TBA division of a Canadian oil com- 
pany. 
By RALPH K. SHANTZ, 
Sales Manager, TBA Division, 
Supertest Petroleum Corp., Ltd., 
London, Ont., Canada 


Much is being said these days in 
connection with the term “balanced 
selling’”’ and many good policies have 
been developed to attain that desir- 
able objective. It is becoming more 
apparent that only service station 
operators who are aggressive and in- 
telligent TBA merchandisers can hope 
to survive these days of competitive 
activity. The motorist is more and 
more looking to the service station 
for all his needs, but in return he 
expects to receive fair treatment, good 
service and fair prices. 

A fairly close study of the needs 
of a community will help any service 
station operator in avoiding an ac- 
cumulation of slow-moving or dead 
merchandise in his TBA inventory. 
3ut there are certain automotive ac- 
cessory items which might well be 
classified as “standard equipment” 
in any TBA inventory. Included in 
this class would be spark plugs; oil 
filters and refill elements; windshield 
wiper blades and arms; light bulbs; 
battery straps, cable and terminals; 
fan belts; radiator hose, ete. 


Ignition Service 


In service stations with ample 
space the sale and service of cer- 
tain ignition items is indicated, pro- 
vided the operator has the necessary 
technical skill to perform the serv- 
ices needed. By no means should he 
become a mechanic lest his place of 
business lose its identity as a serv- 
ice station and become known as a 
repair shop. 

Attractive displays of TBA mer- 
chandise encourage customers to ask 
questions and thus serve as easy, 
time-saving openers for a sales talk 
but of equal importance with good 
displays is an accurate knowledge of 
the functions and selling points of 
each item. At all the points of cus- 
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tomer contact—the island, the air 
tower, the lubrication department and 
the office display room—there are 
opportunities to sell for the wide- 
awake operator who is in full pos- 
session of all the facts about his 
merchandise. 


Carrying a windshield wiper blade 
in the breast pocket of the operator’s 
shirt or jacket keeps him reminded 
that he should check the wiper equip- 
ment on the car, and also draws the 
motorist’s attention to the wiper 
blades. 

Examining fan belts at the same 
time that the oil level is checked pro- 
duces favorable results. 


Oil Filter Sales Tips 


Oil filters can be sold in large 
quantities by showing the motorist 
the dirty condition of the oil on the 
dip-stick and suggesting to him that 
the installation of a filter, if the car 
was not filter-equipped originally, will 
keep the oil cleaner. The same dem- 
onstration sells oil filter elements in 
quantity and gives the operator a 
chance to enter the motorist’s name 
on a lubrication card for future ref- 
erence. 

The lubrication card record should 
be kept up-to-date at all times and 
whenever an oil filter element is 
changed, the fact should be noted on 
the card. The cards themselves form 
a valuable mailing list for announce- 
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ments of special items which the op- 
erator may have to offer from time 
to time. 

An hour or two a day spent in 
spotting parked cars for tire and 
other requirements is very valuable. 
Attaching a card to the windshield 


wiper, pointing out the motorist’s 
needs and inviting him to patronize 
the station, produces excellent re- 
sults. A record of the spotting should 
be kept at the service station and, if 
the prospect does not come in with- 
in a reasonable length of time, his 
name and address should be ascer- 
tained from the license number on 
file and a direct contact established. 


Spark Plug Servicing 


To merchandise spark plugs, it is 
necessary for the operator to have 
as equipment an up-to-date spark 
plug cleaner and to be equipped with 
the necessary gauges for accurately 
measuring spark plug gap. 

Replacing radiator hose and hose 
connections at the time of change- 
over to antifreeze, as well as in the 
spring when the antifreeze is dis- 
pensed with, makes for additional 
profits. 

Suggestive selling, if properly con- 
ducted, makes for added volume. The 
aggressive operator will keep handy 
a sample of an item, and after greet- 
ing a customer and ascertaining his 
wants, will hand the article to him 
with an appropriate remark and go 
on about the business of servicing 
the car. 


Flashlights Are Good Items 


An example of how well this works 
can be found in the recent case of 


BALANCED SELLING « 


SERVICE --- 







COURTESY --: 
CLEANLINESS --- 


Grcarce Prorits 


Getting the stage set for a dealer meeting are the following executives of Super- 

test Petroleum Corp., Ltd., London, Ont.; (left to right): D. S. Black, assistant general 

sales manager: Ralph K. Shantz, sales manager of TBA division and author of this 

article; J. A. Kelly. Supertest division manager at Hamilton; and W. J. Roadhouse, 
assistant director of public relations 
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WILLYS 
Station Wagon 


Here’s the kind of a car oil men have always needed Wagon. You shift to conventional 2-wheel-drive 
—a full-size car, with an all-steel body, that travels for level ground and hard roads. 

the roughest oil country and takes you through 
places too tough for ordinary cars! 

The rugged 4-wheel-drive of this new Willys 
Station Wagon gives you all-wheel traction, ability 
to get through to hard-to-reach locations, even 
when mud, snow and ice takes over the country. 

This car is built on a newly engineered 4-wheel- 
drive chassis with a sturdy steel girder frame, 104’’ 
wheelbase. It’s roomy and comfortable, with seats 
for six... plus space in the rear for a big load of 
tools and equipment. It is highly maneuverable, 
has ample road clearance and flat, open, dent- 
resisting fenders. 

See this great oil country car now at your Willys- HAULING CAPACITY can be easily increased to 


s 98 cu. ft. of load space by removing rear seats. 
Overland dealers. With the end gate down you have a flat bed 8% 
feet long. Seats and interior are washable! 


YEAR "ROUND TRANSPORTATION over deep- 
rutted lease roads or through roadless areas is 
assured with the 4-Wheel-Drive Willys Station 





WILLYS-OVERLAND MOTORS, TOLEDO 1, OHIO * MAKERS OF AMERICA’S MOST USEFUL VEHICLES 
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an operator who suddenly realized 
that a large number of motorists do 
not carry flashlights. He made it a 
practice to hand a flashlight casually 
to a customer and let him play around 
with it while filling his tank. Not 
only did he sell a lot of flashlights 
but in three cases out of five he also 
sold a bracket for fastening the 
flashlight to the steering column. 


Many TBA merchandisers make a 
specialty of selling seasonable items 
and during this past summer, which 
was extremely hot in this area, 
thousands of “breezies’’ were dis- 
posed. The alert operator, however, 
cut down his orders toward the lat- 
ter part of the summer so that he 
entered the fall season with none on 
hand. Special drives on the sale of 
car heaters late in the fall make for 
excellent results and the same is true 
for tire chains and tires of the mud 
and snow type treads during late 
fall and early winter. 

To sum up, therefore, the intelli- 
gent and active TBA merchandiser 
will not only study the needs of his 
community, but will apply those 
needs seasonally. In development of 
merchandising ideas the field is wide 
open for the promotion of any unus- 
ual scheme which produces profitable 
sales volume. 


TBA Briefs 


New addition to Tide Water As- 
sociated Oil Co.’s Aero battery line 
is the Pennant, a low-priced battery 
coming fairly close to mail order 
and chain store prices. Carrying a 
six-month guarantee from date of 
manufacture, the Pennant is intended 
as a station “traffic builder’ and 
can be used to promote sales of high- 
er priced, longer life batteries. 


* * * 


Following the Check-Charge bat- 
tery voltmeter which Exide recently 
put on the market, the company has 
now released a new capacity tester. 
According to the manufacturer, the 
capacity tester is designed to make 
the capacity test after recharge while 
the battery is in the car, spotting 
batteries that are worn out and should 
be replaced. Capacity tester weighs 
6 lbs., and its meter indicates the 
serviceability of the battery after 
either a fast or slow charge. 

To help the dealers get the maxi- 
mum benefit from these sales tools, 
Exide is planning a series of sales- 
service clinics centered around a two- 
part sound motion picture. Picture 
and clinics will concentrate on show- 
ing how to beat low-price competi- 
tion. 


* * * 

Seiberling Rubber Co. has consoli- 
dated its advertising and merchandis- 
ing departments, and a new man- 
ager and assistant manager will head 
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the combined operation. J. A. Fouche, 
who has been assistant to G. F. 
Weisenbach, director of advertising 
and merchandising, was named man- 
ager of the new advertising-merchan- 
dising department. John H. Fogarty, 
formerly advertising manager, will 
be assistant manager. 

Mr. Weisenbach, who has been with 
Seiberling since 1942, has resigned 
to become sales manager of the Deep 
Freeze Corp., Chicago. 


*~ * * 


With P. W. Litchfield, Goodyear 
Tire & Rubber Co. board chairman, 
participating, the company’s 475,000,- 
000th pneumatic motor vehicle tire 
was removed from the mold. The 
tire was one of Goodyear’s “mud and 
snow” models. 


* * x 


In the course of open discussions 
at the Midwest TBA meeting these 
comments were heard: 

A handy sales aid at the service 
station is something which can be 
handed to the customer for examina- 
tion while the tank is being filled or 
other services being performed. 
Noted with approval was the hinged 
lid, simulated jewel box container for 
a sample plug used by one of the 


U. S. Rubber Co. 
is offering dealers 
a battery mer- 
chandiser de- 
signed to promote 
the sale of its new 
line of batteries. 
Known as the U. 
S. Super Powerlife 
battery, it is said 
to have three 
times the liquid 
capacity of ordi- 
nary batteries, 
and the manufac- 
turer reports that 
the new batteries 
require water only 
once a season or 
less in normal use. 
The merchandiser, 
shown at right be- 
ing examined by 
I. © Rey. VU. &. 
tire sales mana- 
ger. acts as a con- 
stant charger 
keeping the bat- 
teries faitis 
charged up to the 
moment of sales. 
The new batteries 
will be produced 
for all makes of 
automobiles 





spark plug manufacturers. A good 
substitute, it was said, could be in the 
form of a printed card with enough 
copy for the customer to read while 
waiting. 

An instance was related of a dealer 
meeting for the purpose of having 
a tire price expert explain the com- 
plicated pricing structure used by the 
tire industry. He was able to dispel 
much of the ignorance and confusion 
on tire prices which had discouraged 
many dealers from pushing tire sales 

A member estimated that 70% of 
total TBA sales (dollar volume—not 
profit) came from tires and tubes 
and 30% from all other TBA mer- 
chandise, including batteries. 

Another member estimated that 
tires and tubes accounted for 55% 
to 58% of TBA volume. A third 
estimated 55% for tires and tubes, 
while a fourth gave a breakdown of 
57% for tires and tubes, 18% for 
batteries and 25% for all other ac- 
cessories. 

When one TBA man said that 55% 
of his TBA volume is sold by oil job- 
bers a surprising number of others 
broke in with comments to the gen- 
neral effect that oil jobbers and 
consignees are among the most ag- 
gressive TBA marketers. 

An opinion was expressed that 
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dealer solicitation of TBA business by 
house-to-house calls is unsound in 
principle. The reason given was that 
one of the prime advantages of a 
service station is its customer traffic, 
and that a man who can drum up 
trade by personal calls can do an even 
better job if he stays on the driveway. 


The perennial problem of how to 
get dealers to meetings came in for 
a share of attention. One company 
is studying ways to shorten its dealer 
training course in order to reduce the 
time a dealer must be away from his 
Station. It was also said that if 
dealers consider a sales training ses- 
Sion sufficiently valuable they will 
find some member of the family or a 
relative to look after their stations 
while they are away. 

For seasonal meetings of dealers 
one company restricts them to points 
where dealers will not have to travel 
more than 25 miles to get to them. 
Another company is thinking of in- 
cluding short films solely. for enter- 
tainment to be shown at dealer meet- 
ings. Films devoted to sport subjects, 
for example, are thought to be good 
for this purpose. 

J. F. McMillan, of Socony-Vacuum 
Oil Co., St. Louis, invited those in- 
terested to visit the training quarters 


KENNEDY 














TANKS « STAND TANKS + TRUCK 


maintained by Socony on the second 
floor of a service station building in 
St. Louis. To those who responded, 
Mr. McMillan, assisted by the train- 
ing school instructor, Les Johnson, 
explained the facilities used in the 
school and Socony’s methods of train- 
ing its dealers, jobbers and salesmen 
in all phases of service station opera- 
tion, including sessions on how to 
remodel service station buildings, how 
to install up-to-date equipment, and 
how to conduct a sales meeting. An 
unusual feature, for example, is a 
day devoted to public speaking prac- 
tice in which a wire recorder is used. 
The recorder can be played back 
permitting the student to hear how 
his own words sound to his audience. 
Mr. McMillan said the training cen- 
ter tries to devote little time to tech- 


nical information about petroleum 
products, emphasizing instead the 


best ways of promoting all the serv- 
ice a station has to offer. 

Better ways have to be found, it 
was agreed, for putting TBA sales 
flow information into the hands of 
dealers, and getting them to study 
it. One member gave his opinion that 
this probably must be done through 
personal contact by salesmen. Printed 
instructions on how to balance a serv- 
ice station TBA stock, included as 


part of a “want book,’’ were found 
to have little effect. 
It was suggested that battery 


manufacturers might well conside! 
including this question in their con- 
sumer advertising: ‘How old is your 
battery?” in an effort to promot« 
more battery testing. The only way 
to detect approaching battery failure, 
it was pointed out, is by checking the 
condition of the battery. At present 
95% of battery sales are made afte1 
battery failure occurs, and an effort 
should be made to improve this per- 
formance, by installing more batteries 
before failure occurs. 


* * . 


Firestone Tire and Rubber Co. re- 
ports discovery of a synthetic rubber 
polymer that will bounce instead of 
shatter at 75° F. below zero. Rubber 
tires, hose, gaskets and belting in 
the past have frozen as hard as rock 
at temperatures below —60° F., com- 
pany says. However, in comparisons 
with GR-S and natural rubber, the 
new Arctic polymer has shown two 
advantages in tires tested under ex- 
treme sub-zero laboratory conditions, 
Firestone says, adding, ‘““Tires don’t 
stiffen so much that they develop fiat 
spots when parked and treads don’t 
harden and chip out.” 
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LASTING SERVILE 


When you install a Kennedy Tank you can forget it! ... 


for that is the kind of long-lasting, trouble-free service you'll get. 


Expert workmanship, quality materials and the know-how accumulated 


during 51 years of tank building result in 


an amazing absence of repair costs even with minmium maintenance. 


And Kennedy's modern production methods bring 


these better tanks to you at lower initial cost. 
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Wage-Hour Changes May Affect Classification 


Of Exempt and Non-Exempt Oil Employes 


NPN News Bureau 
WASHINGTON—Now under re- 
view by Administrator McComb are 
suggested revisions to federal wage- 
hour regulations which presumably 
will affect the exempt or non-exempt 
classification of some so-called ‘‘white 
collar” employes in the oil industry. 


Recommended changes were repor- 
ted to the wage-hour administrator 
by Harry Weiss (director wage deter- 
minations and exemptions branch of 
wage-hour division), who presided 
over extensive hearings held late in 
1947. More than 100 employer and 
employe witnesses testified personal- 
ly and about 140 additional briefs 
and written statements were filed. 
Oil industry witnesses included Stan- 
dard Oil Co. (Ohio), Ohio Oil Co., 
Mid-Continent Oil & Gas Assn, and 
National Petroleum Assn. 


Last day for filing suggestions with 
Wage-Hour Administration in rela- 
tion to proposed revisions was Oct. 
10, and it is hoped that Mr. McComb 
may render his decision on final 
changes early in November. 


Contemplated changes reportedly 
would not materially alter the num- 
ber of “white collar’ employes af- 
fected but would clarify application 
of the regulations to such employes, 
thus reducing the risk of unwitting 
violations through improper classifi- 
cation of exempt and non-exempt em- 
ployes. 

While NPN presents herewith some 
proposed changes, it is recommended 
that employers consult with their at- 
torneys or wage-hour officials before 
making any definite decisions regard- 
ing classification of employes. 


Although some changes are pro- 
posed in duty requirements for “‘white 
collar” workers, most _ signficant 
change would be in salary limits the 
revised regulations would stipulate. 
In the jobbing business, for instance, 
a bulk plant manager with the classi- 
fication of “executive” would have to 
draw a salary of at least $55 per week 
under proposed changes, whereas 
present rules call for salary minimum 
of only $30 per week. ‘ 


Changes are also proposed in the 
number of hours an “executive” may 
devote to non-exempt work, but new 
rules would waive this provision en- 
tirely for an officer and shareholder 
owning at least 20% of the outstand- 
ing shares in the enterprise in which 
he is employed. New rules would 
retain present stipulation that non- 
exempt work limitation is waived 
where the employe is in sole charge 
of an independent establishment or 
a physically separated branch es- 
tablishment. 


The limit to number of hours of 
non-exempt work an ‘executive’? may 
perform is waived also under the so- 
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called “shortened test” for determin- 
ing work classification. This stipu- 
lates that an employe need meet no 
other “executive” requirements so 
long as his salary is $100 a week and 
his primary duty consists of the 
management of the enterprise with 
which he is employed (or of a de- 
partment or subdivision thereof and 
includes supervision over two or more 
other employes. 

Proposed revisions include another 
“white collar’ classification that fig- 


STEP UF 


ures significantly in oil jobbing op- 
erations. This is the “administrative” 
employe who operates under only 
general supervision from company 
management but is required to exer- 
cise discretion and independent judg- 
ment. Under proposed rules, a ser- 
vice station supervisor, for instance, 
to be included in this classification 
would have to have a salary of at 
least $75 per week, compared with 
present minimum of $200 per month. 


Here, too, the “shortened test’”’ ap- 
plies and the “administrative” em- 
ploye is not limited as to hours of 
non-related work he performs so long 
as: his primary duty is office or non- 
manual work of substantial impor- 


ou 
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With G. P. & F. E-Z-FILL Grease Gun Loader Container 


It's a sturdy, dependable shipping container, and a real salesman for your products. 


Millions of pounds of grease are bought each year in E-Z-FILLS because of convenience 


and economy. 


CLEAN No messy handling of grease. 


They save time, work and money for the user. 


FAST 


Just screw the 


gun into the socket of pail, draw the plunger and remove the gun. 


NO GREASE WASTED 71, 


and after the grease gun is filled. 


cover is never off the pail. 


shut-off disk prevents 
NO DIRT GETS IN GREASE 


Dirt, grit and moisture can’t get into grease. 


dripping before 
The 


Farmers, industrial plants, gorages, appreciate the many advantages of the E-Z 


FILL. Available in 25 and 35 |b. sizes. 


U. S. Patents No. 2,214,779. No. 2,266,827. No. 2,313,845 and No. 2,328,363 
Pat’d in Canada 1942. Write today for more details. 


> <> 
Gites 
. THE G. P. & F. DOME 
TOP UTILITY CAN. A 
{| dependable shipping 
container .. . a silent 
salesman. 5 gal. and 
40 Ib. sizes. 26 and 28 
gauge steel. 


GEUDER, PAESCHKE & 


425 NORTH 15TH STREET 


STEEL Containens / 


OTHER G. P. & F. CONTAINERS 


G. P. & F. Containers are available in 


G. P. & F. “POURING” 
DRUMS AND PAILS. 
1¥2 to 6/2 gals. 22 to 
29 gauge steel 











FREY CO. 


A ee a ee ee eo, 
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Bigger Value for Every Job 


CHEVROLET ADVANCE-DESIGN TRUCKS 


It takes a truck operator to 
really evaluate a truck. Yes, 
the man behind the wheel is the one who 
can best appreciate the worth of powerful 
yet economical performance... extraordi- 
nary load capacity .. . lasting quality, 
ruggedness and handling ease. He’s the one 
who recognizes the advantages of new, 
improved features—of greater comfort and 
convenience for the driver. And these men 
in the drivers’ seats—these experienced 
truck operators across America—know that 
Chevrolet trucks deliver more of the value 
factors they want. They know that Chev- 
rolet trucks cost less to operate, less to 
maintain, and have the lowest list prices 
in the entire truck field. That’s why they 
use more Chevrolet trucks than any other 
make! Your Chevrolet dealer will give you 
the facts in detail! 





CHEVROLET MOTOR DIVISION, General Motors Corporation, 
DETROIT 2, MICHIGAN 








TOP-VOLUME PRODUCTION BRINGS YOU 
TOP-VALUE FEATURES! 


Chevrolet's new 4-SPEED SYNCHRO-MESH TRANSMISSION offers 
quicker, quieter and easier operation. Double clutching is eliminated 
because the gears are always in mesh. Faster shifting maintains speed 


and momentum on grades. Available in series 3800 and heavier duty 
models, 


Chevrolet's power-packed VALVE-IN-HEAD ENGINES provide improved 


durability and efficiency as well as the world’s greatest economy for 
their size! 


Chevrolet trucks have the famous CAB THAT "BREATHES”*! Outside 
air is drawn in and used air forced out! Heated in cold weather. 


Chevrolet Advance-Design brings you the FLEXI-MOUNTED CAB, 
cushioned on rubber against road shocks, torsion and vibration. 


Chevrolet's exclusive SPLINED REAR AXLE HUB CONNECTION adds 
greater strength and durability to heavy-duty models. 


Uniweld, All-Steel Cab Construction e Large, Durable, Fully-Adjustable 
Seat e Al!-Round Visibility with Rear-Corner Windows™ e Heavier 
Springs e Super-Strength Frames « Full-Floating Hypoid Rear Axles 
in the 3600 Series and Heavier Duty Models e Double-Articulated 
Brake Shoe Linkage e Hydrovac Power Brakes in Series 5000 and 
6000 Models e Multiple Color Options. 


*Heating and ventilating system and rear-corner windows with de luxe equipment 
optional at extra cost. 





CHOOSE CHEVROLET TRUCKS FOR TRANSPORTATION UNLIMITED! 
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tance in management or operation 
and he receives salary of at least 
$100 per week. 

Laboratory technicians or adver- 
tising men who qualify as ‘“profes- 
sional” employes (do work requiring 
advanced knowledge in_ scientific 
fields or perform original and creative 
artistic work) also would fall under 
“shortened test’? provisions in pro- 
posed new rules. Limit on non- 
exempt work would be waived if pri- 
mary duty was performed and salary 
of $100 per week was received. For 
employes not covered by the “short- 
ened test’”’ salary minimum would be 
raised from $200 per month to $75 
per week. 

As for two other types of “white 
collar” workers - “local retailing 
salesmen” and “outside salesmen’’— 
rule changes advocated would be rel- 
atively minor. As at present there 
would be no salary requirement for 
either of these two classifications and 
hours of non-exempt work permitted 
would still be limited to 20% of week- 
ly hours worked by non-exempt em- 
ployes. 


Jersey Jobbers Organize; 
Plan Kickoff Dinner Nov. 17 


Special to NPN 

TRENTON, N. J.—New Jersey now 
has a trade association for the gen- 
eral run of jobbers and distributors 

~Petroleum Marketers Assn. of New 
Jersey. 

The group completed formation of 
its Executive Committee Oct. 17. 
This unit includes the association’s 
officers, J. Earle Anderson (P.O. 
Box 278), New Egypt, N. J., presi- 
dent; George A. Geis, Trenton, vice 
president; and William Stead of Bur- 
lington County Supply Co., Mount 
Holly, N. J., secretary-treasurer. Also 
included in the committee are: Irv- 
ing Hollingshead, Moorestown, oper- 
ating as an individual; Wayne Rife, 
Mount Holly, also operating as an 
individual, and Walter Fort, asso- 
ciated with R. P. Moore, Burling- 
ton, N. J. 

Association plans a kickoff dinner 
at Bordentown, N. J., Nov. 17. 


Protest Hits Proposed 
Salary Requirement Shift 


WASHINGTON— Mid-Continent Oil 
& Gas Assn. has filed protest with 
Wage-Hour Administrator McComb 
over proposed changes in wage-hour 
regulations which would boost mini- 
mum salary requirements for so- 
called “executive” and ‘administra- 
tive” employes. ; 

Association expresses fear that 
salary proviso would exclude many 
“bona fide” employes from executive 
and administrative classifications and 
would place undue stress on salary 
rather than duty requirements. 

(For another story on wage-hour 
revisions, see p. 55.) 
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Look “under the hood” of 
smartly styled Aro Deluxe Lub- 
ricators—there you'll find the 
famous ““HI-LO”’ Pressure Pump 
that makes a whale of a differ- 
ence im your service...and 
your profits! 

Only ARO has “HI-LO”— 
and that means you can use 
LO pressure, up to 1800 lbs., 
for 90 & of all fittings—or you 
can switch instantly to HI, up 
to 6000 Ibs., for the tough 
ones. This saves time... pro- 
longs life of hose and equip- 
ment... produces 25% to 
40% more jobs from your 





Model 5750 Chassis Lubricator 











lubricant...and saves air! 
Aro’s great pump is perform- 
ance proved in fifteen years of 
hard usage by thousands of 
garages and service stations 
throughout the world. See 
your Aro Jobber. The Aro 
Equipment Corporation, 


LAPPED FINISH 


Low pressure grease cylinder 
and piston lapped to a 
-0002"' mirror finish. No 
balls, springs or packing. 








Bryan, Ohio. 









LUBRICATING EQUIPMENT 


ALSO ... AIR TOOLS . . . HYDRAULIC 
EQUIPMENT... AIRCRAFT PRODUCTS ... GREASE FITTINGS 
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Esso Retinn Ups Gulf-East Coast Bunkers 15c; ‘Gas’, 
Heating Oils, Lube Prices Soften in Some Districts 


The sharp upturn in fuel oil prices which started 
in September broke into mixed patterns the second 
week in October. 

A 15c per bbl. increase in its No. 6 bunker ‘“‘C” fuel 
prices was made by Esso Standard Oil Co. at its 
terminals and refineries on the Gulf and East Coast. 

At New York Harbor, prices for heating oils were 
reduced by some sellers following a rapid accumula- 
tion of terminal inventories. In the Midwest, heavy 
fuel prices declined 10c per bbl. 

The up and down tendencies in fuel oil prices re- 
flected pronounced differences between some sellers’ 
present and anticipated supply and demand, partic- 
ularly for heating oils and heavy fuels. 

First cargo of California light fuel, Pacific Specifi- 
cation 200 (similar to No. 2 fuel), was reported sold 
for shipment to the East Coast. Price for the oil 
and tanker freight rate were not disclosed. How- 
ever, the S. S. Arkansas, a 9,500-ton ship, was 
fixed Oct. 13 for carrying clean cargo from California 
to the East Coast early in November at $4.92 per 
ton. This figures approximately 1.56c per gal. for No. 
2 fuel. 

Until now, the movement from California to the 
East has been confined to heavy fuel, some 50 
cargoes of residual having been booked for shipment 
over the winter. While only the one Liberty cargo 
of light fuel has been closed to date, ‘‘several more 
cargoes” have been offered to eastern buyers at 6.29c 
per gal., FOB West Coast, for December and January 
lifting. 

Meanwhile, prices for gasoline, in Gulf refiners’ 
bids for government business, in retail “gas” war 


in Wisconsin, and in ample tank car and barge offer- 
ings at most terminal points, continued to soften. 
Increasing supply of solvent refintd lubricating oils 
was reflected in easier prices in the Mid-Continent. 

Esso Standard said it was short on its requirements 
of heavy fuel over the next several months. In mak- 
ing its Oct. 15 increase in bunker prices at its Gulf 
and East Coast terminals, the company stated it was 
“due to strengthening in the demand for heavy fuel 
products, lowered inventories on the Gulf and East 
Coasts, and continued inability to secure needed 
supplies for the next several months at its pres- 
ent posted prices.”” The increase applied to all 
types of buyers and at all levels of delivery. 

Esso’s new cargo price for bunker “C”’ fuel at the 
Gulf was advanced to $1.65 per bbl. Its barge and 
bunker prices for No. 6 fuel at New York, Philadel- 
phia, Baltimore and Norfolk were increased to $2.05 
per bbl. The company also posted No. 4 and No. 5 
fuel prices ranging from 6 to llc per bbl. higher 
at some terminals in the East. 

While Esso advanced its prices for heavy fuel, the 
company also reduced by 15c per bbl. its “top” price 
to contract buyers for the last half of 1950. Its 
new maximum price for No. 6 fuel at New York 
Harbor will be $2.30 per bbl. for that period, which 
is the same as its “top” for first half of 1950. 

Although Esso said it was short on heavy fuels, 
some New York Harbor suppliers found their cur- 
rent stocks of both heating oils and residuals un- 
wieldy, despite the promise of vastly expanded de- 
mand this winter. 


New York Harbor heating oil barge prices were 





RALSTON TRANSPORT CO. 





Petroleum Transporters, Contract Carriers Serving Refiners 
and Marketers i in Ohio and West Virginia 





The only pipeline on wheels. 


Phone 3502 


eS ee SSE, 


8,100 pore capacity. 
Cambridge, Ohio 
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Summary of Daily Gasoline Prices 


Motor Gasoline 82 Oct, R (Premium): 


N.Tex.(For shpt. to Tex.&N.M. dest’ns) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) 
Cent. W. Tex. (Truck Tnsp.). ‘ 


Motor Gasoline 86 Oct. R (Premium): 


Oklahoma (Group 3) . be cenowe oe 
Midwestern (Group 3 basis) ... 

N.Tex.(For shpt. to Tex.&N.M. dest’ ns) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) ... 
Cent. W. Tex. (Truck Tnsp.) ........ 


R (Regular): 


N.Tex.(For shpt. to Tex.&N.M. dest’ns) 
Cent. W. Tex. (Truck Tnsp.).... 


Motor Gasoline 76 Oct. 


Motor Gasoline 80 Oct. 


Oklahoma (Group 3) . covescoocs 
Midwestern (Group 3 basis)... 
N.Tex.(For shpt. to Tex.&N.M. dest’ns) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) ; Apt eas 
W. Tex. (Truck Tnsp {peiaaen 


R (Regular): 


Cent. 


Motor Gasoline 60 Oct. 
Oklahoma (Group 3) 


M & below: 


Monday 
Oct. 17 


(1)10-10.25(1) 
(1)10.25-10.5(1) 


(5)10-10.375(1) 
(5)10-10.375(1) 
(1)10-10.75(2) 
(1)10-10.75(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


Friday 
Oct. 14 


(1)10-10.25(1) 
(1)10.25-10.5(1) 


(5)10-10.375(1) 
(5)10-10.375(1) 
(1)10-10.75(2) 
(1)10-10.75(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


eye eg a 





Thursday 
Oct. 13 


(1)10.75-11.625(1) 
(1)10.75-11.625(1) 
(1)11-12.75(1) 
(1)11-11.5(1) 
(1)11-12.5(1) 
(1)11.25-11.5(1) 


(1)10- 10. 25(1) 
(1)10.25-10.5(1) 


(5)10-10.375(1) 


(5)10-10.375(1) 


(1)10-10.75(2) 
(1)10-10.75(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


(2)8.875-9.75(1) 


(Oct. 11 through Oct. 


Wednesday 
Oct. 12 


(1)10-10.25(1) 
(1)10.25-10.5(1) 


(5)10-10.375(1) 
(5)10-10.375(1) 
(1)10-10.75(2) 
(1)10-10.75(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


(2)8.875-9.75(1) 


17) 


Tuesday 
Oct. 11 


; 
Cn a 


Soe 
mNe poco 


) 
5 
-11.5(1) 


(1)10-10.25(1) 
(1)10.25-10.5(1) 


(5)10-10.375(1) 
(5)10-10.375(1) 
(1)10-10.75(2) 
(1)10-10.75(1) 
(1)10- 11(1) 

(1)10.2 


25-10.5(1) 





{ 
Midwestern (Group 3 basis). (2)8.8 Oe 875-9.75(1) (2)8.875-9.75(1) (2)8.875-9.75(1) 
N.Tex.(For shpt. to Tex.&N M. dest’ ns) (2)9 (2)9. 375 9-10.3(1) (2)9.375-10.3(1) (2)9.375-10.3(1) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)9.37! (1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) 
E. Tex. (Truck Tnsp.) . ; (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) 
Cent. W. Tex. (Truck Tnsp. ) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) 
Motor Gasoline 86 Oct. R (Premium): 
New York harbor ... tebedeecnsss See (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) 
New York harbor, barges. siseecencces See (2)12-13.75(1) (2)12-13.75(1) (2)12-13.75(1) (2)12-13.75(1 
Philadelphia ... (esidecenasescsce SEIEEECEEUIEEED (1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13.75(2) 
Philadelphia, barges petueéentaccesces (EEE? (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) 
Baltimore .. eoee (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14 1(1 
Baltimore, barges (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1 
Motor Gasoline 90 Oct. R (Premium): 
Be BO errr ee as oe see ° sees 
New York harbor, ae Se Gk ac th sia thin Maeda ies 13.75(1) 13.75(1) 13.75(1) 13.75(1) 13.75(1) 
Philadelphia .. $5665.05 Ade RRO OS (1)13.75-14.7(1) (1)13.75-14.7(1) (1)13.75-14.7(1) (1)13.75-14.7(1) (1)13.75-14.7(1) 
Philadelphia, barges” piaticaies. dere nara a ac ‘ . 
Baltimore... ienens (1)13.75-14.1(1) (1)13.75-14.1(1) (1)13.75-14.1(1) (1)13.75-14.1(1) (1)13.75-14.1(1) 
Baltimore, barges ae o«es seee 
Motor Gasoline 83 Oct. R (Regular): 
New York harbor ... sssessccsccee SBR (2)11.6-12.9(1) (2)11.6-12.9(1) (2)11.6-12.9(1) (2)11.6-12.9(1) 
New York harbor, barges. eye (2)10.625-12(2) (2)10.625-12(2) (2)10.625-12(2) (2)10.625-12(2 io aan 12/2) 
Philadelphia . : SE ee een oe (2)12.5-13.2¢2) (2)12.5-13.2¢2) (2)12.5-13.212) (2)12.5- “13 212) (2)12.5-13.2¢2) 
Philadelphia, barges (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12 4-12.6(1) (1)12.4-12.6(1) 
Baltimore . (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) 
Baltimore, barges (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) 
Moter Gasoline: 
Western Penna., Bradford-Warren: 
wee Se, BE CPUONED inccccicececeec 13.25(1) 13.25(1) 13.25(1) 13.25(1) 13.25(1 
‘ 74-76 Oct. M (Regular) ........ 12(2) 12(2) 12(2) 12(2) 12(2) 
Western Penna., Other Districts: 
75-60 Oct. M (Prem) ..ccccccccccose (1)32.75-18.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75 rr (1) 
we-te Oot, TE CROQUIAT) 206. cecsccces (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) 


Note: Research octane ratings, indicated by the letter ‘‘R’’, are minimum ratings. Motor method octane ratings, 


‘ where used, are indicated by 
the letter ‘‘M’’ 





off in amounts ranging from 0.3c to 0.5c per gal. on by 
reports of substantial kerosine offerings at 8.4c and 
No. 2 fuel at 8c. One harbor major said he was forced 
to delay some of his No. 2 cargo shipments from 
reserve storage at the Gulf. A large Independent said 
he would be pressed considerably to store the cargoes 


that amount to $0.80 per bbl., Group 3. Some 
instances were reported of buyers asking refiners to 
hold up shipments pending outcome of coal and steel 
strikes. 

At the Gulf, Southwestern Oil & Refining Co. was 
low bidder on 90,000 bbls. of 80 oct. motor fuel, Type 


due him in the near future. The glut of heating oils in “A” at 9.98c per gal. required by Armed Services 

° some suppliers’ tanks was described by some sources Petroleum Purchasing Agency for early November 
as a “temporary but annoying” development. There lifting; two months previously, bids for same product 
were unconfirmed reports at the week end of “ship- ranged upward from 11.36c, a difference of 2.38c per 
side” No. 2 fuel available at 7.75c per gal., New York. gal. 


Meanwhile, Socony-Vacuum Oil Co. reported in- 
creasing its kerosine prices 0.4c, and No. 2 fuel 0.3c, 
tor retail deliveries in most New York City boroughs. 

Harbor sources generally said the marketing situa- 
tion was extremely confused, with barge and retail 
prices relatively soft and yard prices “very firm.” 

Prices for No. 6 fuel declined 10c per bbl. in the 
Mid-Continent when one refiner reduced his price 


At New York Harbor, barge prices for minimum 
83 Research regular-grade gasoline were off 0.375c 
on reports of sizable offerings of 84/85 Research 
at 10.625c. 

Central Michigan refiners said surplus of straight- 
run gasoline in: that area was increasing. 

In Chicago, marketers said offerings of gasoline 
from the Mid-Continent, Southwest and lower Mis- 
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To increase readability and particularly to enable 
readers to spot price changes more quickly, two 
improvements are being made effective this week 
in the NATIONAL PETROLEUM NEWS price section: 


1. The current week’s prices which are changed 
from the previous week are marked with the letter 
“X” in boldface type If the change is on the low 
of the price range, the “X” is adjacent to the low; 
if the change is on the high of the price range, the 
“X” is adjacent to the high. The boldface “X” will 
be used in the tank wagon as well as the refinery 
and seaboard tables to denote a change. 


2. To relieve crowding of figures in the refinery 


price tables, only the current week’s prices are 
being shown. The seaboard tables in NPN con- 
tinue to carry the current week’s price. The prices 
in all refinery and seaboard terminal tables are 
taken from the Monday issue of Platt’s Oilgram 
Price Service. 





Oil Price Tabulations Revised to Promote Faster Reading 


Parenthetical figures will continue to be used 
in all refinery and seaboard tables. 

In the Gulf Coast Cargo price table on page 68, 
the parenthetical figure after each price indicates 
the number of companies quoting that price. 

In all other price tables, including the Summary 
of Daily Gasoline Prices appearing on the opposite 
page, the parenthetical figures before and after 
prices indicate the number of companies quoting 
the lows and the highs of the price ranges; no 
attempt is made to indicate the number of com- 
panies whose prices are within the lows and the 
highs, and therefore no attempt is made to indicate 
the number of companies contacted for prices for 
each product. Nearly 200 primary suppliers (re- 
finers and tanker terminal operators), plus an 
even larger number of other sources (jobbers, 
compounders, consumers, distributors, brokers, 
tank car marketers, etc.) are contacted for prices 
at regular intervals. 








sissippi River supply points were increasing. Chicago 
water terminal prices for high research regular- 
grade and recycled gasoline were down in amounts 
ranging from 0.125c to 0.25ce. 

In Madison, Wis., a price war resulted in some retail 
station prices about 5c per gal. below those previ- 
ously posted. 

In Chicago, retail prices for gasoline were reduced 
as much as 3c at many service stations over the past 
week end. Price war was said by one industry source 
to be a protest over give-away premiums among serv- 
ice station operators. An NPN survey revealed major 
brand gasoline retail prices ranged upward from 18.4c 
for regular and 20.4c for premium (ex taxes). Private 
brand prices generally were 17.4c for regular, 18.4c 
for premium, but some Independents were selling reg- 
ular at 16.5c and a few at 15.4c, (ex taxes). 

Solvent refined bright stock and neutral oils were 
offered at prices 1.5 to 2c lower in the Mid-Continent, 
with 95 v.i. bright stock at 20c and 200-210 vis., 
90-95 v.i. neutral at 15c. 


ATLANTIC COAST 
Price Trends Vary for Principal Products 


Price trends for major products were at sharp variance 
at Eastern Seaboard terminals. Gasoline and heating oils 
weakened under rapidly accumulating supplies. Heavy 
fuel prices edged higher on the prospect of greater de- 
mand this winter and lower inventories currently. 

At New York Harbor, however, all products were in 
generous supply for prompt delivery, softening some- 
what barge prices for most oils, including heavy fuels. 

Esso Standard Oil Co.’s advance of 15c per bbl. in its 
prices for No. 6/bunker “C” fuel at terminals from Bos- 
ton to Charleston late in the week stood out rather 
prominently. Esso’s barge prices for bunker “C”’ fuel 
were increased to $2.05 per bbl. at New York, Philadel- 
phia, Baltimore and Norfolk, $2.10 at Boston and $2.00 
at Charleston. 

The company’s tank car price for No. 4 fuel was ad- 
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vanced 7c per bbl. to $2.75 at New York, with tank car 
price for No. 5 (15-60 p.t.) fuel up lle to $2.43 at New 
York, Baltimore and Norfolk. 

While Esso said inventories of heavy fuels currently 
were lower, stocks of light oils at many terminals, 
particularly at New York Harbor, rapidly were becoming 
top heavy. 

Barge prices for heating oils at New York were off in 
amounts ranging from 0.3 to 0.5c per gal. on reports 
of sizable No. 2 fuel offerings at 8c and kerosine at 
8.4c. One major supplier said that mild weather had 
slowed his retail heating oil business to the point where 
he was forced to delay cargo shipments from reserve 
storage at the Gulf. 

Meanwhile, Socony-Vacuum reported an increase of 
0.4c in its tank wagon prices for kerosine in metropolitan 
New York and 0.3c for No. 2 fuel. Socony’s kerosine 
price in Manhattan, Brooklyn and Queens was advanced 
to 12:9c; in the same three boroughs, company quoted 
11.9c for No. 2 fuel. 

Perhaps the most pronounced development in any prod- 
uct was the easing in gasoline prices at New York Har- 
bor. Early in the week, a barge offering of 50,000 bbls 
of 84/85 Research regular-grade was available at 10.625c, 
with no takers, or 0.375c below previous offerings 


GULF COAST 
Esso Advances Bunker ‘C’ to $1.65 


Esso Standard Oil Co.’s advance of 15c to $1.65 per 
bbl. in its bunker “C” cargo price highlighted the cargo 
market at the Gulf in the second week of October. Trad- 
ing was exceptionally quiet, with other prices reported 
unchanged. Bunker “C” cargo prices ranged from $1.50 
to $1.75 per bbl. 

There were several deterrents to active trading. Mild 
weather along the Eastern Seaboard caused some buyers 
to hesitate making further prompt heating oil commit- 
ments. Continuation of the steel strike resulted in some 
inquiries being withdrawn for bunker “C” fuel oil. 

There were one or two inquiries reported for gasoline 
on a long-term basis, but spot requirements were negligi- 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
Oct 17 15.13 11 1 
Month Ago 15.18 3.20 
Year Ago 14.59 11.24 
Dealer index is an average of undivided dealer prices 


ex tax, in 50 cities 


Tank car index is weighted average of following wholesale 











markets for regular-grade gasoline FOB refineries or 
terminals Okla Midwestern WwW Penna Calif N Y 
Harbor, Philadelphia, Jacksonville Zoston and Gulf Coast 

ble. Term buyers were said to have specified “0.125c 


off Oilgram, date of lifting.” 

The slackened pace of demand resulted in offerings 
being more freely available than for some time. Lower 
octane gasolines were rapidly becoming surplus items 
from lack of active foreign and domestic demand. 

Several cargoes of heating and residual fuel oils that 
two weeks previously were not offered generally were said 
to be available to spot buyers. No. 2 offerings for the 
most part were held for 7.25c; some buyers said they 
were willing to pay 7c for a December cargo. 

The Gulf continued to be no factor in export trade. 


MID-CONTINENT 
Trading in Fuel Oils Remains Dull 


Another week of mild weather kept trading in fuels 
“in the doldrums,” according to trade reports in the 
Mid-Continent. Gasoline demand was slipping in some 
agricultural areas where, up to now, consumption had 
held at August’s level, refiners said, and offerings of 
both gasoline and range oil were increasing. Solvent 
lube prices were down and residual fuel was priced 
lower in Oklahoma. A few scattered sales were dis- 
closed, but trading generally remained light. 

Highs of price ranges for 2,000 vis. pale and red lub- 
ricating oils were down 0.5c in South Texas when a 
refiner withdrew his 15¢ price. At the same time he 
reported selling a total of four cars of 100 and 300 
vis. at low of Oilyram” and 2,000 vis. pale oil at ‘0.5c 
over Oilgram low” to grease manufacturers and com- 
pounders. 

Solvent refined bright stock and neutral oils were 
offered 1.5 to 2c per gal. lower by two Mid-Continent 
refiners who reported new prices of 20c for 150-160 
vis. 95 v.i. bright stock, 13.5c for 170-180 vis. 98 v.i 
neutral, and 15 and 15.5c for 200-210 vis. 90-95 v.i. 
neutral. “Preferential customers” in some instances were 
being quoted still lower prices, it Was said in some 
quarters. No improvement was indicated in demand for 
either conventional or solvent oils 

Residual fuel prices ranged 10c lower in Oklahoma 
when one refiner quoted $0.80 per bbl. for No. 6 fuel for 
November shipment. There appeared to be no immediate 


heavy fuel storage problem because of coal, steel and 


railroad strikes. However, an East Texas refiner said a 
strike-bound eastern steel mill had asked him to hold 
shipment of “about 25 cars’ of No. 6 oil; he added he 
was short of residual. 

Two brokers reported range oil available for spot 
shipment from Oklahoma and East Texas at “0.25 to 
0.375c below the Group 3 low” to resellers, while the 
last of September “lowest price for resale was 0.125c 
under low.” 

Sales disclosed during the week included the following: 
eight cars of gasoline, half of which was 81 Research 
cycled from the Houston area at 9c, Group 3, and half 
84 Research refined at 9.5c from Oklahoma, to Iowa 
and Illinois jobbers by a Mid-Continent broker; six 
cars of No. 2 fuel at 6.75c to a northern broker by an 
Oklahoma refiner; three cars of UGI gas oil at 6c, FOB 
plant, to a Midwest broker by a North Texas refiner; and 
“about four cars’’ of No. 2 fuel to Kansas jobbers at 
7c, FOB plant, by a Kansas refiner. 


WESTERN PENNA. 
Lube Prices Firm; Demand Steady 


Demand for most products was steady in Western 
Penna. the second week of October. Generally, refiners 
reported lubricating oils fairly active with neutrals con- 
tinuing especially strong. Gasoline sales were held at 
good level by mild weather. Fuel oil demand was strong, 
some refiners said, while others said shipments were only 
fair. Quotations reported by refiners were for the most 
part unchanged. 

Several refiners said inventories of neutral oils still 
were low and they were not offering product in the open 
market. However, there were offerings of 25 p.t. 200 
vis. neutral at 17c from several sources, and sale of two 
cars at 17.5c was disclosed by one refiner. 

Some slight strengthening of lube prices was indicated 
by one reseller. Offerings to him of 25 pour 200 neutral 
were held at 17 to 17.5c, and of 25 pour bright stock 
at 16.5 to 17. Another broker said he had paid 17.5c for 
25 pour 200 neutral, delivered his terminal. Some weak- 
ness in cylinder stock prices was indicated by uncon- 
firmed reports of 600 and 630 flash available at ‘‘dis- 
counts” of 1 to 1.5¢c for large quantities. 

Present supplies of drums were adequate for current 
packaged lube oil shipments, most refiners said, despit: 
indications of tightening supply due to steel strike. Re- 
conditioned drums were plentiful. However, several re- 
finers said orders were being accepted ‘conditioned on 
availability of drums’. 

Little increase in foreign inquiry and orders for lubrica- 
ting oils was noted during the week. 

Shipments of kerosine and fuel oil were heavy, accord- 
ing to some sellers, while others said that they wers 
“building inventories”. One refiner said he was sold up 
on kerosine for October. 

Demand for crude scale wax continued strong and of- 
ferings were scarce, according to several sources, but no 
firming of prices was indicated 
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Dependable 
Petroleum Transportation 


IOWA-ILLINOIS-WISCONSIN-MISSOURI 











Lube Oil Colors Fluorescent 
Petroleum Colors 


PATENT CHEMICALS, INC. 
Serving PATERSON 4, N. J. 
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INDEPENDENT MARKETERS 
Maine to South Carolina 
630 FIFTH AVENUE, NEW YORK 20. N Y 











62 


NATIONAL PETROLEUM NEWS 








WHETHER IT'S... 





OR CHECKERS.... 
\ Ate 


EACH MOVE IS IMPORTANT! 


We've just made one of the most sweep- In towns and cities never before reached, 
ing moves in our history ... we've moved DAVISBILT representatives now stand 
closer to you trailer tank owners and 


ready to discuss your particular prob- 
lems in fluid transportation. You will 


get prompt, direct and personal action 
DAVISBILT now offers its most complete = on your inquiries. 
sales coverage in over thirty-five years 


operators all over the country .. . we've 
moved into your territory. 


of service to users of fluid carriers. The | “ighway sales personnel are eager to 
factory branches and distributors of the tell you about DAVISBILT trailer tanks. 
Highway Trailer Company of Edgerton, For the name of your nearest distributor, 


Wisconsin, now handle DAVISBILT tanks. send us the coupon below. 















DAVISBILT PRODUCTS COMPANY 
1110-1120 Richmond Street 

Cincinnati 3, Ohio 

Send me the name of my nearest sales 
representative. 





NAVE 


FIRM 

r istribut ” le on -gcen 
Our former distributors and sales STREET 
force continue to serve your truck 


and trailer needs erry ZONE STATE 
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CENTRAL MICHIGAN 


Premium Gasoline Prices Range Higher 

Prices for 86 Research premium-grade gasoline ranged 
higher in Central Michigan in the second week of October 
ended Oct. 15. For complete crude price sched- when one refiner withdrew from the market. Warm 
ules, see Sept. 28 NPN, P. 54-55. weather continued to retard demand for light fuels, but 
several refiners said this allowed for ‘“‘much needed” ad- 
ditions to refinery storage of these products. 

Refiners generally also said that residual fuels re- 


Crude Oil Prices 


No crude oil price changes reported in week 











: = . mained in good demand because the work stoppage at 
veneer (Chicago-E. St. Louis Area) steel mills had not yet affected fabricating firms which 
Light Fuel Stocks High; Gasoline Eases are supplied with residual fuel from Central Michigan. 

Offerings of refined and cycled gasoline from the Mid- Prices for high research premium gasoline ranged from 


E > pe Ye Michi 0.125c 
Continent, Southwest and lower Mississippi River supply 13.625 to 14.25¢c per gal., FOB Central Michigan, up , 


sources Were more numerous during the week ended on the low. i en iii 
Oct. 15. At the same time buying interest was slack. Straight-run gasoline remained “easy _ 1 — ; 
available at 0.5 to 0.75c per gal. below refiners’ quota- 
tions of 9.75 to 11.625c, Central Michigan, according to 
some sources. 


Chicago tank car marketers offered cycled regular- 
grade gasoline at prices ranging upward from 8.875c, 
Group 3 basis, and refined 80 Research regular gasoline 
at 9.5c, Group 3, and up. Only a few cars of each were 


reported sold at those prices, however. Demand for gaso- Low Bid to ASPPA is 9.98c for 80 Octane 


line, they said, was in its usual seasonal slump. WASHINGTON—Southwestern Oil & Refining Co. was 

Cycled regular-grade gasoline at Chicago barge termi- low bidder with price of $4.19 per bbl. (approximately 
nals was offered to resellers from 11.25c, down 0.125c, 9.98c per gal.) on 90,000 bbls. of 80 octane motor fuel, 
while refined regular-grade gasoline ranged from 11.75c, Type “A” (all purpose), for bulk lifting from its Corpus 
FOB terminals, tank car marketers said. Christi, Tex., plant early November, in bids opened here 


Oct. 10 by Armed Services Petroleum Purchasing Agency. 


Stocks of heater and furnace oils were large at Chicago é ‘ std ; vo 
Five other bids were submitted to ASPPA against its 


waterway terminals, but suppliers were still reluctant to 


ad P | i + y e 0-- ; Ss i ll WSs: (¥ rices are in dollars 
sell to “outside trade e One retiner Sa id he ha d been reg og No. : : ‘ 7 ~ ” . n i 
4 . er bb ° Ww th a pre ximat p , nts yer gal. rice an 
able to buy a quantity of both grades, but on basis of pos : . I , . = I ad I . 
. > F B nt sh wn n parenthes 2S) 
immediate lifting only. sarge terminal prices for range O po - . 2 


Phillips Petroleum, $4.3932 (10.46c, Freeport, Tex.) ; 
Pontiac Refining, $4.242 (10.10c, Corpus Christi); Petrol 
Refining, Inc., $4.284 (10.20c, Texas City); Taylor Refin- 
ing, $4.245 (10.11c, Corpus Christi); Sinclair Refining, 
$4.2504 (10.13c, Houston). 

In ASPPA’s last previous invitation (in August), bids 

for 80 octane all purpose ranged from $4.7712 per bbl. 

Prices for No. 6 fuel were down 10c per bbl. on the (11.36c) to $5.25 (12.5¢c), FOB the Gulf. 
low and ranged from $0.80 to $0.95 per bbl., Group 3 


o, * * * 


oil and No. 2 fuel to resellers ranged from 9.6 to 9.75« 
and 8.6 to 8.75c, respectively, FOB Chicago terminals. 

Midwest refiners reported no price changes for light 
fuels; range oil ranged from 7.5 to 7.6c; No. 2 from 6.6 
to 7c, Group 3, in tank cars. A refiner and marketer 
sold two cars each of range oil at 7.5c, Group 3. 


f< y y » . r > “offi YY - y ‘ . ‘ 
. tollov ing reduction by one refiner. From the West Coast, two suppliers, Union Oil Co. of 


Most refiners in the Chicago area reported low inven- California and General Petroleum Corp., tied with bids 
tories of No. 6 fuel in spite of the steel strike which has of $3.99 per bbl. (9.5c per gal.) for supplying 80,000 
halted shipments to the mills since Sept. 30. Two bbls. of kerosine for cargo lifting by Armed Services 
sources said refiners had been able to ship out nearly Petroleum Purchasing Agency during first half of No- 
all of their residual fuel just prior to the strike and now vember. 
had storage for approximately two weeks’ accumulation Bids were opened Oct. 14. Union’s price is FOB Wil- 
One refiner said he was 750,000 gals. behind in his No mington, Calif.; General Petroleum’s, FOB Terminal 
6 shipments Island (Los Angeles). 





STORAGE TANKS Vy Dory pap yy 
| Hil Nd) f t}) 


WHAT COSTON OFFERS YOU Oil Refiners, Inc. 


MODERN LUBE OIL REFINERY 


Good Tanks eee COMPOUNDING PACKAGING 
e * 
Fair Prices « « e 
> e = MOHAWK REFINING CORPORATION m 
Quick Shipment 472 FRELINGHUYSEN AVENUE, NEWARK 5, NEW JERSFY 


Refi and Comp di of Oils 











Steel Tanks * Steel Platework %* Steel Stampings * Ask For Prices @ AUTOMOTIVE @ MARINE 
ceageee or @ TRUCK & BUS @ HYDRAULIC PRESS 
931 Ave. “W", Ensley W. L. COSTON & SONS Birmingham 8, Ala. oom. oie 
Manufacturers Stestew 3.3873 
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OIL PRICE SECTION 





Prices at Refineries and Terminals and by Tank Wagon 
PRICES IN EFFECT OCT. 17 





Prices herewith are reproduced from Platt’s OJLGRAM Daily Oil! Price distribution or publicatior During per 
Service, associated with National Petroleum News, whose representa and at times a sellers, withhold quotatior to new t ‘ rt 
tives in all NPN-OILGRAM offices devote their time exclusively to re posting of firm prices but give OJLGRAM the t they otherw 
porting oil industry prices everywhere would quote to the trade in general and w h the nfine g 
Prices shown in tables are sales prices or quotations or genera! offers ar customers only Octane ratings are STM Re Method ra 
or posted prices by refiners, by pipeline terminal operators, and by ngs, indicated by letter R, are minimun ting Motor Metho« 
tanker terminal operators; for current sales and shipments; for the bus ngs are indicated by letter M Parenthetica! firs es be t nd afte 
iness day or period stated; except Tank Wagon prices, prices are for prices indicate number of companies quoting 
bulk lots-such as tank car, truck transport, barge; prices applying t ranges For further details of price conditior pply t ! NPN—OII 
barges or cargoes or truck transport lots only, so designated; FOB re GRAM office or see back of any OILGRAM P e it 
fineries or terminals; in cents per ga except per bbl. where § sign is For complete price service delivered d ’ nm nearest OILGRAM 
shown; wax and petrolatums in cents per pound; ex all fees and taxes publishing office, New York, Cleveland ‘ 
for crude oil and its products lawfully produced and transported; re Price Service, Ir 1213 West 3rd St., <¢ ‘ oO 
ported as received by OILGRAM and National Petroleum News but not bscription rate in 1 $150 per ye 
guaranteed for subscribers’ private use only and not for resale or 
GASOLINE OHIO—Quotations of 8.0. Ohio for delivery 1 CYLINDER STOCKS 
Or points Bright St } ° 
73-75 Oct M 14.0 145-155 vis t 21 
Oklahoma (Group 3) 10 pt : ‘ 
s6 Oct. R Pren 1)10.75-11.625¢1) . 15 1s 
s0 Oct. R Reg (5)10-10.375(1 CALIFORNIA 9 - 
60 Oct. M & below 2)8.875-9.75(1) Los Angeles dist ” Ss filte 
S0-S2 Oct 1 Pren x(1)12.75-16.1(1 650 S.R 12 
MIDWESTERN (Group 3 basis) 74-76 Oct. M Reg (1)11.6-13.6(2 600 fl 18 
<6 Oct. R Pren (1)10.75-11.625(1) oe _ 
® Oct. R Reg (5)10-10.375¢1) 80-82 O M Pren (1)15.85-16.601 
Oct’ M & Below (2)8.875_9.75(1) 74-76 Oct. M Reg 1)13.85-14.1(1 
MI & B 2 75-9. 75 San Joaquin Valley MIDCONTINENT LUBES 
, ’ S0-S2 Oct rer ‘ S51 a . 
N. TEX. (For shpt. to Tex, & N.M,. dest’ns.) 74 ep - > “ a a *¢° + ; ;, FOB Tulsa ba B 
S2 Oct. R Prem 11(2) oor oe ; : Neutrals are 0-10 p.t 
‘6 Oct. R Pret 1)11-12.7501 a Toe enn gener 
76 Oct. R Re (1)10-10.2541) 0.5¢ under 0-10 p.j 
t > 7 0 75(9) generally ire 
be Ont. BR Res 1)30-298. 2843 LUBRICATING OILS | 
60 Oct Meeé se \ ~'9.370-10.301) 
STE » NA. , 
W. TEX. (For shpt. to Tex. & N.M, dest'ns.) WESTERN PENNA Neutral Oils—Conventional 
s2 Oct. R Prem (1)11-11.7541) Prices are r sales made rs reliably Pale Oils Col, 
= - . - reported, to jobbers & compounder only ’ 
<6 Oct. R Pren 1)11-11.501) 60-85 vis 9 r 
x0 > Re (19106 0.75 ) -_ . . , o . ‘6-110 vis 2 1)] 
oar eae he PRY ap a VISCOUS NEUTRALS—No. 3 col. Vis. at 70° F 50 vie. 1)51.809809 
60 Oct ) & 5€ Ww l sto 2 200 Vis. (180 at 100 120-425 fl lo s 4 K(]TS11.5 
ISO ¥ 1917 2 1 
E. TEX. (Truck tnspt.) ‘) p.t 1)20 D 21.541 200 vis , ’ 
86 Oct. R Prem (1)11-12.501) ~ > (1)19.8 + 250 vis 1 14/41 
s0 Oct. R Reg 1910-1101) > P sa ee : 280 vis «(1)13.5-14(2 
¢ . . Below (1) 95 = , -0 p.t (3)17-18(1) 100 vis ; «(1914-14 
0 Oct. M & Be 1 25-10.501 150 V (1 it 100°) 400-405 fi 
an = , , 0 p.t (1)18.5-19.5(1) 
CENT. W. TEX. (Truck Transpt.) 10 pt 10175-18501 Cylinder Stocks 
) | ’ i.o S.e) ’ 
S2 Oct. R Pren (1)11.25 11.541) 15 p.t (1)16.5-17.5(1) 600 sr ve gres 
s6 Oct R Pren (1)11,.25-11.541) 25 p.t (2)1 1601) Black O 
76 Oct R Reg (1)10.25-10.541) 
sO Oct R Reg 1)10.25-10.511) 
60 Oct. M & Below (1)9.5-10.401) 





ARK. (For shipment to Ark, & La.) 
s6 Oct. R Pren 11.375¢1) 
sO Oct R Reg 4 


10.37501) 


60 Oct. M & Below 12501) 
KANSAS (For Kansas destinations only) é 


S2 Oct 





THIS 


2 R Pren 1)11.2-12/1 
S6 Oct. R Pren (1)911.2-1241 is YOUR 
76 Oct. R Reg (1)10.2-11141) 
sO Oct R ‘1 l 


1 
Reg 10.2-11¢ Pe y 
60 Oct. M & Be “ 1)54.125-10.25¢1 = 


WESTERN PENNA, 
Bradford-Warren 


MARKET PLACE! 


A brand New Edition 
of the Famous 


78-80 Oct. M Pren 13.2501 


74-76 Oct M Re; 12 


Other districts: 


A card advertisement in 
NPN’s Market Section 


every week will bring you 


78-80 Oct M Pren (1)12 


2.73-13.8(1 
74-76 Oct. M Reg 11.75-12.8(1) Ps WAVERLY HANDBOOK 
CENTRAL MICHIGAN 
(FOB Central Michigan refineries.) 
s2 Oct. R Pren 
“6 Oct. R Prem 
76 Oct. R Reg 
sO Oct. R Reg 
Str. run gasoline, ex 
Detroit shpt 
Correct for Oct Ww il sc show! 


in two bindings— 
quick and continuous 


Regular .. . .$2.00 copy sales at low cost. 


DeLuxe $3.00 copy 


M@ WAVERLY 
we OIL WORKS CO. 
Ml PITTSBURGH (1) PENNA. 





WRITE FOR SPACE RATES 










NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 





TO YOUR SPECIFICATIONS 
LOW PRICES @ FAST SERVICE 
QUARTS, GALS., 2-GALS., 5-GALS., DRUMS 
Write for Quotations 


WYNNE OIL COMPANY 


PHILADELPHIA 21, PENNA 
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Oil Price Section 





Mid Continent Lube (Cont.) 


Bright Stock—C onventional 
200 vis ID 
10-25 p.p 231 
150-160 vis I> 
0-10 p.p (2)17-1911) 
10-25 p.y (1)17-18.501) 
120 vis I) 
0-10 p.p (2)16.5-18(1) 
Bright stock—sSolvent 
150-160 vi 0-10 p.y ho \ (2)20-23(1) 








WHAT'S BEHIND 
YOUR LABEL? 


@ If your label is “fronting” for 
Elk refined 100% pure Pennsyl- 
vania lubricating oils, you have 
solid quality to sell... at prices 
that make excellent profits for 
you. 


In addition, have nation 
wide promotion of 100% Pure 
Pennsylvania Grade _ products. 
This promotion adds strength to 
the proved preference for these 
top quality oils . known, 
trusted and used for years. 


you 


You can enjoy this solid back- 
ing for your label, plus the ad- 
vantages of ELK Refining Com- 
pany’s unique jobber-compoun- 
der-distributor agreement with- 
out obligation. Get the details 
today. 


Write, wire or phone: 


ELK REFINING CO. 
KANAWHA VALLEY BLDG., 
CHARLESTON 24, 


pee Las 
dS 


W. VA. 


PRICES IN EFFECT OCT. 17 








Refinery & Terminal Prices (Continued) 








Neutral Oils—Solvent RED OILS: 
170-180 vis., 98 vy (1)13.5-15.5(1) 100 No. 5-6 9.5(4) 
200-210 vis., 90-95 v (1)15-16.5(1) 200 No, 5-6 10.515) 
300 vis., 95 v.f 18(1) 300 No. 5-6 11.25(5) 
500 No. 5-6 1215) 
750 No 5-6 12.75(5) 
SOUTH TEXAS (Neutral Oils) 1200 No. 5-6 (4)13.5-14(1 
(Vis. at 100° F. FOB refineries for domestic 2000 No, 5-6 (1)14-14.5(5)x% 
and/or export shipment 
PALE OILS: NATURAL GASOLINE 
VIS. COLOR (Group 3 & Breckenridge prices are to blend 
7 ers on freight Basis shown below Shipments 
100 1%-2 9.009) may originate in any Mid-Continent manufac 
200 No, 2 10.509) turing district 
300 Ne 2-3 11.2505) 
500 No. 214-3 12(5) FOB GROUP 3 
750 No, 3-4 12.75(5) Grade 26-70 ). 875 (Sales 
1200 No, 3-4 (4)13.5-14(1) FOB BRECKENRIDGE 
2000 N i (1)14-14.5(5)x Grade 26-70 75( Quote 
KEROSINE, GAS & FUEL OILS 
OKLAHOMA (Group 3) ARK. (For shipment to Ark. and La.) 
11-43 w.w 12-44 W.w 7 
{2-44 w.w Tractor fie 9 
Range | Diesel fuel 52 & be A 7 
Ss & above I).1. diese Miesel frel S & above 7 
No. 1 p.w N 2 fue 6 
No. 1 straw No fuc p 
N 2 A N 4 fue S1 
6 N 5 fue $1 
14-1¢ \ fue No 6 Tue $1 
MIDWESTEKN (Group 3 basis) WESTERN PENNA, 
11-43 wow (2)7.625-8.511) Bradford-Warren District 
12-44 wow (2)7.75-8.5(1) a ae » 7501 
Range oil (1)7.5-7.601) a. © tm 
ee ee ane, eee (2) 4.9-S(8) No. 2 fue (299 1 
ei 1 p.w Loree St001 Ni ; fue (299 9 
N p st ‘ (1)6.6-7(1) 36-40 gravity 2 
N 4 6.2501 
N 6 x(1)S80.S0-0.95¢01) Other districts: 
15 Wow 19. 5-16 
N. TEX. (For shpt. to Tex. & N.M. dest’ns.) oo 5 cue (1)9.25-9.5(1 
2-44 ‘ (1)8.5 5. 6-40 gravity 2)8. 75 (1 
Ss DI (1)7.5-9.801 
No, 2 \ (1)8.25-8.7501 
N 6 fue $0.90(01 CENTRAL MICHIGAN 
(FOB Central Michigar efinerie 
W. TEX, (For shpt. to Tex. & N.M. dest’ns.) Range l (1)10.5-11.501 
41-4 wow GQ 1 16-49 Wow ke (1)10.75—-11.544 
2.44 wow 10.501 P.W dist ite (4)10.75-11.101 
No. 1 9.952 No. 2 light straw 2)9.75-10.5(2 
No. 2 st (1)8.5-9.25(1 No straw (1)9.75-10.1(1 
No. ¢ ¢ 1)$1.25-1.8041) U.G.1. ga 4)8-S.601 
No » fuel (5)96-7.701 
, T D 6 fue (195.5-7.501 
k. TEX. (Truck irnspt.) 
$1-4 siete 1)8.9-9.29(1) OHIO— Quotations of S.O. O for delivery 
12-44 ‘ 1)S.5-9.501) oO} points 
Ss & above I. diese 298-01) ; 
N 2 l¢ (198 25(1) Kerosine 11 
N 6 fue 1)$0.95-1.7001) 
CALIFORNIA 
CENT. W. TEX. (Truck trospt.) San Joaquin Valley 
41-4 wow (1)9 (1) 10-43 WLW 1)12.6-15.6(1 
S& & above D1. diese (1)8.75-9.2541) Heavy fuel (PS 400, $1.55¢2 
U.G.1. ga 8.511) Light fuel «(PS 300, $2.10(2 
No. 1 fue 19511) Diesel fuel (PS 200 (1910-11 541 
No. 2 fue (1) Stove dist. «(PS 100 (1)11.5-13.301 
No » fue $1.68(1) Los Angeles 
No. 6 fue (1)$1.25—2.00(1) 10-43 W.W (1)12.1-15.1(2 
Heavy fuel (PS 400 x(1)$1.25—-1.50(2 
A . Light fuel (PS 300) x(1)$1.65 O5« 
KANSAS (For Kansas destinations only) Diesel Fuel (PS 200) (1)8.1-11(2 
12-44 Wow (1)8.125—-9.625(1) Stove dist (PS 100) (1)9-12.5(2 
5S & above Diesel (1)7.875-10.125(1 San Francisco 
No. 1 fue (1)97.7-9.301) 10-43 Wow (1)12.6—-15.6(1) 
Ni 2 fue (1)6.S8-S.375(1) Heavy fuel (PS 400) $1.5512 
No. 4 fuel $2.42(1) Light fuel (PS 300 $2.1012 
N » fue ¥(1)9$1.50-1.92(1) Diesel fuel (PS 200) (1)10-11.541) 
No. 6 fue (1)$0.95-1.75(1) Stove dist. (PS 100) (1)11.5-13.301 





Refiners of 
Highest 
Quality 


Petroleum 





Pennsylvania Grade 





Motor Oils 
Bright Stocks 
Neutrals 
Cylinder Stocks 
Waxes 
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M. HENWOOD ASSOCIATES 


ENGINEERS @ ARCHITECTS 


NEW 
Tel. WOrth 4-6485 


YORK 6, N. Y. 


ENGINEERING SERVICE TO 
PETROLEUM INDUSTRY 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT OCT. 17 


WAX 


SEABOARD 
Melting 
EMP 


AMP, 3 


carload 


higher than 
lots; domestic 


points 
Prices are for 


are 


prices are FOB refinery scale in bags or 
bbls fully refined, slabs loose Export prices 
ire FAS; scale in bags or bbls fully refined 


n bags or cartons 


Crude New Orleans Fm P N.Y. 
scale Export Domestic Export 
124-6 wh.x4.55(1 1.542 1.5¢(2)x 
Fully Refined: 
123-5 6.35(2) 
125-7 x7.1(1 ( 7.05(2)x 
128-30 x7.1(1 f 3) 7.05(2)x% 
130-32 6.4001 7.1541) 
133-5 x7.2(1) 6.45 7.15(2)x 
135-7 x7 (1 612 x7.301) 
8-40 x7.S(1) 7.05 7.75(2)x 
, xS.0501 7 2 S( 20K 
i 1 “11.2561 it l x11.2¢1) 


PETROLATUMS 
W“ ESTERN ota N A. 


ily White 





rean White 
ght Amber 
\mber 
Red ) 


NAPHTHAS AND SOLVENTS 


FOB Group 
Stoddard solvent (2)10.375-10.875(1 
‘leaners naphtha 1O.875¢4) 
M.&P. naphtt S75-11.37541 
Mineral Spirits S75-10.37541) 
Rubber solvent (1)10.375—-11.375(1 
icque diluer 2)11.125—-11.375(2 
¢ er 12.125(3) 
WESTERN PENNA 
‘ther Distr 
ntreated Nay 12.7511) 
ddar Solver 12.75-13(2 
OHTO Quotat » OF for delivery t 
») point 
& I Nat 16.0 
liner Si ‘ S ( vent 15.5 
‘ ‘ 15.0 
FE. TEXAS (Truck Trnspt.) 
Stoddard S ent 10.7561 
KANSAS (For Kan. Dest'n. only) 
Stoddard Solvent 12.3751 


ATLANTIC COAST 
V.M.&P. 


Naphtha 


Mineral 
Spirits 


’ 
tiarbor 14 14(5) 
idelpt! i (4913-1401 
E nore 13.543) 
! l 14.515) 
‘ € 14.5 


WORLD’S FIRST 
PETROLEUM INSPECTORS 


Now in Chicago and 33 other 


oil transportation centers 
throughout the world. 


a 
CHAS. MARTIN 
& Company 





October 19, 1949 


Prices 


FOB 


are of 
their 


District 

N. Y. Harbor 
do barges 
\lbany 
Baltimore 
do barges 
3aton Rouge 
do barges 
3oston 
Charlestor 
Corpus 
Houstor 


Christ 


do barges 
Jacksonville 
Miam 
Mobile 
New 
New 
do barges 
Norfolk 
Pensacola 
Philadelphia 
do bar 
Port E\ 
Portland 
Providence 
Savannal 
Tampa 
Wilmingtor 
N. Cc 


Haver 


Orleans 


Y. Hart 

d barge x 
\ibany 
Baltimore 

d barge 
Baton Rouge 

d barges 
Bostor 
Charlestor 
Houstor 

do barge 
Jacksor t 
Mian 
Mobile 
New Haver 
New Orleans 

do barges 
Norfolk 
Pensac 


d barge 
Pt Everglade 
Portland 





Providence 
Savannal 
Tampa 
Wilmingtor 
N.C 


N y Harbor! 
\lbany 
Baltimore 
gaton Rouge 
Bostor 
Charlestor 
Corpus Chris 
Houston 


Jacksonville 
Miami 
Mobile 
New Haver 
New Orleans 
Norfolk 
Pensacola 
Philadelphia 
Port Everglade 
Portland 
Providence 
Savannal 
Tampa 
Wilmingtor 
Nw. C 
Researct 


ctane ratings 


refiners, 
terminals 


ergiade 


Ss 1.836 


FOB 
Ships’ 
86 Oct. R 


Prem. Gasoline 


(1)12.6-14.2(1) 


-13.75(1) 


$(3) 





_ ‘4 
7.901) 
7.911) 
sS.S¢14 
sf ) 
(2)8.25-S.50¢1 
1)7-7.25¢1 
1(6) 
1(4) 
1)S-8.2¢3) 
(1)7.95-8.201 
1)S.6-S.S(1 
1 
5.6110 
14 
1(5 
9.1(8 
1)8.2-8.6(7 


No. 6 Fuel 


2.13(1)x 
(2)1.955-2.105(2 
(3)1.8SS-2.03¢(1)% 


(4)1.77-1.92(1)x 
ctane ratings 
where used ire 


bunkers 


ATLANTIC & GULF COASTS 


their 


and of 
lighterage 
83 Oct. R 
Reg. Gasoline 
(2)11.6-12.9(1 
13.75(1) x (2)10.625-12(2 


tanker terminals 
are exclusive of 
79 Oct. R 


Reg. Gasoline 


refineries & 
prices 

90 Oct. KR 
Prem. Gasoline 


(1)14.05-14.3(1) 12.8(7) 
(1)13.75-14.141) (1)11.4-12.6(3) 
(1)11.3-12.4(1 


10.901 
10.941) 
(1)14.15-14.4¢1) 


13.7501) (2) 


1-11.75¢1 


1.54 (1)12.5-1 
1910.75 1 11.561 
1)10.7 1(1 11.5(1 
13.9(1 2)11.3-19-9(2 
12.141 
(1)13.75-14.7(1 (2)12.5-13.2(2 
1)12.4-12.6(1 


No. 5 Fuel 
(0-10 p.t.) 


Gas House 
Gas Oil 


No. 5 Fuel 
(15-60 p.t.) 


31) (S)$2.68-2.85(1) x82 
9.101 (8)2.65-2.7501 x2.40(1 
301 , 3011) 
S.7( x2.4001 x2.4 
x2.72(1 x2.4001 
% ‘1 «2.0 
xv OF 
i] i 2.674 1 x 
192.2 1)sx 
2.a0() 
i] 1 2.e%°76.4 i . 
S701 2 6811 2 GOCE 
8.511) 
S501 2 l y. 
5.601 
No. 6 Fuel Bunker © Fuel Heavy Diesel 


Barges 


$1.S0-2 


Ships’ Bunkers 


05¢(4)x (7)$1.90-2.05(4)x% s 


Xe. Vol Nae. Uoto) } l 
x1.75(1 K1.75(2) LOG] 
2)1.95-2.10(2)x (2)1.95-2.10(2)x 
1)1.85-2.00¢02)K% (1)1.85-2.00(2)x 

1.60(1) (2)1.60-1,.75(1)x 1501 
6)1.60-1.75(1)x (6)1.60-1.75(3)x (1 { 

L.S5-2.0001)N (€5)1.85-2.0001)% 

1LS0(2) 1.80(2) 

1.7001) K1L.S501) 

1.902) 1.902 

1.60-1.75(2)x (1)1.60-1.75(3)% lf 

1.90-2.05(3)K €1)1.90-2.05¢ x 

1.9001) 1 O¢1) 
6)1.90-2.05(2)% (6)1.90-2.05(2)x 

1.8003) 1L.SO¢ ) 

x2.10(1) x2.10(1) 

¥(191.925-2.075¢01)(1)1.925-2.075(2)x 
$)1.85-2.0001)*% (4:1.85-2.0001)*% 
$)1.74-1,.8S9(1)K (4)1.74-1.89(1)x 
indicated by the letter R ire minimur rat ‘ 

indicated by the letter M 


tanker terr 


operators 


Kerosine 


No. 1 Fuel 
(15) 


(2)8.4-8.9(14) 
2(9)x 
(10 
(2)8.9-9.4(01 
S411) 
8.401 
1.201 
1 29-10.2 l 
(1)8-8. 7501 
2(12 
2(4 
1°49 
(1)8.75-8.8(4 
(1)8.25-8.8(¢2 
(6)9-9.101 
(1¢ 


Diesel Oi 
Shore Plants 
(50 cet., 55 d.i.) 


i 2 l 
Lif 
102 
(1 
1-9.2 

l l 
1; 


Light Diesel 
Ships’ Bunkers 


Ships’ Bunkers (45 cet., 45 d.i.) 


s TOC 





‘ } 
l 
4 
, Th 
} 
] 
6511 
l 74 S6601 
S2li4 
61 
Motor Method 








Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New York 


Boston 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT OCT. 17 
GULF COAST— CARGOES, angen & EXPORT, ALL PORTS 


Cargo prices are FOB ship at Gulf, m mum of 20.000 bbls and are by refiners only to other 
efiners, export agents, or tanker reese athe operators The figure parentheses after each price 
ndicates the number of companies quoting that price 


Aviation Gasoline 


Grade 115/145 (AN-F-4S8 Si] 
Grade 100/130 (AN-F-4s 16.25(2)-17 2 
Grade 91/98 (AN-F-4s 14.7501 16.58 2 
Grade 80 (AN-F-4 l 1 
Motor Gasoline Leaded 
0 R i(Pren I 10.87561 11(2 11.20(2 
Oct R (Premiu 11.51 1213 
Oct R (Re ila 75(1)-—-10(3) 
Oct. R (Regu 142 10.25¢1)-10.5(2 11(2 
2 Oct M (3 1.7501 10.2561 
Kerosine & Light Fuels 
1-43 kerosine 1)-S(2)-8.25(1)-8.5(1)-9(1 
2 Fue ra 7.25(3)-7.5(2)-S8(2 
Diesel & Gas Oils 
17 1 x 7.125 7.2501 
y x 7.2012 7 (1 
| 2 (1 
Heavy Fuels 
, I 1 S$? 2 $2 1 
I t ( I s1 { | y 1.7 
I ! I R i 1 r M M 
se4 M 
ecuennaes ) ee & ved eneeeen FUELS 
b insp a nes meet Specification AN 
\N-F-32 


_ — - Aviation Gasoline ———— —— — 








District Grade 115/145 Grade 100/130 Grade 91/98 Grade 30 Jet Fuel (JP-1-2) 
w York . 1 S501 18.163 (2)16.6-16.701 1)15.7-15.8501 
I Ma 18 .2(2 16.742) 15.9501) 
Portland, Me 17.51) 
Phila., Pa Is.1(1 16.601 
| nore 1S8.1(2 16.6(2 15.851 
k, Va I8.1¢2 16.6¢2) 1D (1) 
eston. S. ¢ 1S(2 16.5(2 15.7501) 
Orlear I l 17(2 ] (2 14.75(1) 661 
I on I ge 
tor Tex 18 .75(2 17 15.5 14.75¢2) +6061 
LAKE PORT TERMINAL PRICES 
Buffalo Cleveland Detroit Toledo 
Oct I 1D ( 
} Oct (he 13 
} ne lf 1( 1 
el Fu 10.4061 9 .85(2 9.2 1 
1 Fue 10.612 10.142 
2 Fue 114.6 S5(1 9.4(2 
> Fu 
» Fu rt 1 6.352) 1)5.75-6.25(2 
k 7.2(2 ro] 6.1(2 (1)5.5-6(2) 
TANKER MARKET REPORT 
(Ocean Freig Rat 
supplied by Dietze Ir New York N \ & ship broker ind tank steamer chartering 
\ll rate ‘ t f 2240 pound unless therwise stated are for ves 
t ver 14,000 TDW ind unless otherwise tated are in dollars per ton For purposes of rate 
ilatior nly, it t i ed that New York is the port f discharge whenever the range 
USNH mt ecngss \pproximate rates in cent per bbl may be determ ned by dividing per-ton rate 
by follow onvel i gasoline, 8.7: kKerosine, 7.9: N 2 fue 1.5; 30 gravity crude, 7.3 
t B i ( 
LAST PAID OWNERS ASK 
ew York (Clear S 2.00 S 2.00 
(Dirty) 1.92 1.92 (2.00 
4 iz 15 
I I ie ¢ el =" 
I I SNH 7.62 26 /S.89 
UNITED STATES FLAG CHARTER 
VESSEI TDW CARGO TRADE KATE Be IFTING 
l ROSINA MARRON 15,500 Dit ty f/USNH $1.92 I ite Oct 
10/7 PURE OI! 15,500 Clear 'SNH 200 Early No 
10/7 CONOCO DENVER 15,500 Cle 'SNH 2.00 Mid Nov 
] |; R. P. SMITH 15.500 Cle 'SNH 2 Early No 
(T cutive 
0/11 FORT MIMS 15,500) Dirty Basi f/USNH 1.92 Early Nov 
0/13 THE CABINS 15,500 1D) Carib. / He 1.7! Farly Nov 
10/138 O. M. BERNUTH 12.000 Dirt Carib. /Houstor iJ Late Oct 
10/4 ARKANSAS Mm) Clear Basis Los Angeles 'USNH 1.92 arly Vv 
FOREIGN FLAG CHARTERS 
G. FASSIO 15,0) Dirty Basis Abadan/UKCont 7 6d Oct. / Nov 
INGRID 11,500 Dirty Basis Abadan/UKCont 7 (6d Nov 
BEAUREGARI) 12,000 Dirt Persian Gulf/Norway 60 Kr Novy 
1 PUNTA VAGNO s.000° Dirty Curacao/Cristoba Os Early Nov 
e114 VALLDEMOSA 1.000 TD Carib./USNH 1.82 Early Nov 


(Two consecutives 
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LPG PRICES 


(Of refiners, FOB refineries, in cents per gal., 


tank cars or transport trucks) 


Com- In- Com- Indus- 
mercial dustrial mercial trial 
District Propane Propane Butane Butane 


N.Y Harbor. 5.5(1 1 1.7 1 1.751) 
Philadelpt 2 l 
Baltimore 


riastings 


_ CONTENT —_ AT —_ 


packages FAS : Ik, 
FOB t 
Bright stock Steel Drums Bulk 
DD) color, - is. at 210 
Io vi 1 py  wPy- 1 1 1s—1 s(1) 


Neutral Oil Col, 


PACIFIC COAST 


(In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 


or Deep Tank Lots) (P.s. 200) (Pos. 400) 
San Pedro 
{ lif ol.c 
Sar Fr i is =? Si 
I il Ore 7 ~ 
ee 77 


MEXICAN BUNKER PRICES 


Mexican Gulf Ports 
U.s. Dollars per Bbl. 
Bunker ¢ Diesel 
iships’ ( Ships’ 
Bunkers) Bunkers) 


Tamp S1.¢ < 
Veracruz $1.60 
Minatitlar S1 


Pacific Coast 


Guayma $3.16 $3.9 
Manzanillo lf 66 
Salina Cruz lt ny 





CRAUN TRANSPORTATION, INC. 
BETTSVILLE, OHIO @ PHONE: 2461 
Contract Carrier for Petroleum Prod- 


ucts in Ohio & Michigan 








DEPENDABLE BULK LIQUID 
MOTOR TRANSPORTATION 


SERVING 
Pa., N.J., Md., Del., D.C 
Ohio, Va., W. Va. 


COASTAL TANK LINES 
YORK, PA. 








WHITE ROSE 
GASOLINE 


FAMOUS 
SINCE 1882 


e 
WRITE OR WIRE 


THE NATIONAL REFINING CO. 
CLEVELAND 15, OHIO 








i EN-AR-CO 
PETROLEUM 
PRODUCTS 
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Commercial or consumer tank car, tank wagon, dealer and service 
station prices for gasoline do not include taxes; they do, however, in- 
clude inspection fees as shown in next column. Gasoline taxes, shown in 
separate column, include 1.5c federal, and state tazes; also city and 
county taxes as indicated in footnote. Kerosine tank wagon prices also 
do not include taxes; kerosine taxes where levied are indicated in foot- 
Dealer discounts are shown in footnotes. 


notes. 
Oct 17 1949 as 


Atlantic White Flash 
(Regular Grade) 
Gaso- Gaso- Kero- 
line line sine 
T.W. Taxes T.W. 


ATLANTIC 
REFINING 


Philadelphia, Pa 14.2 6.5 12.2 
Pittsburgh . . Bese 6.5 13.35 
Allentown 14.5 6.5 12.8 
Erie aa6een 15.1 6.5 13.35 
Scranton 15.1 6.5 13.1 
Altoona 15.1 6.5 13.35 
Emporium 15.1 6.5 13.35 
Indiana . 15.1 6.5 13.35 
Uniontown 15.1 6.5 13.35 
Harrisburg . 14.8 6.5 12.8 
Williamsport 15.1 6.5 13.1 
Dover, Del. 13.8 6.5 12.2 
Wilmington . 13.8 6.5 12.2 
Boston, Mass 14.1 4.5 nae 
Springfield 14.8 4.5 
Worcester... 14.3 4.5 

Fall River 14.1 4.5 
Hartford, Conn 14.4 5.5 

New Haven 14.3 5.5 
Providence, R. I 14.1 5.5 os 
Atlantic City, N 13.7 4.5 12.0 
Camden 13.7 4.5 12.0 
Trenton . 13.7 1.5 12.0 
Baltimore, Md 13.6 6.5 anes 
Hagerstown ... 14.4 6.5 
Richmond, Va. ........ 13.8 7.5 12.5 
Wilmington, N. C. 14.1 7.5 12.1 
Brunswick, Ga. ... 15.6 8.5 - 
Jacksonville, Fla. 14.9 8.5 


Mineral Spirits V.M.&P. 


T.W. T.W. 
Philadelphia, Pa 14.00 16.5 
Pittsburgh, Pa ‘ 7.8 18.5 


Fuel Oils—T.W. 


1 2 5 6 
Pam, PG. sscce 2S 11.5 7.29 5.60 
. Pittsburgh .. i? 12.45 
Allentown .. 12.8 3.3 
Wilmington, Del. 12.2 11.5 
Dover er 11.5 
Springfield, Mass 12.7 
Worcester . 12.2 
Hartford, Conn ‘ ‘ 11.8 


Taxes: 


Brunswick, Ga., kerosine price does not in- 
clude ic state tax. 


Notes: 

Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. 

Gasoline T.W. prices are to dealers & con- 
sumers; kerosine T.W. prices to consumers. 


Mineral Spirits prices also apply to Stoddard 
Solvent. 


CONT’L 


(N. B. Prices are Continental’s 
‘‘normal’’ prices. Current sell- 


OIL ing prices may be lower than 
‘‘normal’’ because of local com- 
petition.) 


N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tan Wagon Taxes T.W. 


Denver, Colo. ... 14.8 13.8 7.5 14.7 
Grand June 16.9 15.9 7.5 17.1 
Pueblo ‘ 15.8 14.8 7.5 15.7 
Casper, Wyo. ... 15.7 14.7 6.5 14.9 
Cheyenne 15.7 14.7 6.5 15.6 
Billings, Mont. . 17.0 16.0 7.5 16.2 
RE aieas ob ewan 17.0 7.5 17.9 
Great Falls .... 17.0 16.0 7.5 17.9 
PE wkrseue as meee 16.5 7.5 17.9 
Salt Lake, U. .. 16.4 15.4 5.5 16.5 
Twin Falls, Ida. 19.3 18.3 7.5 19.4 
Albuquer., N. M. 15.7 14.7 9.0 15.1 
RNoswell ........ 14.8 13.8 9.0 14.4 
Santa Fe ....... 16.0 9.5 15.4 
Muskogee, Okla.. 14.0 13.0 8.0 12.9 
Oklahoma City.. 14.0 13.0 8.0 12.9 
EE. wesaden ens 14.0 13.0 8.0 12.9 
Taxes: 


Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 
le; Cheyenne, 1c; Casper, Ic. 


Notes: 
T.W. prices are to consumers & dealers. 


October 19, 1949 


These prices in effect 
posted by principal marketing 
headquarters offices, but subject to later correction. 


Tank Wagon Prices 


Inspection fees per 


1/20c; N. C. 1/4c; 


companies at their 


HUMBLE Humble 
(Regular) Gaso- 

OIL Tank Re- line 

Wagon tail Taxes 
Dallas, Tex. ..... 13.0 18.0 5.5 
a, WERE seccecs BED 18.0 5.5 
Pea - 13.0 18.0 5.5 
San Antonio ... 13.0 18.0 5.5 

Kerosine 

Tank Wagon Retail 
Dallas, Tex peas 12.5 17.0 
a). web ee see 12.5 17.0 
Houston : ee 12.5 17.0 
San Antonio ...... 12.5 17.0 


Notes: 


T.W. prices are to all classes of dealers and 
consunmiers 


Esso Gasoline 


IMPERIAL (Regular Grade) 
OIL Kero- 


Gasoline Gasoline sine 
T.W. Taxes T.W. 
Hamiltor Ont 23.0 11.0 25.0 
Toronto 23.0 11.0 25.4 
Srandon, Manr 28 .7 0 au 
Winnipeg 26.% 0 28.9 
Regina, Sask 25.5 10.0 27.8 
Saskatoon 27 .5 10.0 29.5 
Edmonton Alta 21.4 4.0 23.4 
Calgary 21.4 9.0 23.7 
Vancouver, B. C x21.0 10.0 x¥25.5 
Montreal Que 23 0 11.0 25.0 
St. John, N. B 20.5 13.0 23.5 
Halifax, N. 8S 20.5 13.0 23 .5 
Taxes: 


Gasoline taxes are provincia] taxes. 


Notes: 

Prices are per imperial gal. which is 1.2 
U. S. gals.—T.W. prices are to divided & 
undivided dealers. 

x Effective Oct. §8 

xt Effective Oct 11 


Fire-Chief Gasoline 


TEXAS 


| (Regular Grade) Kerosine 

co Dealer Gasoline Dealer 
- ZeWe Taxes T.W. 
Dallas, Tex. .... 13.0 5.5 12.50 
Fort Worth .... 13.0 5.5 12.50 
Wichita Falls .. 13.0 5.5 12.50 
Amarillo ....... 13.0 5.5 12.50 
2 sthescasce Se 5.5 12.50 
Me FGSD ccccccee 15.9 5.5 13.85 
San Angelo ..... 13.0 5.5 12.50 
Seas 13.0 5.5 12.50 
DE cecseneee 13.0 5.5 12.50 
SEE. ssccecese Be 5.5 12.50 
San Antonio .... 13.0 5.5 12.50 
Port Arthur .... 13.0 5.5 12.50 


Notes: 

Dealer t.w. prices apply also to all classes 
of consumers with minimum delivery of 50 
gals. 


CALORIEA Cee ee. ane 
STANDARD 


ular) 80/87 line sine 
y T 


T. -T. Taxes T.T. 
San Fran., Cal. .. 14.1 17.6 6.0 18.1 
os Angeles ...... 13.6 17.1 6.0 17.6 
GE. Hawad wed eee 15.5 19.0 6.0 19.5 
Phoenix, Ariz. .... 16.9 20.4 6.5 20.9 
a Oe. ssasece Been 20.3 7.0 20.8 
Portland, Ore, .... 14.7 18.2 7.5 20.2 
Seattle, Wash. .... 14.7 18.2 8.0 20.2 
Sy a6ne6se0s 17.6 21.1 8.0 24.1 
Th ctwwiesee aio 18.2 8.0 20.2 
Boise, Idaho ...... 3 22.8 7.5 25.8 
Salt Lake, U. .... 16.4 19.4 5.5 16.5 
Honolulu, T. H. .. 14.9 18.4 7.5 18.9 
Fairbanks, Alaska. 26.9 30.4 3.5 36.9 
PEED acnsessvase Baul 19.6 3 21.6 


Taxes: 


Boise 7.5c tax applies to motor fuel only; 
avgas taxes are 1.5c federal, 2.5c state. Hono- 
lulu 7.5¢ tax applies to motor fuel only; avgas 
taxes are 1.5c federal, 4c territorial; Honolulu 
TT prices also do not include Hawaiian gross 
income tax of 1% to resellers, 25% to con- 
sumers. 





ncluded in both gasoline and kerosine price 


unless otherwise specified, are as follows: 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ll. 3/100c; Ind. 2/25; 
Kans, 1/100c, La. 1/32c; Minn. 5/200c; Mo. 1/25c; Neb. 2/1 

N. D. 1/20c; Okla. 2/25c; 8. C. 1/8c; 8S. D. 1/40c; 
Tenn, 2/5c; and Wisc. 3/100c. 


00c; Nev 


Kerosine inspection fees only: Ala. 1/2c; lowa 1/50c; Mich. 1/5 


California Standard (Cont.) 


Nates: 

Prices for Chevron Supreme (Premium) are 
2c higher than Chevron (regular), except Utah 
which is 1.5c higher than Chevron (regular) 


Prices for Chevron Aviation 91/98 are 2c above 
Chevron Aviation 80/87; for Chevron Aviation 
100/130: 5e above Chevron Aviation 80/87; for 
Chevron Aviation 115/145 above Chevror 


Aviation 80/87 

Base kerosine t.t. prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct % 400 gals. & over 
deduct 4c; tank car-truck trailer, deduct 5.5c 


. 


Esso Gasoline 
(Regular Grade) Kero 
Gasoline Gasoline’ sine 
T.w Taxes T.W 


ESSO 
STANDARD 


Atlantic City, N. J 13.7 4.5 12.0 
Newark 13.7 4.5 12.0 
Baltimore, Md 13.6 6.5 11.8 
Cumberland ..... 14.8 6.5 13.1 
Washington, D. C. . 14.0 5.5 12.2 
Danville, Va. ..... 14.5 7.5 13.1 
Petersburg ..... 14.1 7.5 12.7 
ee 13.4 7.5 12.1 
Richmond . : 13.8 7.5 12.5 
Roanoke ..... , 15.4 7.5 14.0 
Charleston, W. Va 15.4 6.5 14.7 
Fairmont .. ane 15.3 6.5 15.0 
Parkersburg ..... 15.3 6.5 13.3 
Wheeling ...... : 15.0 6.5 15.9 
Charlotte, N. C. . 15.0 7.5 12.8 
Hickory ...... ‘ 15.2 7.5 13.0 
Me BO ccsccecseces ES 7.5 13.3 
Ree 15.2 7.5 13.0 
err 7.5 12.5 
Charleston, 8. C. .... 13.9 7.5 

Ge. cccsccsses 15.3 7.5 

Spartanburg..... 14.5 7.5 veee 
New Orleans, La. oe 28.8 10.5 11.6 
Baton Rouge .. 13.5 10.5 11.2 
RRORGEEER cccveseces BMF 10.5 12.7 
Lake Charles ...... 13.6 10.5 12.0 
Shreveport .......... 15.0 10.5 11.7 
TO BR. cascvscaee TES 10.5 11.6 
Knoxville, Tenn. ..... 14.8 8.5 12.5 
Memphis ..... cseeese BGee 8.5 12.4 
Chattanooga ........ 14.7 8.5 12.4 
WMamavile cccccccceces 29.23 8.5 13.0 
Little Rock, Ark co SBR 8.0 13.1 


Newark, N. J. . i 
Baltimore, Md. - 17.5 
Washington, Lb. C ‘ 1 


FUEL OILS—T.W. 
No.l No.2 No.4 No.6 


Atlantic City, N. J. 12.0 11.5 

Newark .. 12.0 11.5 $2 .456 
Baltimore, Md 11.8 11.4 $3.14 $2.39 
Washington, D. C. 12.2 11.8 $3.25 $2.49 
Norfolk, Va. 12.1 11.0 se , 
Danville oo 02 ; 12.1 
Petersburg... - 13.7 tH 

Richmond .. ee 43.5 11.4 

Roanoke. ° , 13.0 

Charlotte, N. C... 12.8 11.9 

Hickory .. ‘ » 33.0 12.2 

Raleigh hate -o Bee 12.4 

Charleston, 8S. C 11.2 

Columbia 12.5 

Spartanburg 11.7 


Taxes: Louisiana kerosine prices do not in- 
clude ic state tax. 


Naphtha—Newark t.w. prices are for de- 
liveries of 200 gals. or more; less than 200 
gals., 0.5c over posted t.w. prices; steel barrel 
deliveries, 6c over posted t.w. prices. Balti- 
more & Washington prices are for t.w. de- 
liveries of 25-99 gals., no discounts. 

Notes: 


Gasoline T.W. prices are to consumers & 
dealers. 


Effective 4-6-49, minimum retail resale 


price of 17.7c (ex tax) for Esso Gasoline 
posted throughout New Jersey. 
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Tank Wagon Prices (Continued) 
SOCONY 
VACUUM 


Aire S/V 8/V 
oak Gal =... Mobilgas Mobilfuel MOBLILHEAT Nhe 4 ho. 6 
Gasoline 80 91 100 (Regular Grade) Mobil Kerosine Diesel , (Ne. 2 Fuel) - Fuel a 
Taxes T.W. T.W. T.W. T.C. T.W. T.C. Yard T.W. T.C. T.W. T.C, Yard T.W. T.W. Ww. 
New York City: x12.9 12.1 x11.9 9.02 >. 6 
Manh. peaeeads 5-6 eee . sgn a°4 x#10.1 x¥13.1 12.1 9.1 x*¥12.0 9 .0e >. Gt 
Kings |:....... 5.5 aes coe Se xi19.9  x12.9 12.1 9.0 x11.9 1.02 5 6 
Queens ......... 5.5 sphap ares 14.1 x12.9 12.1 . - XILY 9.02 5.60 
Richmond . 5.5 ° 19.4 ose. aes 14.2 9.0 9.8 13.0 ‘ 12.1 8.6 8.9 11.6 ».02 5 60 
See: Be Ss cece Oe 21.3 22.3 24.8 12.8 13.8 9.2 9.4 12.5 9.2 12.0 8.8 9.0 11 5 8.86 6.19 
Binghamton ...... 5.5 ards — 602 14.4 15.5 10.6 10.8 13.7 ee 13.1 10.1 10.3 12 6 ene 
Buffalo oeaache: Oe 20.5 21.5 24.2 13.8 14.8 10.5 10.7 13.8 10.4 13.3 9.9 10.1 12 8 8.4 
Jamestown ....... 5.5 21.8 ap 14.3 15.4 10.5 10.7 14.0 - 13.0 9.9 10.3 + St ae =e 
By VCORMOE ceccos 5.5 ions “oo ose6 14.3 x¥10.2 x¥13.3 12.6 4 2 12 1 2 
ie ee 5.5 alia re 2a 15.3 10.4 10.4 14.2 pee . 10.0 10.2 12 8 
Rochester ee 5.5 20. 21.4 23.4 14.1 15.2 10.3 10.5 13.6 — 12.9 9.8 10.0 12.4 
Syracuse ........-. §.5 22.0 23.0 25.0 13.8 14.8 10.3 10.5 13.6 10.2 12.8 9.7 9.9 12.3 
Bridgeport, Conn. . 5.5 oak e vas ene 14.3 9.1 9.1 mee eo- Sees 8.7 8.7 11.4 
Danbury Eee 5.5 cena <r oe 14.9 men 3.2 dimen as SS = 9.8 12.1 
Hartford 5.5 caihe ae 18.1 14.4 9.5 9.5 13.3 9.6 12 9.1 9.1 11.8 
New Haven 5.5 20.3 ‘ee see 13.0 14.3 9.1 9.1 eo 9.2 11.9 8.7 8.7 11.4 
r, Me 7.5 2.8 cane sess 13.4 14.8 10.0 ‘a 14.0 10.2 13 9.6 ss 12.7 
eee 7.5 22.4 23.4 chs 12.9 14.1 9.3 13.3 9.3 12 8.9 11 9 
Boston, Mass 4.5 19.0 20.0 22.0 12.9 14.1 0.2 13.3 9.2 12.3 SoS ; 11 9 
Concord, N. H 5.5 e080 7 eees ‘ee 15.1 12.9 10.5 12 D 
Lancaster 5.5 pie 16.4 12.2 15.4 14.3 11.¢ 13.9 
Manchester ...... 5.5 aie ee coax ese 14.6 10.6 14.2 13.0 10.3 12 6 
Providence, R. I... 5.5 18.9 19.9 21.9 12.9 14.1 9.2 9. 13.1 9.2 12.4 SS 12.0 
Burlington, Vt. ... 6.5 :se-e kee 13.9 14.9 10.5 10.5 ape 10.6 13.4 9.8 9.8 12.4 
ee 6.5 one awe 15.5 11.0 bom ae 13.5 . 10.5 12.9 e« owes 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
EE er ee eee ree 16.5 15.0 18.0 19.0 16.0 17.5 16.5 
Ps ME 6 nercecneenarsvenesvonsse 18.5 16.5 19.5 25.5 17.5 19.0 18.5 


Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
Discounts: 
Mobil Kerosine—Mt. Vernon, T.W. less 0.3c for deliveries of 300 gals. or more. 
Mobilfuel Diesel—0O.5c for single delivery of 800 gals. or more. 
Notes: 
Gasoline T.W. prices are to Consumers & Dealers. 
Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals. 
x kiffective Oct ~ 
xt Effective Oct. 12 


x Effective Oct. 4 
OHIO 
STANDARD Aviation Gasoline-Cons. T.W. Sohio X-70 Gasoline 
Sohio Esso (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Avia. Avia. Esso Esso Con- Re- S.R. D.C. V.M.&P. hi : ; 
Gasoline 62 80 Avia. Avia. sumer seil- Sol- Naph- Naph- Varno_ Sol- Kerosine No. 1 No. 2 
Taxes Clear Clear 91 100 T.W. ers 8.8. vent tha lene vent T.W. Sohio-Heat Sohio-Heat 
Akron .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Canton eo 8.6 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cincinnati . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Columbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Dayton 5.5 20.0 22.0 23.0 26 0 18.5 15.0 19 0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Lima . 5.5 20.0 22.0 23.0 26.0 18.5 15-0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Mansfield 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
on ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Portsmouth 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Toledo -. 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Youngstown 5.5 20.0 22.0 23 0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Zanesville . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 


‘ Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax 
Exemption Form A-10 to supplier. 


oC 
< 


supporting purchase with State Tax 


Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5¢ higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 05c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 05c; 250 to 499 gals., 1c; 500 gals. or over 1.5¢ 


Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. S.S. prices are at company-operated stations. 


INDIANA STANDARD KENTUCKY Crown Gaso- Kere- 


Net line sine 
Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of STANDARD Dealer Taxes T.W. 
ne i yulk ) its ere the cor ’ iVv’s ices » . te 

Indiar bulk plar wl t npany prices are publicly posted Covington, Ky. ....... 13.8 8.5 14.3 
Red Crown (Reg. Grade) RED. Ssnsenesccso. Sen 8.5 14.0 
Red Cr’n. Red Cr’n, Stanolex Furnace Oil Louisville ......... - 15.5 8.5 13.3 
Cons. Dir. Gasoline Kerosine 100 gals. Paducah ........... 15.4 8.5 13.0 
ff iw Taxes fm 1-99 gals. & over Jackson, Miss. ..... 15.4 7.5 12.9 
Chicagi I 17.5 15.5 5 14.7 : ‘ WEE kas tcccscess Bee 7.5 12.4 
South Bend, Ind 18.0 16.5 5 15.2 13.7 12.7 Birmingham, Ala. .... 15.4 8.5 13.2 
Detroit, Mich 16.9 15.4 4.5 14.4 13.5 12.5 DY adecdseteceenes —e 9.5 12.9 
St. Paul, Minn 17.5 16.0 6.5 14.9 12.7 11.7 Montgomery .......... 15.5 9.5 13.3 
gm age 16.9 15.4 5.5 14.1 12.5 11.5 Atlanta, Ga. ......... 15.6 8.5 13.0 

§ Auis, Mo 16.7 15.2 4.5 14.1 12.3 11.3 
‘ Wichita, Kans 14.4 14.0 65 127 10.9 ~e REA. Neasecscicocce Tee 8.5 13.7 
Omaha, Nebr 17.0 15.5 7.5 14.2 12.6 11.6 BERACOM 2 cccccccces sooo SES 8.5 13.1 
Fargo, N. D 18.3 16.8 5 15.5 13.8 12.8 PE: wsvnasneacce “ee 8.5 12.7 
= +e ~ D Is.2 16.7 5 15.4 14.7 x13.7 Jacksonville, Fla. ..... 14.9 8.5 12.7 
lwaukee, Wis 17.6 16.1 5.5 14.8 13.3 12.3 MIG. kisicccnncsss BS 6868 Be 
Fuel Oils T, W.—Chicago, Il. POE seetecsdscce BED 9.5 12.6 
COE. sésiccesscsivese MA 8.5 12.7 

Standard Stanolex Stanolex Stanolex 

Heater Oil Furnace Oil Fuel A Fuel ¢ Taxes: 

1-99 gals. .. seis 14.2 13.2 1-744 gals 5.6 7.45 
100-149 gals. .... 13.2 . 750 gals. & overt 785 67 Gasoline tax column includes these city & 
150 gals. & over . 12.7 county taxes: Mobile, 2c city; Birmingham, 1c 


150-399 gals 


county; Montgomery, ic city & 1c county; Pen- 
400 gals. & over 


sacola, lic city. Other taxes not included in 
prices: Georgia, kerosine, 1c; Montgomery, 


a! 
= bo 
-~Ito 


Taxes: kerosine 1c; Mississippi, kerosine 0.5c. 
St. Louis, Mo. gasoline tax includes lc city tax Des Moines, Ia. kerosine and furnace oil Notes: 

prices do not include 4c state tax State sales, occupation, consumer & use taxes to be added 

where applicable bane Consumer t.w. prices are same as net dealer 
x Effective Sept. 12; shown incorrectly in Oct. 12 NPN prices. 
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CLASSIFIED 


DISPLAYED: Advertisements set in special type or with border— ‘Position Wanted’’—10 cents a word. Minimum charge $2 per insertion. 
$10.00 per column inch. Box number counts 3 words. Copy must reach us by Wednesday 
UNDISPLAYED: “For Sale’, “Wanted to Buy’, “Help Wanted’, preceding date of issue. 
Business Opportunities’, Miscellaneous classifica- A a . P 
tions set in type this size without border—25 cents a word. Minimum All classified advertisements are payable in advance. 
charge, $6.25 per insertion. No agency commission or cash discounts on classified advertisements. 





For Sale — Wanted to Buy 





WANTED TO BUY 1 1,000 oF 1200 gal 
truck-tank BOX 266 
AI FOR SALE-—1941 Fruehauf Transport Double 
FOR 8 E Bulkhead 1620-355-1665 1946 International 
Tractor K-7 Air Unit in good condition. BOX 


STEEL STORAGE TANKS 272. Positions Wanted 


8 — 8000-Gallon, Tank Car FOR SALE: 1946 —2 ton Chevrolet 750 gal POSITION WANTED: 21 years experience ir 
Tanks, Coiled and Non- tank truck Four compartment 300-200-150- sales, full line petroleum products particularly 
100. Good shape $1100. Fowler Oil Co. Hones- white oils and petrolatums in Metropolitar 

coiled dale, Pa New York and New Jersey BOX 264 


10—10,000-Gallon, Tank Car 


Tanks, Coiled and Non- vou Sane: Bulk Plant located northern In- POSITION WANTED: Experienced Chemist 
diana 5000 gallon storage with established Petroleum and chemigals lubricants fuels 
Coiled farm and commercial business approximately 


. . automotive; research development desigr 
one million annual gallonage. BOX 267 production. BOX 271 


OTHER TANKS TOO! 


’ FOR SALE: 1—1937 Model EQ Mack Tractor PERMANENT resident of St Petersburg 
Also Complete Tank Onss! & 1940 Heil, 3850-gallon semi-trailer. Equipped Florida with 25 years experience ir selling and 
with airbrakes, saddle tanks, 10:00 x 20 tires, handling petroleum products, desires contact 
IRON & STEEL PRODUCTS 3” Pittsburgh Meter, and Hose. Price complete 


P th any ec er Major or Independent or 
$1300. 1—1941 Studebaker Tank Truck, 1000- ae, ag wees Mase 


Equipment Company contemplating representa 
INC. gallons, ticket printing meter. Price complete ’ “< ete “es ares 
$1000. Box 265. oy in the Tampa-St. Petersburg area BOX 
af . 


13456A S. Brainard Ave., 
Ce Se, Se FOR SALE—Fuel Oil business with real estat POSITION WANTED: Will invest capital and 

Ed adel usiness pal estate = 22 Pa ‘ . anavgeris > 
near Sellersville Pa Tankage for 24,000 15 years major oil company managerial ex 











‘“‘ANYTHING containing IRON zallons Railroz ; , ffice . s perience in order to become associated with 
—_—_—_—_—_—_—— ~ cned " — = oi. . ne rf building and established Independent or Major distributor 
or STEEL , EVITT ‘INC - . jae oo Ph _ = Young, capable, Engineering degree, excellent 
Pe 5-8443_ = oe hila 2 references. Full particulars first letter. BOX 
, 2€0, c/o National Petroleum News 
FOR SALE SALES EXECUTIVE: Wholesale and retail 
1—-Model 371 Used Bennett Computing FOR SALE sales. Wide experience in tank car and dis 
Pumps. Completely Rebuilt—-$150.00 . tributor marketing sales romotion, T.B.A 
F.O 5 Chieaie og is — : 1946 2-ton Dodge, 1200 Gal., 5 Compt., FiDUtOr irke £ ale Pp 


merchandising real estate Employed by 
Major company in executive sales capacity 
personal reason for desiring a change Have 


Light Weight, Streamiined skirted tank, 


1i—S000z% Curtis Drive-on Lift—NEW Manifold, pump, meter, reel $2485. 


3EST OFFER 
































S i . ? International—2000 Gal., 2 Compt worked for and with the Independents, Sem 
phere POWER CORP. skirted tank, pump, 2 meters, etc. Per- Majors and Majors Am open to any offer 
1387-54 Sema State St. fect Fuel Oil Truck. $1655 where there is a challenging job to be done 
Chicago 19, Mlinois Nias ae Excellent war record Graduate Petroleum 
60 Good Used Computers $75 to $125.00 Engineer Age 42. BOX 273, c/o National 
216,000 Gal. Bulk Tanks $585.00 Each Petroleum News, 
FOR SALE: 1946 International Model 2—12,000 Gal. Bulk Tanks 385.00 Each 
KS-7 tractor, 35,000 actual miles, run- ; ’ ene 
ning tank fifth wheel I.C.C. marker PENN ECONOMY OIL CO., INC, Position Open 
lights; with Black Diamond 3618 gallon Bedford, Pa. 
trailer, 1800, 1200, 61S, compartments 
Both units hog excellent condition and SERVICE STATION maintenance man familiar 
ready = non Price $3,000.00 a with all details of construction of stations and 
TANK CAR OIL CORPORATION bulk plants and who can handle men. Large 
Rm. 311, Forsyth Bidg., Atlanta 3, Ga. FOR SALE independent. Year around work. Write in de 
Alpine 6086 . P rnerience. ¢ salary »sirec 
‘ d Used equipment that has been kept in = a — ——_ hme x en = agg ate 
ate ) f Oo etrole News 
excellent maintenance for our own serv- ou am ave C/O NauOnS . 
ice Time payments Write for details 
Make us an offer 
FOR SALE — USED TRUCKS Item 1 ‘ay 2750 gal. semi-trailer 
with air brakes, Estimated Value 
SPECIALLY SUITED FOR ONL FIELDS $ $00 to 1000 
(b) Chevrolet tractor with 
We have a limited number of used low air brakes, and pump cae 1200 
y 0 n 
. . ’ 
stake trucks with horns; GMC Model 454’s (c) New Bowser Xacto-pak WANTES 
and International K7's, for sale far be- pump and meter unit with engine GASOLINE PUMP 
low current market price. Will haul pipe, 10 G.P.M — on trailer or “ 
“ separate alue oll SALESMAN 
other long material up to 40-ft. lengths. Item 2—-3000 gal. tank truck. Value 
Actual length of bed, 14 ft. All trucks ’ 1800 to 2000 
driven by our own drivers since new and Item 3 3610 gal Diesel truck Liberal commission, exclusive territory 
strvined a cor ewe 6 1.000 34000 Ibs. g.Vv.W has remarkable 
w , 
R ss maps Srey % low operating cost record Value basis No objection to handling allied 
miles. Fully guaranteed. For Complete 2500 to 3000 ; 
Details and Prices, Write Item 4—4300 gal. semi-trailer and lines. Old established computing gaso- 
heavy duty tractor. Value 5500 to 7000 
THE WILLET CO. Item 5--New side mounting electric line pump manufacturer Pumps are 
, drive hose reel Value 189 
700 S. Desplaines Chicago, III. Item 6—Two Bowser ticket print- leaders in design and appearance. Our 
ers, one new and one rebuilt. New 
Value, each 110 men know of this ad Apply by letter 
Item 7—-Several 2” Bowser meters 
some rebuilt New Value, each 197 to BOX 269, National Petroleum News 
FOR SALE Item 8—-200 G.P.M, Yale & Towne 
pump New Value about ‘ 280 1213 West Third Street. Cleveland 13 
Gasoline station and wholesale fuel oil Item 9-—6 Philadelphia Hose reels 
& gasoline business two trucks 90000 Estimated New Value, each. .50 to 75 Ohio 


Item 10—S\ Three way angle valves, 
a number of 1%” to 4” flange 

INQUIRE BOX 268, c/o National Pe- valves, 8 4” pump strainers 

troleum News. Diamond Oil Company 

299 Maple St., Mariboro, Mass. 


gal. storage doing 400000 gal. yearly 
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CRUDE PRODUCTION AND RUNS TO STILLS (Total U.S.) 


MILLIONS OF BARRELS DAILY 


JS FMAMJSJASONDJSFMAMJJASONDJIFMAMJJASOND — 8 152229 5 12 19 263 1017 2431 
| 1947 1948 1949 OCT. NOV DEC. 














GASOLINE STOCKS (Dist. 5 Not Included) 


MILLIONS OF BARRELS 


Crude Oil Stocks 


(Bureau of Mines figures in thousands of 
barrels) 


Tea 
+} 


Change 


mais 
1 as a 











from 
-ey8 Oct. I Oct. 8 Oct. 1 
, Pennsylvania Grade 3,191 3,296 105 
4 Other \ppalachiar 1,922 1,949 1 27 
~ Lima-Michigar 1,087 1,144 57 
Lilinois-Indiana 10,940 10,92 12 
Arkansas 2,782 2,684 Ys 
Kansas S491 8$,429 62 
: eS g Louisiana 13,768 13,03: 7 
North 45 36 2 
Re Gulf 10.31: 57 743 
Mississipp 2,623 2.566 7 
New Mexico 7,349 7,260 So 
Oklahoma }O.811 30,061 Tw 
Texas 118,558 116,795 1,7¢ 
Fast Texas 17,140 16,702 43S 
West Texa 16,517 $4,662 1,855 
JIT WMAms J ASU BD 8 15 2229 5 '2 19 26 3 10 17 2431 Gulf Texas 28,944 28,777 167 
OCT NOV DEC Other Texas 25,957 26,654 69 
Panhandle 1,581 1,922 +341 
North 6,653 6,927 274 
° 30 i 340 i,aa0 y 4 
RESIDUAL FUEL OIL STOCKS (Dist. 5 Not Included) Sout! 6.349 6.387 12 
F BARR 
MILLIONS OF BARRELS Rocky Mountait 13.910 13,998 +4 SS 
100 California nel heavy 36,027 36,342 +315 
Foreigr 6.841 7.600 L759 
I il eruc t 
80 in | $ 258,300 256,085 2.e1 
Total located r Bu 
reau of Mines’ East 
- Coast District 13.569 14, 25+ 687 





Penna. Crude Runs to Stills 


Compiled by National Petroleum Assn from 


reports of ali companies refining Penna. Grade 





Crude Figures in b/d 
Week Ended Week Ended Week Ended 
Oct. B, 1949 Oct. 1, 1949 Oct. 9, 1948 








JFMAMJJASOND 8 15 22295 12 19 26 3 10 17 243! — — —— 
OCT NOV. DEC. 
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REFINERY OPERATIONS 













‘American Petroleum Institute figures in Gasoline 
thousands of barrels of 42 gallons each. Production at Gas Oil & 
Figures include reported totals plus esti- Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel OU 
mate of unreported amounts and are Daily Average % Operated Natural Blended Production Production 
therefore on a Bureau of Mines basis.) Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Oct. 8 Oct. 1 Oct. 8 Oct. 1 Oct. 8 Oct. 1 Oct. 8 Oct. 1 Oct. 8 Oct. 1 
East Coast ....-.5+-eeeseeeeeces teens 196 820 87.0 89.6 2,440 2,259 269 206 1,237 1,178 
Appalachian (Dist. 1) . te eeee 93 04 78.8 79.7 335 32 3s 1 i7 53 
Appalachian (Dist. 2) .. pes veeewEwe 69 70 92.0 93.3 261 253 29 15 52 73 
Ind., Ill., Ky. ceecee - O54 942 85.9 84.9 3,587 3,770 401 131 496 SS4 
Okla., Kans., Mo 152 26 87.9 82.9 1.766 1.675 177 a9 560 560 
PORE DOMED «cccece ii — aoe 190 197 64.0 66.3 946 911 62 52 141 161 
Texas Gulf Coast ceee : eeeeces 1,266 1,395 80.1 88.2 4,045 4,32 645 163 1,816 2,151 
Louisiana Gulf Coast ....... ee eee 4175 469 103.7 102.4 1,558 1,445 394 308 S04 727 
No. La. & Arkansas see ied eae rr 77 70 80.2 72.9 218 202 56 is 67 67 
Rocky Mt. New Mexico (Dist. 3) ........ 12 12 80.0 80.0 45 46 13 13 
Gomer Beeeey Bee. CEE, GB) co ccccnccicacdes 158 187 74.2 87.8 541 571 29 10 225 258 
CRE nose tcscoeeens Tew keeee dante 793 $11 74.4 76.1 2,365 2,597 90 he) 1.143 S37 
zoteal U. G.—i. Of BM, Bass occ cccccicrs *5,335 5,493 82.6 85.1 18,107 18,381 2,190 1,812 7,131 6,962 
U. gs B. of M. Basis, Oct. 9, 1948 ‘ 5,598 92.1 17,045 2,415 7,131 
East of California eae 542 1,682 84.2 S&S 15,742 15,784 2,100 1,713 5,988 6,125 
Includes 454,000 bbls. of foreign crude runs 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Oct. 8 Oct Oct. 8 Oct. I Oct. 8 Oct. 1 Oct. 8 Oct. 1 Oct. 8 Oct. 1 Oct.8 ™ 
East Coast ....... ** +. ** .* ‘* 1,367 af 11,686 11,236 27,189 26,399 9,963 9,617 22,883 ° 22,834 100.0 
Appalachian (Dist. 1) se eeee 70 401 408 S5Y 771 424 415 2,550 2 568 90.4 
Appalachian (Dist. 2) cn dhwe edema 90 145 140 204 203 93 54 1,134 97.3 
Se secaekd es cveesoeed abate nnee 813 5,505 5,437 13,303 13,028 3,705 3,761 22,183 90.2 
Okla., Kans., Mo. .. ~~ : ee a 441 1,674 1,646 6,225 6,192 1,867 1,883 9,048 S2.1 
Inland Texas ....... . ctewKh base ne 313 931 876 970 987 1,502 1,440 3,601 42.4 
Texas Gulf Coast oe ed Perry Te 1,514 1 3,345 3,595 14,734 14,102 7,342 7,115 14,454 97.2 
Louisiana Gulf Coast .....ccccscccccccces 407 2,220 2,263 4,509 4,339 2,465 2,507 5,672 98.1 
eo ee FT PCT Ter eer 120 520 162 826 845 364 351 2.495 72.6 
Rocky Mt. New Mexico (Dist. 3) ........ 20 50 50 96 96 31 29 76 25.1 
Other Rocky Mt. (Dist. 4) ........ bee tien 227 403 391 2,132 2,085 620 621 2,532 S8.3 
California ... A as ee ee ee 1,981 1,918 668 692 14,753 14,438 39.846 10.162 16.079 00.7 
Total U. 8S.—B. of M. Basis ......... 7,363 7,514 27,548 27,196 85,800 3,495 68,222 67,955 102,707 92.5 
U. S.—B. of M. Basis, Oct. 9%, 1948 8,770 26,946 73,713 58,997 91,411 
Kast of California ; 5,382 5,596 26,880 26,504 71,047 69,057 28.376 27,793 86,628 87,320 92.9 
Unfinished gasoline stocks included are 7.128.000 bbis., 18,555,000 bbls 





U. S. Crude Oil Production GAS OIL AN 

(American Petroleum Institute figures) 
WEEK ENDED 
Oct. B Oct. 1 
Barrels Barrels 
(Daily Average) 


DISTILLATE STOCKS (Dist. 5 Not Included) 


(MILLIONS OF BARRELS) 











New York-Penna 37,600 46,800 
Florida , 1,000 1,000 
West Virginia 8,650 8,050 
Virginia 100 100 
Ohio—Southeast 5,400 5,450 
Ohio—Other 4,150 
Indiana 27,500 
{llinois 186,700 
Kentucky 23,550 
Michigan 17,200 
Nebraska . S00 
Kansas ** 249,600 
Oklahoma * 413,800 101,000 
Texas: 
District 1 27,400 27,200 
District 2 125,300 123,100 
District 3 379,100 373,900 
District 4 193,850 189,950 
District 5 35,250 34,600 
East Texas 251,700 245,450 
Other District 6 86,200 83,700 
oa, aa a: dee JFMAMJJASOND 8 1S 2229 5 12 19 26 3 10 17 243) 
Ss c i- 0 » ) . 
District S 581,350 565,850 OCT NOV. DEC 
District 139,250 140,150 
District 10 92,100 92,450 
PR gece ae ee CRUDE OIL STOCKS (Total U.S.) 
AO n 4ouisiana ‘ 7) o a 
Coastal Louisiana 111.300 377.600 MILLIONS OF BARRELS 
Total Louisiana 528.450 191.900 
\rkansas 72.200 70.800 
Mississippi 91,150 98,950 
\labama 1,300 2.100 
New Mexico—Southeast 125,000 122,650 
New Mexico—Other 350 350 
Wyoming 124.800 128.700 
Montana 24,550 295.150 
Colorado 63,450 64,450 
Utah 2.550 2 350 
California 59.100 SSS8_500 
Total U. S 1.956.150 4.890.800 
Penna Grade crude incl 91,750 60,400 


Estimated daily production in barrels of lease 
ondensate mixed with crude and moved in 
rude pipe lines (not included in above crude 
petroleum tabulation) week ended 7 a.m 
Oct. 8, 19449 


\rkKansas 3.700 Texas Gulf 18,100 
No. La 6,050 Wyoming TOO 
La. Gulf 14,050 California 2.950 
Mississippi 3,300 

Texas Inland 9,800 Total U. §S 58,650 








. JFMAMJJASOND 8 15 2229 5 i2 19 26 3 10 i7 243) 
)kla Kansas, Neb gures are for week 
rent 7 a —y Oct 6 "oe ' OCT NOV. DEC 
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About Oil People 








Young Jobbers 


Effective jobbing today consists of 
three vital phases, according to Nel- 
son E. Matthews, 29, secretary- 
treasurer of Matthews Brothers 
Wholesale, Inc., Clarksburg, W. Va. 


He believed these phases are (1) 
prompt services to customers, (2) de- 
velopment of know-how to solve cus- 
tomers’ financial, technical and serv- 
ice problems effectively, and (3) de- 
velopment of effective merchandising 
among retail dealers. 


Mr. Matthews’ first contact with 
the oil business came in 1932, when 
he went to work for his father and 
uncle, J. Elbert Matthews and Ezra 
W. Matthews, in a super service sta- 
tion in the downtown section of 
Clarksburg. He worked there dur- 
ing vacations and after school until 
1937, when he attended West Vir- 
ginia University, receiving a B.S. de- 
gree in business administration in 
1941. 

He entered the U.S. Air Force in 
August, 1941, and returned home in 
November, 1945, as lieutenant colonel 
after two years with the 8th Air 
Force. He rejoined the family busi- 
ness, which, in October, 1946, be- 
gan wholesale distribution of Socony- 
Vacuum _ products. The company 
has grown from one station outlet to 
14 station outlets and 21 commer- 
cial outlets. Recently it has broad- 
ened its field of operations to in- 
clude supply of factories, machine 


Arvin S. Wellman has been named 
managing engineer of Asphalt Insti- 
tute’s Pacific Coast Division. Edu- 
cated at Hendrix College and the 
University of Arkansas, for the past 
16 years he has worked in industry 
and with the Arkansas Highway De- 
partment in laboratory control, de- 
sign, construction and maintenance 
of highways. From 1942 he served 
with the U. S. Navy as lieutenant 
commender assigned to airfield con- 
struction and surfacing in the South 
Pacific. 

* . . 

A. W. Ambrose, president of Cities 
Service Oil Co., was presented the 
President's certificate of award for 
employment of handicapped persons 
at the weekly Chamber of Commerce 
meeting in Bartlesville, Okla., in ob- 
servance of ‘National Employ the 
Phycically Handicapped Week.” 
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Mr. Matthews 


shops and the coal industry. In No- 
vember, 1948, the company located in 
its present building—a_ three-story 
building for offices and warehousing 
of products. 

Married, with three daughters, Nel- 
son is a member of the Lions Club, 
the Junior Chamber of Commerce 
and the American Legion. 


Fred W. Shield 
(left), retiring 
president of the 
Independent Pe- 
troleum Assn. of 
America, is shown 
receiving a scroll 
in recognition of 
his recruiting work 
from Robert L. 
Wood, IPAA mem- 
bership committee 
chairman, at the 
association’s an- 
nual banquet held 
Oct. 3 at Fort 
Worth. Scroll 
bears names of 
1200 new mem- 
bers 


After three and a half years of 
operation, Adams and Dawson Oil 
Co., Dillwyn, Va., has built up a 
1,200,000 gallonage in gasoline, fuel 
oil and kerosine, handles lube oil 
and grease and a large volume of 
tires. Partners Herbert B. Adams 
and V. Wayne Dawson, serving the 
12,000 population of Buckingham 
County, started with one truck tank- 
and three storage tanks. They now 
have two 1,200-gal. tank trucks with 
power takeoff and meter, four stor- 
age tanks with 40,000 total gallon- 
age. They recently began distribu- 
tion for Kelly Springfield Tire Co. 

Both partners are members of Vir- 
ginia Oil Jobbers Assn., the Masons 
and American Legion. Mr. Adams 
is sheriff for Buckingham County 
Mr. Dawron, a public accountant, is a 
member of Ruritan Club. 


* * * 


New assistant medical director of 
The Texas Co. is Dr. Curtis H. 
Baylor, former professor of medicine 
at the American University of Beirut, 
Lebanon. A resident of Pelham, N. 
Y., Dr. Baylor is a graduate of Johns 
Hopkins Medical School. From 1938 
to June of this year he has been 
with the university as professor and 
head of the university hospital medi- 
cal service. 

* * * 

Under the direction of President B. 
J. Kohler, Puritan Oil Co. Inc., has ex- 
panded with a new bulk plant at 
Philip, S. Dak., three new trucks and 
a new office and sales room at their 
bulk plant at Newell, S. Dak. The 
company recently shifted from Sin- 
clair to Pure Oil products. 





NATIONAL PETROLEUM NEWS 











THERE IS NOTHING SO DEAD AS 
AN ENGINE THAT WON'T START! 








: er 
Vive | one 
FLEET-WING BATTERIES 


keep em running 


LEET-WING believes that the 

consumer of petroleum products 
and associated lines buys them be- 
cause they are dependable! That’s 
why Fleet-Wing’s new line of live 
power batteries has gained such wide 
acceptance and favor. Fleet-Wing 
live power batteries last and last— 
give full starting power when a 
motorist wants and needs it. Fleet- 
Wing batteries are just another 
reason why Fleet-Wing finds favor 


with the motoring public. 


A letter inquiring about a Fleet-W ing Franchise will receive 


immediate attention. Expansion is under way—write today ! 


FLEET-WING CORPORATION 


THE 1438 MIDLAND BUILDING « CLEVELAND, OHIO 


JOBBER 
BRAND 
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ABOUT OIL PEOPLE 


Recent construction at Pen Fern 
Oil Co., Wilkes-Barre, Pa., includes 
a 2,800-sq. ft. warehouse addition and 
a pump house. Directing company 
operations are partners J. Harry May 
and Gwyneth H. May. The former is 
president of Wilkes-Barre Board of 
Education, vice president of Wilkes- 
Barre Kiwanis Club, director of the 
local Osterhout Library, director of 
Wyoming Valley Playground Recrea- 
tion Assn., member of the Pennsyl- 
vania Petroleum Assn., and a major 
in the Red Feather Community 
Chest drive. 








* a * 

Home town name license plate 
frames and comic ads in newspapers 
are among the advertising media used 
by May Oil & Tire Co., Sturgeon 
Bay, Wis. Headed by Frank May, 
president; Merlin May, vice president; 
and Orson May, secretary and treas- 
urer, company recently purchased a 
new 1949 Dodge truck. The officers 
are members of the Gulf Assn. Eagles 


a } 3 ' Club, American Legion, C.O.F., with 


ee Orson May serving as finance of- 


ta are 








ficer of the local Legion post. 


ETTER LIGHT sxcane | oieee y 


Kreutzer has 


been named man- 
' aging director of 
Liquefied Petro- 
os leum Gas _ Assn. 


to replace How- 





And with Stenco equipment it’s better business in ard D. White, 
more ways than one. Not only will you pump more who is resigning 
gas but you'll use less electricity as well. effective Oct. 31. 
ie, , ; ‘ LPGA counsel 
A leading major oil company compared the con- and secretary 
ventional flood ofan ordinary 1000 W. open reflector since 1946, Mr. 
: with a 900 W. Stonco Multi-Lite Unit. This impartial | Kreutzer engaged Mr. Kreutzer 
test revealed that Stonco gave up to 7! times the in private law 
flood and brilliance with only 90% of the wattage. practice from 


from 1931 to 1941, during which 
period he frequently represented trade 
associations. His World War II serv- 


MORE: This Stonco Assembly cost approximately 
309, less than the ordinary reflector. Stonco Units 


are maintenance free. No wiping, washing or read- ice as Navy lieutenant commander in- 
justing. When you blow a 1000W. reflector you're cluded work as supervisor of con- 
in total darkness: When one Stonco Light goes tract terminations, Bureau of Aero- 
you've still got 600W. with which to carry on. nautics, and as assistant executive 


officer at Naval Air Training Center, 
Jacksonville, Fla. He is a graduate 


« 0 of DePaul] University School of Law. 

[ At present the LPGA executive vice 
president, Mr. White will be asso- 

Ylahie LIGHT SYSTEMS ciated with the newly organized 
Perlite Development Corp. 


, Albuquer- 
STANDARD @ ZITEMASTER * ZLOODMASTER 


que, N. Mex., as owner and officer 


John H. Filbert, owner of Paxtang 


YOURS FREE: A complete chart of the test readings Oil Co., Harrisburg, Pa., has added 

comparing 1000 W. of conventional flood with 900 W, of the selling of transports of fuel oil 

Stonco Flood ts now available for your study. It's a money and gasoline to his purchase in truck 
Wy saving story you can’t afford to miss. Send for it today. loads of lubricating oils and greases. 
ee Now working alone, Mr. Filbert start- 
a 5 








ed in the oil business with Rusk Oil 


STONE MANUFACTURING COMPANY Co., Philadelphia, in 1919. He is a 

member of the Harrisburg Chamber 
489 Henry Street Elizabeth 4, N. J. : of Commerce, the Hershey Country 
Club, the Elks and the Pennsylvania 
Petroleum Assn. 
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ABOUT OIL PEOPLE 


Sinclair Refining Co. recently ap- 
pointed R. L. Alexander as manager 
of operations of the marketing de- 
partment under the direction of 
Ernest L. Hughes, vice president in 
charge of marketing. 

Mr. Alexander joined the account- 
ing department of Sinclair at Chi- 
cago in 1918. He was transferred 
to New York in 1924 and shifted to 
the sales department there in 1925. 
Prior to his latest appointment he 
held the post of staff assistant to 
the general sales manager. 





+ + 


Promoted to 
chief engineer for 
CPIM, Royal 
Dutch Shell re- 
finery subsidiary 
on the island of 
Curacao, off the 
Venezuelan coast, 
is J. P. Jurrius, 
formerly assist- 
ant chief engi- 
neer. Mr. Jurrius 
entered service of 

Mr. Jurrius Bataafsche Petro- 
ileum Maatschap- 
pij at The Hague 

in 1921. Sent to Mexico, he worked 
in the engineering and pipe line de- 
partment until 1925, when he trans- 
ferred to Maracaibo, resident engineer 
section. In 1935 he was sent to Cura- 
cao, where he has served as chief 
maintenance engineer and assistant 
to the chief engineer. From Decem- 
ber, 1946, to August, 1947, he was in 
charge of building a refinery at Car- 
don, Venezuela. 





* 


Marty Oil Co., Monticello, Wis., has 
been enlarged by the purchase of 
two stations and the addition of a 
truck. Company proprietor is Willis 
J. Marty, a past master of his Ma- 
sonic Lodge, past patron of his East- 
ern Star Lodge, president of the local 
country club and former member of 
the town board. 


* * . 


A new office in front of its W. Fill- 
more St. warehouse has been com- 
pleted and occupied by General Gas 
& Oil Co. of Chicago. The office was 
built at a cost of $4,500 and has 
fluorescent lighting. Project was part 
of a larger construction program, 
including a $12,000 warehouse addi- 
tion. Company president is Milton 
H. Lambert, with George Thompson 
newly appointed sales manager. 

Mr. Lambert is a member of Chi- 
cago B’nai B’rith executive council, 
vice president of Austin Zionist dis- 
trict and chairman of a _ postwar 
service committee entertaining 50 
hospitalized veterans each month. 
Servicemen are taken to ice shows, 
theaters, boxing shows and other 
sporting events. 
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“Easy to Install, Operate, 





ROPER %4uck PUMP 


Gel your new equip mentand replacements nor ! 


Be ready for the heavy delivery season by equipping your trucks 
with dependable Roper Pumps. The Roper 3600 Series 
Pump, shown above, is a complete unit ready to receive 

any type of drive and be installed in any 

convenient position. 

Adjustable relief valve assures full capacity when pumping 
and allows operator to shut off nozzle without 

stopping pump. 

Very little servicing is required. Occasional 

lubrication of outboard bearing and checking gland 
adjustment is all that is needed. 

Split gland makes repacking easy when required. 

The 3600 Series Roper Truck Pumps are 

built in seven capacities to meet all requirements. 

Let us send you all the facts. 


Write for Bulletin today 


GEO. D. ROPER CORPORATION 
410 Blackhawk Park Avenue 
ROCKFORD, ILLINOIS 


ROPER 


Kotary amps 
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Mr. Dixon Mr. Teeters 

W. J. B. Dixon 
was appointed as- 
sistant to vice 
president (for- 
eign) and H. D. 
Teeters was 
named _ assistant 
to vice president 
(domestic) in or- 
ganizational, 
changes made re- 
cently by The 
Texas Co. Mr. 
Dixon was for- Mr. 
merly an assist- 
ant treasurer, 
handling foreign financial matters. 
Mr. Teeters was formerly an assist- 
ant treasurer handling domestic fi- 
nancial matters. Elihu Madison 
was appointed manager of Texaco’s 
economics department. 

* * * 

Champion Oil Co., Beckley, W. Va., 

has established a bulk plant and 


Madison 





service stations at its recently pur- 
chased property at Sprague, W. Va. 
Adding to a two-story tile building 
already on the property, Champion 
has installed four underground bulk 
tanks totaling 22,500 gals. in a rear 
building, and has built a steel garage 
with aluminum siding. The garage 
will house three trucks and a car, 
and will be used for oil storage. 


Company, which handles Sinclair 
Refining’s line of oils and greases, 
sells its own brand of gasoline under 
the name, “Champion.” Its advertis- 
ing program includes a one-year con- 
tract with local newspapers. Owner 
is J. K. Cunningham, a Kiwanis Club 
member, who plans to erect a major 
service station in 1950. 


* x * 


R. C. Granberry has been promoted 
to division petroleum engineer of 
Humble Oil and Refining Co.’s south- 
west Texas division, Corpus Christi, 
replacing Paul R. Turnbull, who has 


resigned. Promotion was one of 
several recent changes made by 
Humble. 


New assistant division petroleum 
engineer, southwest Texas division, is 
Sam Barclay, Jr., former supervising 
petroleum engineer in the Houston 
office. 

Assistant District Chief Clerk J. S. 
Moore has been transferred from 
Avery Island district, Louisiana di- 
vision, to Goose Creek district, Gulf 
Coast division. 


Harvey E. Kerr, Shell Oil dealer 
salesman of Oakland District, was ac- 
claimed “salesman of the month” for 
the northern division for August. 
Mr. Kerr won the award for increas- 
ing throughput of Shell products in 
his dealer zone. 


* oa * 


Following the recent death of 
partner Vance E. Heasley, Tri County 
Oil Co., Franklin, Pa., became Tri 
County Petroleum, Inc., with the 
following officers: C. W. Power, presi- 
dent; Robert M. Dale, vice president; 
A. C. Crouser, secretary and treas- 
urer; and Fred O. Bingman, sales- 
man. 


* x * 


A new loading dock has been com- 
pleted by Wingrove Oil Co., Sheboy- 
gan, Wis., as part of an expansion 
program calling for the erection of a 
10,000-gal. storage tank in the spring 
and the purchase of new truck equip- 
ment. Company president is Walter 
H. Wingrove, past president of the 
Wisconsin Petroleum Assn., a _ di- 
rector of the local Commerce Assn., 
and chairman of the board of the 
First Congregational Church. Henry 
S. Dentz is vice president. Secretary- 
treasurer Ralph Berger serves on the 
board of the Junior Commerce Assn. 


om * * 


Stephens Oil Co., San Antonio, 
owned by Thomas B. Stephens, has 
recently installed two 11,500-gal. fuel 
oil storage tanks. 





Shown above, at the extreme right, is A. E. Stevenson, governor of Illinois, presenting the proclamation of Illinois Oil Progress 
Week to a group of oil men. Left to right. are: C. D. Carlson, division manager, Continental Oil Co.; J. W. McLin, division 


manager, The Texas Co.; Ross Carter, division manager, Mid-Continent 


Petroleum Corp.; W. R. Williams, Illinois state 


chairman, OIIC, assistant to president, Smith Oil & Refining Co.; W. J. Arnold, assistant to president, Pure Oil Co.; Lars Carl- 
son, district representative, OIIC: Wesley I. Nunn, advertising manager, Standard Oil Co. (Indiana); Gale Kahnweiler, city sales 


manager, Continental Oil Co., and the governor 
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GLOBE-UNION ENGINEERING 
BUILDS BETTER BATTERIES 


38 years Globe-Union engineering and production methods have built 

better batteries and made possible noteworthy technical advances in battery 
development. Today the dependable performance of the modern motor car is due 
in no small measure to the dependable performance of modern Globe-Union 
batteries, widely used for both original equipment and replacement. 


In re- 
placement service, the toughest of all battery service, 


Globe-Union quality, dura- 
bility and ‘Spinning Power’ for split-second starting are known ‘round the world 


“—, Ve. 
— GLOBE: NION —GLOBE-UNION INC. 


MILWAUKEE, WIS. 


Atlanta, Ga. © Cincinnati, Ohio * Dallas 


, Texas * Los Angeles, Calif. * Medford, Mass 
Emporia, Kan. © Memphis, Tenn. 


* Mineral Ridge, Ohio * Oregon City, Ore. * Philadelphia, Po 
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This group of directors were among those attending the recent St. Louis Convention of the National Butane-Propane Assn. 
(Left to right): Joseph Herrmann, San Antonio, Fla.; J. H. Winton. Beaumont, Tex.; John L. Locke, St. Paul, Minn., retiring presi- 
dent: R. N. Short, Franklin, Ky., and H. G. Bauer, Webster Groves, Mo. 


C. Stacy Adams, in charge of Sin- 
clair’s foreign departments, has been 
elected a vice president of the Sin- 
clair Refining Co. at Paris. Mr. Ad- 
ams joined the company in 1919 as 
chief clerk at Buffalo. In 1924 he 
was transferred to Brussels as man- 
ager of the Sinclair Union Petro- 
leum Co., S.A., Belgium. 

In 1937, he was elected president 
of the Belgian company, holding that 
position until 1939, when, in antici- 
pation of the outbreak of hostilities 
in Europe, Sinclair sold its interest in 
that company. Returning to the U. S. 
he was appointed assistant to the 
general sales manager, Sinclair Re- 
fining Co. in 1940. 

Shortly thereafter, he returned to 
the Paris office of the Sinclair Re- 
fining Co., where he remained until 
a few days prior to the German oc- 
cupation. 

Upon his return to this country 
from Paris, he was granted a leave 
of absence to serve as a colonel in 
the Army. He served in the African 
and European theaters of war on 
the staff of Gen. Eisenhower and was 
awarded the Legion of Merit by this 
country and the Legion of Honor 
from the French government. 

After the war he returned to Paris 
as assistant to Vice President L. V. 
Stanford, which position he held un- 
til his latest appointment. His of- 
fice continues to be at 52 Avenue 
des Champs Elysees, Paris (VIIIe) 


* 


Jack White, Rock Hill, S. C., has 
been elected president of the York 
County Petroleum Industries Coim- 
mittee. Other new officers are: Ray 
Peck, vice president, and Frank Sim- 
ril, Jr., secretary-treasurer. Approx- 
imately 20 oil men attended the 
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meeting and heard an address by 
J. T. Melton, executive secretary of 
the state committee. 


* * * 


Tom Slick of San Antonio, presi- 
dent of Slick Oil Co. and founder of 
Southwest Research Institute, has 
been appointed to the Texas Good 
Neighbor Commission by Gov. Allan 
Shivers. Mr. Slick, 33, is a Phi Beta 
Kappa graduate from Yale. He 
speaks Spanish fluently. The pur- 
pose of the commission is to improve 
relations between Texas and Mexi- 
co. . . Mr. Slick will finish the term 
expiring June 19, 1953, to which 
Gen. Jonathan Wainwright was or- 
iginally appointed. Gen. Wainwright 
resigned because war injuries make 
service on the commission difficult 
for him. 

Gov. Shivers appointed John J. 
Merrell of Dallas, petroleum engineer 
with De Golyer and McNaughton, to 
be a member of the state board for 
registration of professional engineers. 
Mr. Murrell was an = all-American 
fullback at West Point, later doing 
graduate work in petroleum engi- 
neering at the University of Texas. 


* 


Martin Oil Service, Inc., Chicago, 
is increasing its storage capacity at 
its Blue Island, Ill., marine terminal 
to more than 246,000 bbls. with the 
addition of two new 55,000 bbl. tanks. 
Two new racks for loading trans- 
port trucks have already been in- 
stalled. 

W. F. Kirk, former § statistician 
with General Petroleum Corp. has 
been promoted to assistant manager 
of the economics department. He 
started with the company as a clerk 
in 1929. 





ADVERTISERS’ INDEX 


Aro Equipment Corp 57 
Ashland Oil & Refining Co Inside Back Cover 
Champion Spark Plug Co 40-41 
Champlin Refining Co 


Chevrolet Motor Division, General Motors 


Corp at) 
Cities Service Co ; 
Coastal Tank Lines Hs 
Coston & Sons, W. L 64 
Craun Transportation, Inc 6s 
Crown Can Co : 
Davisbilt Products Co 6: 
Dayton Pump & Mfg. Co 37 
Elk Refining Co tt 
Ethyl! Corp | 
Fleet-Wing Corp 7: 
General American Transportation Corp 3 
Geuder, Paeschke & Frey Co 5: 
Globe Union, In 7 
Graver Tank & Mfg. C In 12 
Gulf Oil Corp t 
Hartol Products Corp 62 
Henwood Associates, Roy M tit 
Jones & Laughlin Steel Co } 
Kellogg Co M WwW 
Kennedy Tank & Mfg. C: m4 
Marlow Pumps is 
Martin Co., Charles 67 
Miller, Ine Eldon 62 
Modern Metal Products C« 2s 
Mohawk Refining Corp 4 
Monsanto Chemical C«¢ 7 
Moore & Munger 17 
Morrison Bros. Co Inside Front Cove 
McDonald Mfg. Co A. = ] 
National Foam System, In 2 
National Refining Ce 6S 
New England Petroleum Corp 67 
Ohio O11 Co % 
Patent Chemicals, Ine 62 
Pennsylvania Grade Crude Oil Associatior 14 
Phillips Pump & Tank C« $2 
Prairie States Grease & Oil Cy: Back Cover 
Raiston Transport Co ye 
Rector Well Equipment Co In 27 
Reo Motors, Ine j 
Roper Corp Ge I 7F 

j 


Rotary Lift Co 
Steber Mfg. Co 
St 
Ti 


one Mfg. Co 77 

ide Water Associated Oil Co ys 
UL. S. Steel Corp lt 
Waverly Oil Works 6: 
Wayne Pump Co 5 
Wheaton Brass Works 2¢ 
Willys-Overland Motors, Ine 51 
Worthington Oil Refiners. In H4 
Wynne Oil Co 6 


NATIONAL PETROLEUM NEWS 
































ae LO 


QUALITY SeRvice 









——— SSR ro sets 


arr | 


— 








a EE 


d Pr jes the toy 


You can “go to town” with either of these practical mer- 


chandising plans. They’re worked out in minute detail. 


INDEPENDENT QUALITY SERVICE program permits oil 
jobbers to retain complete identity and private brand, yet 
enjoy merchandising advantages not available in a “lone 
wolf” operation. The program supporting ASHLAND FLY- 
ING OCTANES provides the advantages inherent in a 
branded gasoline that’s catalytic-fortified. Write for port- 


folio on either plan. 


Ashland Oil & Refining Company 


Home Office: Ashland, Kentucky 


614 Park Bldg. 1013 Federal Reserve Bank Bldg. Standard Bldg. P.O. Box 503 
Pittsburgh, Pa. Cincinnati, Ohio Cleveland, Ohio Jeffersonville, Ind. 
2500 Broadway Rural Route #4 5 East Main St. 

Evansville, Ind. Paducah. Kentuck Nashville, Tenn. 
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RIVER TERMINAL for 
BRICANTS and ANTI-FREEZE 


TREMENDOUS SAVINGS 


Barge shipments provide the lowest cost trans- 
portation of lubricating oil and anti-freeze 
materials to the Chicago area and the central 
United States. Basic materials are transported 
up the Mississippi waterway from refineries on 
the Gulf Coast such as Houston, Corpus Christi 
and New Orleans, as well as from Ohio River 
points and other refining centers... at a frac- 
tion of the cost of rail shipments. 


Now, through Prairie States’ River Terminal 

located in the Chicago area, the savings of low 

cost river transportation are available to you 
. for the first time. 


Prairie States’ Terminal is the only independent 
lube oil and anti-freeze waterway terminal in 
Serving Chicago Area and the Midwest. 
Central United States 
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FAST TRUCK DELIVERY 
COMPLETE COMPOUNDING to Chicago Area and Entire Midwest 
and PACKAGING SERVICE whe sane States offers 


private truck delivery 





: ‘ os a ec direct to your outlets 
Along with terminal storage facilities at Prairie or eniciem. Dante 


States River Terminal, complete compounding improved service over 


; slete : CE Ts . 
and packaging facilities are also available to you. common Carriers 
delivery is usually 


Latest modern equipment for compounding and — = 6 ee 
; é 7 x 10urs. 

packaging both lubricating oils and anti-freezes 

both With a pool of your 


cant od 
; ‘ ring products at Prairie 
and barreling using your materials or ours. States’ Terminal in the 


Prairie States’ modern testing laboratory con- heart of the central 
: Unit tates mz t - 
trols the quality of all products compounédéd. apanhcampadicin en 


ing area, you have 
" = : : oe “fingertip’’ control of 
All of Prairie States’ extensive facilities are ss 
stocks on hand at all 
yours to use as though you owned them with your Midwest outlets. 
out incurring a large investment in manufactur- 
ing, testing and distribution equipment. 





in your containers or ours — 











WRITE for brochure describing the new Prairie States’ 
River Terminal and the complete transporting, compound- 
ing, testing, packaging and delivery service at reduced costs. 


COMPLETE SERVICE FROM REFINERY TO YOUR OUTLET IN ONE EASY ORDER 





